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lOc.  P«r  Copy 


Ewald  Sees  Increased  Buying  Spurred 
By  ‘^Direct  Action”  Newspaper  Copy 

Campbell-Ewald  President  Calls  Press  Greatest  Medium  For  Immediate 
Results — Recovery  Act  and  ^‘Hidden  Buying  Power”  Will  Aid  Upturn 


lI/^ITH  the  rising  tide  of  automp- 
VV  bile  production  still  unchecked 
liespite  the  usual  seasonal  slackening  in 
Hay  and  June,  there  is  a  good  likeli- 
Inod  that  August,  when  the  buying  by 
BiBcrs  conies  into  the  market,  will 
M  more  sales  than  any  previous  .\u- 
^  since  1929,  according  to  Henry 
T,  Ewald,  president  of  the  Campbell- 
Ewald  Company,  Detroit.  There  is 
nta  a  chance,  although  it  is  hardly 
» be  expected,  that  this  year  August 
fill  see  the  peak  of  production  which 
snally  comes  in  the  spring.  In  any 
neiit,  there  is  no  doubt  that  produc- 
:on  this  year  will  go  well  ahead  of  the 
lj70,678  units  reported  by  the  U.  S. 
Department  of  Commerce  for  1932. 
Eome  companies,  as  a  matter  of  fact, 
are  already  gone  substantially  ahead  of 
lieir  totals  for  the  whole  year  of  1932. 
.\nd  in  disposing  of  this  increased 
ootpot  the  motor  car  manufacturers  will 
QOtinue  to  rely  on  newspaper  advertis- 
ag  as  the  dynamo  for  their  publicity 
(fopams,  Mr.  Ewald  added  in  an  inter¬ 
ne*  with  Editor  &  Publisher  a  few 
lays  ago.  While  eager  for  new  ideas  in 
idrertising,  the  automotive  industry, 
ike  other  makers  of  consumer  goods, 
(iU  find  that  newsi^pers,  magazines, 
ad  outdoor  advertising  remain  the 
Bodunental  media. 

“.^nd  the  greatest  of  these  is  the 
kwspaper  for  direct  action  and  immedi- 
e  results,”  the  noted  Detroit  advertis- 
ijent  added.  “The  magazines  and 
billboards  give  the  stage  setting,  and 
w  the  proper  mood.  Radio  fur- 
stw  the  music,  if  needed.  But  the 
tspapers  are  the  actors,  and  the  real 
wa  of  business  begins  when  the  ac- 
s  take  the  stage  and  begin  to  deliver 
ar  message.” 

TV  farmer  market  is  one  that  has 
odoced  only  scanty  sales  in  recent 
Mr.  Ewald  pointed  out,  although 
ts  m  the  country  make  cars  even 
eof  a  necessity  than  in  the  cities, 
itli  prices  of  farm  products  leaping 
J  almost  daily,  and  with  thou- 
of  cars  in  rural  districts  past  re- 
age,  there  is  reason  to  believe 
this'market  will  be  an  important 
I  in  early  fall  automobile  sales. 
i’Jrticularly  in  the  lower  priced 
xkets,  manufacturers  have  been 
^  to  increase  their  production 
*  “Whiles  beyond  the  figures  projected 
‘  the  beginning  of  the  year.  Since 
8  any  of  tlte  companies,  after  establish- 
**  ®™*num  advertising  budget  in 
j  add  to  that  a  fixed  advertising 
"wnt  on  the  price  of  every  car 
■  ^  improvement  in  motor  car 
is  bound  to  be  reflected  in  in- 
'*<1  advertising.  Automotive  linage 
•**papers,  which  in  May  went 
rf  last  year’s  figures  for  the  first 
LM  -  “>*>  year,  will  undoubtedly  con- 
to  benefit  as  long  as  sales  of  the 
^  their  improve- 

only  the  stinrulus  of  the  indus- 
•'j^ery  act,  but  also  the  release 
buying  power  through  re- 
110  ^“•®<i«nce.  is  given  credit  by  Mr. 
^  for  the  business  gains  already 
^  n«  only  in  the  automotive  in- 
“J.  but  in  many  other  lines  as  well. 


By  ROBERT  S.  MANN 


The  recovery  act,  he  said,  is  bringing 
noticeable  results  already.  He  de¬ 
scribed  its  effect  on  advertising  thus : 

“The  National  Industrial  Recovery 
Act  was  enacted  for  the  purpose  of 
stimulating  employment.  To  stimulate 


lar  practices  to  force  the  cars  off  the 
market,  is  gone  for  good.  Instead,  he 
believes,  the  automotive  industry  will 
continue  its  policy  of  keeping  production 
closely  keyed  to  sales  so  there  will  be 
no  dangerous  and  unwieldy  surplus  over- 


Heni^  T.  Ewald,  president  of  Campbell-Ewald  Company,  Detroit,  doesn’t  spend 
his  life  talking  over  two  telephones  at  once.  This  picture  was  taken  in  face¬ 
tious  spirit  for  a  business  men’s  club  in  which  every  member  is  a  vice- 
president,  Mr.  Ewald  being  vice-president  in  charge  of  telephones. 

employment  you  must  put  people  on  hanging  the  market, 
payrolls.  The  longest  payroll,  next  to  Mr.  Ewald  is  in  a  strategic  position 
that  of  agriculture,  is  industry’s.  to  observe  the  ebb  and  flow  of  busi- 

“If  factories  are  to  make  something,  ness — and  particularly  the  automobile 
someone  must  buy.  The  product  must  business.  Head  of  the  largest  Middle 
be  in  demand.  To  increase  employment  Western  advertising  agency,  he  sits  in 
we  must  increase  demand.  And  we  are  an  expansive  office  on  the  thirteenth 
going  to  increase  demand  by  stimulating  floor — that  doesn’t  worry  him — of  the 
distribution,  marketing,  and  sales  work  General  Motors  Building  in  Detroit, 
— which  naturally  includes  advertising.  and  looks  out  over  the  tree-lined  streets 
“As  for  hidden  buying  power,  that  is  of  that  manufacturing  city.  Across  the 
being  released  as  fear  for  the  future  is  hundreds  of  desks  in  his  agency  go  the 
eliminated.  Evervbody  knows  that  the  multifarious  details  of  the  advertising 
Roosevelt  administration  has  accom-  efforts  of  leading  American  corpora- 
plished  one  big  thing;  it  has  succeeded  tions.  And  from  the  branch  offices  of 
beyond  all  expectation  in  overcoming  the  agency  in  principal  cities  of  the 
this  fear.  As  a  result,  people  h.".ve  quit  United  States  and  Canada  come  reports 
bragging  about  the  age  of  their  suits  that  fill  in  the  picture  of  American  busi- 
and  the  length  of  time  thev  have  run  ness  and  its  relations  with  its  customers, 
their  old  cars.  Until  recently  we  have  Outstanding  among  the  firms  served 
thought  It  smart  to  advertise  the  de-  by  the  Campbell-Ewald  Company  is  the 
pression.  ^  giant  General  Motors  Corporation,  most 

“Americans,  above  all  other  people,  of  whose  advertising  is  placed  by  this 
appreciate  comforts  and  enjoy  conven-  agency.  Some  of  the  subsidiaries  of  this 
iences.  At  heart  we  want  to  spend,  and  organization  were  Campbell-Ewald  cli- 
by  spending  we  will  work  our  way  back  ents  even  Ijefore  there  was  a  General 
to  recovery.  As  fear  for  the  future  is  Motors  Corporation.  And  for  that  mat- 
eliminated,  money  comes  out  of  hiding,  ter,  Mr.  Ewald  was  busy  in  automobile 
And  there  is  enough  latent  purchasing  advertising — with  the  Studebaker  Cor- 
power  to  make  us  almost  as  prosperous  poration  and  the  old  E.  M.  F.  Company 
as  we  were  in  1929,  when  you  consider  — even  before  there  was  a  Camj^ll- 
the  pent-up  demand  and  the  pent-up  Ewald  Company.  Smaller  wonder  that 
need.”  his  opinions  on  automobile  affairs  are 

Incidentally,  with  a  new  era  of  in-  listened  to  with  respect. 


dustrial  control  and  elimination 


Nor  is  he  the  kind  of  executive  who. 


wasteful  competition  in  sight,  Mr.  Ewald  with  increasing  success,  settles  down 
feels  that  the  automotive  industry  stands  mentally  into  a  comfortable  set  of  es- 
as  a  leader  in  the  field  of  distribution  taWished  ideas  where  changes  in  public 
with  probably  better  distributive  machin-  thoughts  and  customs  won’t  bother  him. 
ery  than  any  other  industry.  The  old  Among  his  associates  he  is  known 
day  of  loading  dealers  with  cars  and  for  the  originality  of  his  advertising 
resorting  to  special  discounts  and  simi-  ideas.  Sometimes  they  are  called  radi¬ 


cal.  He  instinctively  objects  to  the  type 
of  thinking  that  rejects  proposals  be¬ 
cause  they  seem  undignified  or  unusual. 
At  least  one  should  keep  his  mind  open 
and  receptive,  he  feels,  or  one’s  use¬ 
fulness  in  advertising  is  gone. 

With  this  in  mind,  the  interviewer  put 
a  direct  question:  “Just  how  is  it,  Mr. 
Ewald,  that  in  your  position,  with  so 
much  of  your  time  necessarily  spent  in 
contacts  with  big  business  and  big  busi¬ 
ness  men,  you  are  still  able  to  keep  the 
common  touch  in  your  advertising 
work?” 

The  reply  came  frankly:  “The  way 
to  keep  the  common  touch  is  to  be  a 
Babbitt.  I’m  proud  to  have  a  Babbitt 
mind.  I  went  to  a  public  school,  and 
played  with  boys  of  all  sorts — negroes, 
foreigners,  .Americans  of  all  classes.  .As 
I  grew  up  I  learned  to  know  the  prob¬ 
lems,  the  emotions,  the  home  life,  of 
those  about  me. 

“I  tell  people  that  it  took  me  30  years 
to  be  graduated  from  high  school.  I 
had  to  leave  the  school  after  my  first 
year,  and  just  a  few  years  ago  it  gave 
me  a  diploma. 

“Today  I’m  a  Rotarian  in  a  Middle 
W’estern  town — one  of  the  good  Middle 
Western  towns,  thank  God.  I  think 
I  get  more  out  of  the  Rotary  Club  than 
anyone  else  in  it.  In  one  day  I  may 
talk  with  an  undertaker,  a  preacher,  the 
superintendent  of  schools,  the  chief  of 
police,  a  leading  merchant,  a  banker,  and 
so  on.  ,  ,  ■ 

“When  I  lose  my  love  for  people  in 
the  mass.  I’ll  get  out  of  the  advertising 
business.  The  advertising  man  has  to 
be  deciding  continually  how  he  can  best 
get  an  idea  across  to  the  people — and 
they  change. 

“I  think  the  greatest  business  in  the 
world  is  advertising;  and  the  most  in¬ 
teresting  part  of  that  business  is  auto¬ 
mobile  advertising.  I  love  a  motor  car 
with  something  of  the  affection  a  horse¬ 
man  feels  for  his  mount. 

“You  know  I  operate  a  dealer  agency 
for  Chevrolet  and  Oldsmobile  cars.  If 
I  had  a  drug  account.  I’d  operate  a 
drug  store.  At  first  I  lost  money  on 
that  dealership;  that  was  when  I  really 
began  to  learn  about  the  dealers’  prob¬ 
lems.  In  the  past  I  have  sold  used 
cars  on  the  lot,  and  in  one  order  I  sold 
56  Chevrolet  trucks.  Nowadays  I  am 
in  constant  touch  with  the  manager,  and 
get  business  principally  by  being  able  to 
suggest  likely  prospects.  Recently  I 
chose  the  location  for  a  branch  office, 
and  it  has  sold  a  car  a  day  on  what  we 
call  ‘drop-in’  business.” 

As  befits  an  important  factor  in  the 
General  Motors  business,  Mr.  Ewald 
owns  a  16-cylinder  Cadillac.  Recently 
he  gave  his  daughter  Shirley  an  Olds¬ 
mobile  on  the  occasion  of  her  gradua¬ 
tion  from  Vassar.  But  he  himself  pre¬ 
fers  a  Chevrolet  coupe.  He  drives  it  to 
work,  parks  it  in  a  near-by  garage,  and 
drives  it  home  again.  Whichever  car 
he  uses,  he  drives  it  himself  and  enjoys 
it. 

On  business  trips  of  length — to  New 
York,  the  Pacific  Coast,  or  elsewhere — 
he  goes  by  train,  frequently  traveling 
alone  and  gratefully  seizing  the  oppor¬ 
tunity  to  catch  up  on  the  reading  by 
which  he  tries  to  keep  constantly  up- 
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to-date  on  progress  of  events  and  ideas. 

■‘The  longer  1  am  in  this  business,’’  he 
tells  one,  "the  more  time  I  find  myself 
si)ending  on  it.  W'e  in  advertising 
work  have  to  have  a  cross-section  of 
what  the  country  is  thinking.  1  read 
newspapers  from  all  over,  particularly 
the  editorial  comment,  trying  to  keep  in 
touch  with  the  public  pulse. 

‘‘I’m  a  great  believer  in  trade  papers. 
It  takes  all  my  spare  time  to  keep  up 
with  the  advertising  papers — including 
Editor  &  Publisher,  which  I  read 
regularly — and  the  automobile  papers, 
and  the  general  business  papers.  Then 
I  thumb  through  the  general  magazines. 

I  don’t  read  the  fiction,  but  I  do  read 
the  advertisements." 

Busy  as  he  is,  Mr.  Ewald  finds  time 
for  association  work.  He  served  as 
chairman  of  the  Program  Committee 
for  the  recent  convention  of  the  adver¬ 
tising  Federation  of  America  at  Grand 
Rapids,  and  took  time  to  attend  the 
full  length  of  the  meeting.  At  the 
closing  session  he  was  elected  to  the 
board  of  directors.  In  the  American 
Association  of  Advertising  Agencies,  he 
has  been  chairman  of  the  board,  and 
is  now  a  director. 

As  a  boy  of  19,  already  advertising 
manager  of  the  Detroit  &  Cleveland 
Navigation  Company,  he  attended  the 
first  meeting  of  the  Association  of  Ad¬ 
vertising  Clubs  in  Chicago  and  returned 
to  Detroit  to  call  a  meeting  out  of 
which  grew  that  city's  Adcraft  Club. 

"That  club  did  a  lot  for  me,"  he  says. 
“The  experience  keeps  me  from  for¬ 
getting  that  the  older  men  in  business 
owe  a  responsibility  to  the  younger  men. 
It’s  difficult  for  me  now  to  get  away 
from  association  work. 

“I  think  there  is  a  place  for  the  Ad¬ 
vertising  Federation  of  America — espe¬ 
cially  now.  It  is  the  only  organization 
that  represents  all  phases  of  advertising. 
We  need  a  central  force  like  this,  be¬ 
cause  of  the  work  that  advertising  must 
do  diplomatically  or  politically.  The 
Federation  can  be  a  mouthpiece  for  all 
advertising  at  Washington,  for  ex¬ 
ample.” 

Considering  the  advertising  agency 
field,  Mr.  Ewald  feels  that  despite  criti¬ 
cism  from  time  to  time,  it  is  in  sound 
condition.  The  recent  Young  report  up¬ 
holding  the  present  agency  commission 
system,  he  says,  “seems  to  me  to  be  one 
of  the  most  constructive  contributions 
to  the  advertising  profession  that  has 
been  made  in  many  years.  It  emphasizes 
the  soundness  upon  which  the  agency 
structure  has  been  built  and  the  wide 
range  of  service  it  offers  to  the  adver¬ 
tiser.  Contrary  to  frequently  expressed 
opinions,  it  proves  that  agency  profits 
are  not  exorbitant  or  out  of  line  either 
with  good  business  practice  or  with  the 
character  of  service  rendered.  It  also 
brings  out  the  important  point  of  finan¬ 
cial  soundness,  without  which  it  would 
have  been  impossible  for  the  agency 
organizations  to  cope  with  the  business 
conditions  of  recent  years.” 

Amplifying  this  statement,  Mr.  Ewald 
compared  the  standardized  agency  com¬ 
mission  with  the  standardized  gage  of 
American  railways.  “If  we  could 
widen  the  railway  gage  we  might  have 
larger,  more  comfortable  cars,”  he  said. 
“But  the  present  gage  is  practical,  and 
it  would  take  too  much  effort,  too  much 
money,  too  much  experimentation,  to 
make  a  change  worth  while.  The  agency 
commission  is  a  standardized  form  of 
compensation  that  has  nroved  satisfac¬ 
tory,  and  has  developed  advertising.  It 
is  satisfactory  to  the  publisher,  to  the 
agent,  and  to  most  advertisers.  Those 
advertisers  who  are  dissatisfied  are 
probably  the  ones  who  have  not  learned 
how  to  work  with  their  agencies  and 
make  the  latter  earn  their  full  commis¬ 
sions.  Possibly  some  day  we  may  have 
a  sliding  scale  for  the  tew  largest  ac¬ 
counts.  Or  one  solution  may  be  found 
in  the  giving  of  additional  sales  promo¬ 
tion  work  on  those  accounts  where  the 
agency’s  profits  might  be  too  large.” 


DAILY  LOSES  LIBEL  SUIT 

O.  E.  Horton  was  awarded  $1,250  in 
the  Fulton  Superior  Court  at  Atlanta 
last  week  in  his  $100,000  libel  suit 
against  the  Atlanta  Georqian. 


EDITOR  WINS  VICTORY 
IN  CONTEMPT  CASE 

S.  A.  Parker  of  Longview,  Tex., 

Refused  to  Name  Informant 
Until  District  Attorney 
Granted  Immunity 

.\lthough  threatened  with  sentence  for 
contempt  of  court  if  he  did  not  reveal 
to  a  grand  jury  the  source  of  informa¬ 
tion  printed  in  his  newspaper,  Syril  A. 
Parker,  editor  of  the  Longincw  (Tex.) 
Daily  Xews  &  Journal  stuck  to  his 
guns  and  won  a  victor>’  last  week  when 
the  district  attorney  promised  immunity 
to  the  man  who  had  given  the  editor 
the  information. 

In  a  recent  article  Mr.  Parker  stated 
that  Harrison  county  officers  were  per¬ 
mitting  transportation  of  3.2%  beer  for 
a  bribe  of  $10  per  load.  The  district 
attorney  took  the  case  before  the  grand 
jury  in  Marshall,  June  28,  summoned 
the  editor,  and  when  Parker  refused  to 
tell  the  name  of  his  informant,  took 
the  case  before  a  district  judge  who 
ordered  Parker  to  reveal  the  source  of 
his  information  within  two  days  or  be 
sentenced  for  contempt. 

“The  district  attorney  told  me  prior 
to  my  going  before  the  grand  jury  that 
he  could  not  promise  me  immunity  for 
my  informant,”  Mr.  Parker  told  Editor 
&  Publisher,  »  “For  this  reason  I 
declined  to  divulge  his  name,  because 
he  would  have  made  himself  liable  to 
indictment  for  beer  running  and  for 
bribery. 

“For  three  days  things  rocked  along. 
On  the  fourth  day  I  went  to  Marshall 
with  five  attorneys  and  an  airplane. 
VVe  had  the  plane  waiting  to  take  our 
lawyers  to  Austin  for  a  habeas  corpus 
writ  in  case  I  was  held  for  contempt. 
After  five  hours’  work  with  additional 
lawyers,  the  district  attorney  came  to 
me  and  offered  immunity  for  my  in¬ 
formant.  As  this  was  all  I  wanted 
the  cloud  of  contempt  was  lifted.  My 
informant  had  told  me,  and  I  likewise 
informed  the  district  attorney,  that  he 
would  testify  if  given  protection.  In¬ 
asmuch  as  officers  and  not  my  informant 
were  being  investigated,  I  saw  no 
reason  why  he  should  be  punished. 
Under  those  conditions  I  would  have 
gone  to  jail  rather  than  talk.  C  E. 
Faulk,  publisher  of  the  News-Journal, 
supported  me  in  my  belief  and  was 
willing  to  go  the  limit.” 

RECORD  REFRIGERATOR  SALES 

The  Edison  Electric  Institute  reports 
that  sales  of  household  electric  refriger¬ 
ators  in  the  United  States  in  May  broke 
all  records  for  a  single  month.  Total 
sales  through  all  retail  outlets  were  es¬ 
timated  at  212,770  units  compared  with 
127,917  sold  in  April  and  131,946  in 
May,  1932. 

ANALYZES  SECURITIES  ACT 

The  promotion  department  of  the 
New  York  Herald  Tribune  has  issued 
in  pamphlet  form  a  reprint  of  five  art¬ 
icles  which  appeared  in  the  Herald  Tri¬ 
bune  financial  section  analyzing  the  new 
Securities  Act. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  13-15 — Oregon  Editorial  Assn., 
16th  annual  coiiveiilion.  Hotel  Ben¬ 
ton,  Corvallis,  Ore. 

July  15-16— Utah  Press  Assn., 
summer  meeting,  Ferron  Reservoir, 
Manti  National  Forest,  Manti,  Utah. 

July  19-21 — North  Carolina  Press 
Assn.,  annual  convention,  Manteo 
and  Nags  Head. 

July  20 — Alabama  Press  Assn., 
annual  convention,  Tuscaloosa. 

July  20-22 — Virginia  Press  Assn., 
meeting,  Norton,  Va.,  including 
“Know  Virginia”  tour. 


PABST  AND  COLGATE 
BEGIN  CAMPAIGNS 

Portland  Cement  Association  and 

Reading  Railroad  Also  Using 
Newspapers — Ford  Dealers 
Go  Into  Radio 

(By  telegraph  to  Editor  &  Publisber) 

Chicago,  July  6 — Among  July  adver¬ 
tising  campaigns  released  this  week  are 
the  following: 

Premier-Pabst  Sales  Corporation  re¬ 
leased  36S-line  advertising  copy  on 
Pabst’s  Blue  Ribbon  Beer  to  a  general 
list  of  newspapers  this  week  in  both 
rotogravure  and  black  and  white.  The 
copy  is  regarded  as  Pabst’s  July  news¬ 
paper  campaign.  The  schedules  were 
placed  through  Matteson,  Fogarty,  Jor¬ 
dan  Company,  Chicago  advertising 
agency. 

Colgate- Palmolive- Peet  Company, 
Chicago,  began  an  advertising  campaign 
on  Supersuds  this  week  in  a  limited 
national  list  of  newspapers,  largely  met¬ 
ropolitan.  The  copy  varied  from  400 
to  600  lines  in  size  and  featured  the 
Supersuds  radio  characters,  “Clara,  Lu 
’n  Em.”  The  newspaper  series  is  be¬ 
ing  supplemented  by  billboard  adver¬ 
tising.  Straight  selling  copy  is  being 
used. 

Lord  &  Thomas,  Chicago  agency,  is 
placing  the  account. 

Portland  Cement  Association  this 
week  released  newspaper  advertising 
campaigns  in  Ohio,  Indiana,  Illinois, 
Kansas,  and  Washington,  D.  C.  These 
campaigns  are  exclusive  of  the  Cali¬ 
fornia  series  which  began  about  a 
month  ago.  'Hie  Buchen  Company,  Chi¬ 
cago  advertising  agency,  places  this  ac¬ 
count. 

Philadelphia  &  Reading  Railway, 
starting  next  week,  will  use  19  middle- 
western  newspapers,  announcing  reduced 
freight  rates.  The  copy  is  being  placed 
by  the  Buchen  Company,  Chicago 
agency. 

The  cooperative  Ford  dealer  radio 
program  over  NBC  network,  featuring 
“Lum  and  Abner”  on  Monday,  Tues¬ 
day,  Wednesday  and  Thursday  nights, 
and  the  half-hour  “old  time  sociable” 
on  Friday  evenings,  is  being  handled  by 
Critchfield  &  Company,  Chicago  adver¬ 
tising  agency.  Dwight  Reed,  formerly 
of  Geo.  Enos  Throop,  Inc.,  (Chicago  ad¬ 
vertising  agency,  has  joined  Critchfield 
&  Company. 
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IN  ROCHESTER 
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Meyer  Jacobstein,  Bank  PretiJi^ 
Heads  Hearst  Newspapers— 
Huber  Remains  u  His 
Assistant 


Meyer  Jacobstein,  president.  Firs 
National  Bank  &  "rrust  Company  qi 
Rochester,  N.  Y.,  has  been  appointej 
publisher  of  the  Rochester  /ounis/. 
American  to  succeed  Erwin  Huber. 

Mr.  Huber,  who  was  former  adver¬ 
tising  manager  of  the  Baltimore  News 
will  continue  as  assistant  to  Mr.  Jacob 
stein,  who  has  announced  his  resignation 
as  president  of  the  bank.  Coincident 
with  the  announcement  of  Mr.  Jacob 
stein’s  appointment,  Lafayette  8, 
Blanchard,  managing  editor,  announad 
his  resignation  because  of  ill  health. 

The  following  statement  was  issued 
by  Mr.  Jacobstein: 

“An  invitation  has  been  extended  tt 
me  to  become  publisher  of  the  Roches 
ter  Journal- American  and  I  have  ac¬ 
cepted  the  offer.  Newspaper  work  hai 
always  appealed  to  me  and  it  is  soax- 
thing  I  have  always  wanted  to  do. 

“The  Journal-American  is  being  jg. 
trusted  to  me  by  Mr.  Hearst  to  make 
it  serve  the  community  in  every  mj 
possible.  Naturally,  I  shall  resign  as 
president  of  the  First  National  Bank 
in  order  to  devote  my  time  exclusively 
to  the  Journal-American.  I  shall,  how¬ 
ever,  continue  to  maintain  a  deep  in¬ 
terest  in  the  bank,  not  only  as  a  stock¬ 
holder,  but  as  a  member  of  the  b^ 
of  directors.” 

Mr.  Jacobstein  told  Editor  &  Po¬ 
lisher  he  would  assume  his  new  duties 
the  second  week  in  August. 

Mr.  Jacobstein,  who  is  51  years  oM. 
has  been  active  in  politics,  and  was 
elected  to  Congress  from  his  district  on 
the  Democratic  ticket  three  times.  He 
saw  service  in  the  Department  of  Cob- 
merce  when  a  young  maa  He  was 
graduated  from  Columbia  University, 
New  York. 

He  started  his  career  selling  news¬ 
papers  in  Rochester,  and  was  graduated 
from  the  University  of  Rochester  be 
fore  going  to  Columbia.  From  1908  to 
1913  he  taught  at  the  University  oi 
Dakota,  later  returning  to  the  Unhftr- 
sity  of  Rochester. 

He  is  credited  with  perfecting  d- 
lective  bargaining  between  cloths* 
workers  and  manufacturers  in  Rod 
ester.  He  was  at  one  time  preskk 
of  the  Rochester  Business  Institute.  It 
1931  he  was  made  a  member  of  tfe 
Congressional  Progressive  Group’s  era 
mittee  on  unemployment  and  industri 
stabilization. 


SALES  TAX  DISCUSSED 

Publishers  of  daily  newspapers  p 
several  central  Illinois  cities  met  s 
Bloomington  July  6  to  discuss  a  k' 
state  sales  tax  law  which  affects  ci 
culation  of  newspapers  and  magars 
in  Illinois.  Davis  Merwin,  publlbls' 
Bloomington  Daily  Pantograph,  a”;, 
the  meeting.  The  tax  is  a  two  per  ce* 
levy  on  gross  receipts  of  all  retail 
chants,  with  newspapers  coming  m  ’ 
it  through  circulation.  Advertising  - 
not  included  under  the  tax.  'Hie  k; 
went  into  effect  July  1-  It  is 
mated  the  new  law,  if  it  survives  a 
peeked  challenges  in  the  court,  m 
cause  Illinois  newspapers  to  pay  m-t- 
than  $1,000,000  to  the  state  annually- 


HARVARD  HONORS  UPMIA1« 

Walter  Lippmann,  editorial 
of  New  York  Herald  Tribune 
was  one  of  the  five  men  •'ecently 
to  the  Board  of  Overseers 
University  for  a  term  of  sa 
Mr.  Lippmann  was  a  member  oi 
class  of  1910. 


GREELEY  LEAVES  MOGENSB*^ 
L.  W.  Greeley,  for  the  past 
years  manager  of  the  Seattle 
M.  C.  Mbgensen  &  Co., 
resentatives,  has  resigned 
tinue  as  an  independent  represent 
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NEWSPRINT  CODE  IS  UP  FOR  ADOPTION 

Association  to  Meet  in  Boston  Next  Week — Fry's  Suggestion  for  Orgautiizing  Advertising 
Under  Law  Resisted  by  A.N.P.A. — Farm  Plan  Contemplates  “Wide  Use”  of  Paid  Space 


OUTSTANDING  developments  this 
week  in  the  application  of  the  na- 
(jonal  industrial  recovery  law  as  it 
jgeots  newspapers  and  advertising  were : 

(1)  The  newly  formed  Association 
of  Newsprint  Manufacturers  of  the 
United  States  has  scheduled  a  meeting 
0  Boston  July  11  for  the  purpose  of 
ulopting  a  code.  Publishers’  interest  in 
diis  revolves  around  the  possibility  of  a 
price  increase. 

(2)  Wilfred  W.  Fry,  president  of 
N.  W.  Ayer  &  Son,  Inc.,  in  a  letter  to 
56  associations  and  independent  com- 
pinies  has  asked  for  consideration  of  a 
code  for  the  advertising  industry  to  be 
jobmitted  under  the  provisions  of  the 
recovery  law.  The  American  Newspaper 
Publishers  Association  has  informally 
rejected  the  proposal. 

(3)  The  statement  of  Edgar  Kobak 
AJ-A.  president,  that  Washington  ex¬ 
pects  newspapers  and  other  media  to 
organize  under  the  act,  but  only  in  their 
own  fields. 

(4)  The  possibility  of  a  “wide  use” 
of  paid  space  in  local  county  newspapers 
by  the  Agricultural  Adjustment  Ad- 
Binistration  in  connection  with  its  plan 
to  pay  wheat  farmers  some  $150,000,- 
OOO  in  return  for  promises  to  reduce 
tbdr  wheat  acreage. 

Under  the  chairmanship  of  William 
A  Whitcomb,  president  of  the  Great 
.Northern  Paper  Company,  a  committee 
of  United  States  newsprint  manufactur¬ 
ers  has  been  meeting  regularly  the  past 
week  for  the  purpose  of  formulating  a 
code.  A  tentative  code  has  been  ar¬ 
ranged,  Editor  &  Publisher  learned, 
although  there  are  many  angles  still  to 
be  worked  out. 

The  code  will  be  presented  to  the 
BOW  association  at  its  meeting  in  Boston 
at  the  Algonquin  Club  next  Tuesday. 
Spirited  discussion  is  expected,  but,  ac¬ 
cording  to  word  from  Editor  &  Pub- 
USHERS  Boston  correspondent,  it  may 
be  released  for  publication  on  July  14. 
The  association  has  opened  offices  at 
342  Madison  avenue.  New  York,  with 
R.  S.  Kellogg,  formerly  of  the  News 
Print  Service  Bureau,  acting  as  secre¬ 
tary.  Mr.  Kellogg  told  Editor  &  Pub- 
usher  that  the  association  is  100  per 
cent  representative  of  the  newsprint  in- 
intry  in  the  United  States.  At  the 
^  organization  meeting  of  the  group 
in  Boston.  June  7,  80  per  cent  of  the 
industry  was  represented. 

The  action  of  this  group  is  of  tran- 
icodent  interest  to  newspapers,  as 
CaMdian  newsprint  manufacturers  have 
indicated  an  intention  to  follow  the  lead 
of  the  American  manufacturers.  The 
possibility  of  an  embargo  on  Canadian 
newsprint,  or  heavy  duties  on  it,  im¬ 
pends  if  the  Canadian  manufacturers  at- 
tazUt  undermine  the  domestic  manu- 

factnrers’  code. 

'Hie  newsprint  code  will  not  neces- 
^  ^  ®"ly  Jpe  conclusive  when  and  if  adopted 
lit  mn  ^  provides  for  hear- 

mp  on  the  codes  of  the  various  indus¬ 
tries  before  acceptance  by  the  govern- 
^  If  the  code  is  held  unfair  to 
Wishers,  the  American  Newspaper 
^  Q-  Publishers  Association  would  likely 
r*  ^  representations  against  it 

V  *  Washington.  Lacking  information 
uallt.  1  ®  contemplated  newsprint  code  no 
wnanent  was  available  from  the  A.  N. 
P- A  this  week. 

The  newsprint  committee  engaged  in 
Wwing  up  the  code,  in  addition  to  Mr. 
Wtcomb,  is  composed  of  Edgar  Rick- 
^  president  of  the  Pejepscot  Paper 
JJ®Pany,  vice-chairman;  R.  M.  H. 
ybmson,  receiver  of  the  Minnesota  & 
Paper  Company :  A.  R.  Grau- 
^  president  of  the  International 
Company,  and  I.  Zellerbach, 
_  ‘ynt  of  the  Crown-Zellerbach  Cor- 
POTihon. 

-j  which  was  hailed 

!?l  toward  organization 

rw  Mvcrti.sing  industry  under  the  na- 

‘'*11  industrial  recovery  act,”  was  sent 


By  JOHN 

to  publishers  of  daily  and  weekly  news¬ 
papers  and  of  all  types  of  periodicals, 
advertising  agencies,  the  printing  crafts, 
commercial  artists  and  photographers, 
outdoor,  display  and  specialty  advertis¬ 
ing  services,  direct  mail  advertising  ser¬ 
vices,  radio  stations  and  motion  picture 
producers. 

The  full  text  of  the  letter  follows: 


W.  PERRY 

not  looking  for  an  advertising  code  as 
such,  but  that  codes  dealing  with  in¬ 
creased  employment  and  minimum 
wages  arc  expected  from  the  newspa¬ 
per  publishers,  the  magazine  publishers, 
business  paper  publishers,  outdoor  ad¬ 
vertising  interests,  advertising  agencies, 
and  other  advertising  groups. 

The  Associated  Business  Papers,  he 


NEW  DEAL  LEGISLATION  AND  NEWSPAPERS 

¥NTEREST  of  newspaper  publishers  turned  this  week  to  the  contemplated 
code  of  the  domestic  newsprint  manufacturers,  who  are  to  meet  in  Boston 
next  week  for  the  purpose  of  regulating  their  industry.  The  price  of  the 
press’s  raw  material  hangs  in  the  balance. 

At  the  same  time  the  advertising  industry  heard  a  request  by  Wilfred 
W.  Fry,  of  N.  W.  Ayer  &  Son,  Inc.,  to  organize  under  the  national  industrial 
recovery  law  and  “establish  standards  tested  by  time,  and  provide  for 
eliminating  unworthy  practices.”  Newspapers  were  invited  to  join  the 
movement.  The  A.N.P,A.  informally  opposed  Mr.  Fry’s  plan. 

Edgar  Kobak,  A.F.A.  president,  said  he  had  received  nnoflScial  but  defi¬ 
nite  word  from  Washington  that  newspapers  and  other  publications  are 
expected  to  organize  in  tneir  own  groups  under  the  recovery  act. 

Contemplated  “wide  use”  of  paid  space  in  county  newspapers  under  the 
workings  of  the  Agricultural  Adjustment  Administration  was  announced  in 
Washington. 


“As  has  undoubtedly  been  the  case 
with  you,  we  have  been  studying  the 
National  Industrial  Recovery  Act  with 
great  interest. 

"The  act  clearly  obligates  the  adver¬ 
tising  industry  and  those  industries  af- 
tiliated  with  it  to  organize  in  accord¬ 
ance  with  the  primary  purposes  of  the 
act;  namely,  of  creating  re-employment, 
shortening  the  working  week,  and  in¬ 
creasing  wage  scales. 

"In  the  advertising  industry,  as  in 
many  others,  the  chief  obstacle,  in  our 
opinion,  to  the  achievement  of  these 
much  desired  ends  lies  in  unfair  direct 
and  indirect  trade  practices. 

“The  provisions  expressed  in  Title  I, 
Section  3  of  the  act  indicate  that  the 
Government  will  cooperate  in  establish¬ 
ing  and  enforcing  a  code  under  which 
publishers,  radio  operators,  billboard 
owners,  advertising  businesses  and  all 
others  affiliated  with  the  industry  may 
profitably  and  fairly  operate. 

“This  legislation  affords  all  who  have 
stood  and  wish  to  stand  for  honest  pro¬ 
cedure  in  advertising,  opportunity  to 
cooperate  in  setting  up  a  code  with  en¬ 
abling  powers,  which  code  shall  estab¬ 
lish  standards  tested  by  time,  and  pro¬ 
vide  for  eliminating  unworthy  practices 
from  the  entire  advertising  industry. 

“A  frank  expression  from  you,  and 
through  you,  from  the  members  of  your 
organization,  upon  this  question  will  be 
appreciated.  I  shall  value  your  early 

r«p'y-"  .  . 

The  Fry  letter  went  to  associations 
and  in  some  instances  to  individual 
firms. 

No  advertisers  were  on  the  list,  since 
th^  were  considered  as  producers  in 
their  own  industries,  but  so  far  as  pos¬ 
sible  the  letter  covered  concerns  which 
carry  on  the  machinery  of  advertising. 

On  account  of  the  holiday  this  week, 
most  of  the  letters  were  not  received 
until  July  5.  Late  this  week  it  was 
said  at  the  Ayer  office  that  some  re¬ 
sponses  had  been  received,  together 
with  a  number  of  letters  from  persons 
who  had  seen  newspaper  announcements 
of  the  letter,  but  that  it  was  too  early 
to  make  any  statement  about  the  nature 
of  the  comments. 

The  proposal  for  formulation  of  a 
code  was  initiated  by  the  Ayer  agency, 
it  is  understood,  without  any  sugges¬ 
tion  from  Washington  or  from  others 
in  the  advertising  field.  It  was  con¬ 
sidered  as  a  preliminar>r  movement  de¬ 
signed  to  determine  opinion  in  regard 
to  a  code.  No  definite  plans  for  a 
meeting  have  yet  been  considered. 

Edgar  Kobak,  president  of  the  Ad¬ 
vertising  Federation  of  America,  told 
Editor  &  Publisher  that  he  had  re¬ 
ceived  unofficial  but  definite  word  from 
VV^ashington  that  the  administration  is 


said,  had  begun  work  on  a  code,  and 
preliminary  work  was  under  way  in  the 
outdoor  and  advertising  agency  fields. 

Mr.  Kobak  said  he  had  not  received 
a  copy  of  Mr.  Fry’s  letter. 

“We  discussed  this  matter  at  a  meet¬ 
ing  of  the  A.F.A.  board  of  directors  at 
the  close  of  the  recent  convention  in 
Grand  Rapids,”  he  said.  “We  had 
considered  a  study  of  all  the  codes 
adopted  by  advertising  organizations, 
with  the  idea  of  combining  them  into  a 
single  set  of  principles  for  the  whole 
advertising  field. 

“However,  on  the  basis  of  informa¬ 
tion  from  the  Recovery  Administration, 
I  was  able  to  tell  the  board  that  this  was 
not  considered  urgent.  There  are 
enough  advertising  codes  now.  The  ad¬ 
ministration’s  attention  is  centered  on 
hours  of  labor  and  number  of  em¬ 
ployes  for  the  present.  It  was  signifi¬ 
cant  that  General  Johnson’s  letter  read 
at  the  A.  F.  A.  convention  made  no 
mention  of  an  advertising  code,  but 
urged  ‘energetic,  honest,  intelligent  ef¬ 
forts  to  sell  goods  to  people  who  are 
to  use  them.’ 

“Consequently  we  have  offered  our 
aid  as  a  service  organization  to  these 
vertical  groups,  and  just  today  we  have 
been  working  with  two  of  them.  We 
are  going  ahead  this  summer  with  our 
study  of  the  various  advertising  codes, 
and  later  there  may  be  opportunity  to 
set  up  a  single  inclusive  code  to  gov¬ 
ern  all  advertising;  but  under  the  cir¬ 
cumstances,  I  see  no  urgent  need  for 
such  a  meeting  now.” 

Among  those  who  received  the  invi¬ 
tation  was  the  American  Newspaper 
Publishers  Association.  In  a  telephone 
conversation  with  Mr.  Fry  July  6,  Lin¬ 
coln  B.  Palmer,  A.  N.  P.  A.  general 
manager,  said  the  A.  N.  P.  A.’s  attitude 
was  at  variance  with  Mr.  Fry’s.  Mr. 
Palmer  took  issue  specifically  with  the 
second  paragraph  of  Mr.  Fry’s  letter 
which  says  that  the  act  “clearly  obli¬ 
gates  the  advertising  industry  and  those 
industries  affiliated  with  it.” 

Mr.  Palmer  recalled  the  decision  of 
the  Supreme  Court  of  the  United  States 
in  the  case  of  Blumenthal  ys.  the  Curtis 
Publishing  Company  which  held  that 
advertising  is  not  an  essential  in  inter¬ 
state  commerce,  and  that  therefore  the 
agencies,  conducting  purely  a  local  busi¬ 
ness  under  the  terms  of  the  court  ruling 
are  not  called  upon  to  organize  under 
the  terms  of  the  recovery  act  which,  he 
said,  affects  only  those  engaged  in  inter¬ 
state  commerce. 

Mr.  Palmer  said  that  even  if  adver¬ 
tising  agencies  were  engaged  in  inter¬ 
state  commerce  it  is  inconceivable  that 
under  present  conditions  they  could  con¬ 
template  increasing  their  charges  for 
service  and  therefore  they  would  have 


nothing  to  gain  from  the  immunity  of¬ 
fered  by  the  act  from  prosecution  under 
the  anti-trust  laws,  which  forbid  price¬ 
fixing  agreements. 

The  act  does  not  obligate  agencies  to 
organize,  Mr.  Palmer  said,  because  they 
are  not  engaged  in  interstate  commerce 
and  unless  they  could  increase  the 
amount  of  their  commmissions,  they 
would  find  it  difficult.  If  not  impossible, 
to  increase  employment  by  shortening 
the  work  week  and  increasing  wage 
scales. 

Mr.  Palmer  also  pointed  out  that  even 
if  advertising  should  be  included  in  the 
act's  provisions,  publishers  could  not  in¬ 
crease  their  advertising  rates  without 
greatly  decreasing  their  revenue.  He 
pointed  out  that  conditions  of  employ¬ 
ment  in  the  newspaper  publishing  indus¬ 
try  are  equal  to  or  better  than  condi¬ 
tions  during  1926  both  as  to  wages  and 
numbers  employed. 

Should  newspapers  come  within  the 
act,  he  said,  the  question  arises  as  to 
how  there  could  be  effected  a  recon¬ 
ciliation  with  the  mandates  of  the  act 
and  existing  contracts  entered  into  prior 
to  the  enactment  of  the  act,  either  ex¬ 
piring  beyond  the  termination  of  the 
emergency  period  during  which  the  act 
is  to  be  effective,  or  expiring  prior  to 
the  termination  of  that  pericKl. 

How  newspaper  advertising  space  in 
county  papers  may  be  used  in  cormec- 
tion  with  the  workings  of  the  Agricul¬ 
tural  Adjustment  Administration  is  told 
this  week  in  a  dis^tch  from  Editor  & 
Publisher’s  Washin^n  correspondent. 

Under  the  administration’s  present 
plan  to  pay  wheat  farmers  $150,000,000 
in  return  for  promises  to  reduce  their 
wheat  acreage,  the  funds  for  the  paid 
advertising  will  come  out  of  the  benefits 
to  be  distributed  to  the  farmers, 
but  the  disbursement  will  be  out  of  the 
farmers’  pockets  rather  than  out  of  the 
government’s  funds. 

The  plan  contemplates  formation  in 
each  county  of  the  country,  which  pro¬ 
duces  enough  wheat  to  justify  it,  of 
county  wheat  production  control  asso¬ 
ciations.  These  will  be  organized  and 
operated  by  the  farmers  and  all  ex¬ 
penses  paid  by  them  out  of  the  bounties 
to  be  paid  by  the  government. 

It  will  be  the  duty  of  these  county 
associations  to  assemble  production  fig¬ 
ures  for  each  individual  farm  and_  fig¬ 
ures  showing  how  much  acreage  is  to 
be  planted  on  each  individum  farm. 
These  figures  will  be  published  in  the 
county  newspapers  as  paid  advertising 
by  the  county  associations. 

The  theory  is  that  if  the  farmers 
know  that  their  past  production  rwords 
and  the  amount  of  money  they  will  re¬ 
ceive  for  reducing  their  production  will 
be  openly  published  it  will  tend  to  make 
them  truthful  and  resist  the  temptation 
to  inflate  their  past  production  to  get 
more  money  from  the  government. 

Each  county  association  will  be  asked 
to  advertise  in  the  local  press  two  sets 
of  records:  those  turned  in  by  each 
farmer  on  his  past  production,  and  the 
allotment  (that  is,  the  cash)  given  each 
farmer. 

The  plan  is  considered  the  adminis¬ 
tration’s  answer  to  the  charge  that  it 
is  proposed  to  build  up  a  vast  federal 
police  force  to  snoop  into  every  farm 
in  the  country  to  see  that  the  farmers 
live  up  to  their  agreements. 

Secretary  of  Agriculture  Henry  A. 
Wallace  has  stated  definitely  at  his  press 
conferences  that  no  such  federal  force 
will  be  organized  and  that  publicity 
alone  will  be  relied  on  to  keep  the  farm¬ 
ers  within  bounds. 

It  is  not  expected  that  the  wheat 
benefit  plan  will  be  operative  except  in 
counties  which  have  substantial  pro¬ 
duction,  because  of  the  expense  of  op¬ 
eration.  Secretary  Wallace  has  esti¬ 
mated  that  it  will  not  be  profitable  in 
counties  which  produce  less  than  100,- 
000  bushels,  possibly  200,000  bushels  of 
wheat  annually. 
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MEMPHIS  APPEAL  LEAVES  P.M.  FIELD; 
A.P.  MEMBE^mP  CHA^NGES  HANDS 

Features  Merged  with  Morning  Paper  and  Higher  Circulation, 
Advertising  Rates  Adopted — Press-Scimitar  Now 
Printing  Associated  Press  News 


,  (Special  to  Edito*  &  Publisrek) 

Memphis,  TENN..  July  4.— with¬ 
drawal  of  the  Memphis  Ez'ening 
Appeal  from  the  field,  and  a  raise  in 
advertising  and  subscription  rates  of  the 
Commercial  Appeal  and  the  Press- 
Scimitar  have  given  the  newspaper  field 
in  Memphis  the  biggest  week  in  years. 

Consolidation  of  the  Evening  Appeal 
and  the  Commercial  .Appeal  was  an¬ 
nounced  Friday  June  30  by  James  Ham¬ 
mond,  Jr.,  who  acquired  the  property 
three  weeks  ago.  The  Saturday  morn¬ 
ing  Commercial  Appeal,  first  issue  of 
the  consolidated  papers  carried  in  the 
editorial  page  masthead  the  new  circu¬ 
lation  rate  of  15  cents  weekly,  65  cents 
per  month  for  the  six-day  paper  or  20 
cents  per  week  for  the  seven-day  paper. 
Delivery  of  Sunday  paper  was  put  at 
10  cents  weekly  and  single  copy  sale 
price  at  10  cents  at  newsstands.  The 
delivered  rate  had  been  20  cents  per 
week  for  13  issues. 

The  Press-Scimitar  announced  a  new 
circulation  price  of  15  cents  per  week 
delivered  in  its  editions  Monday.  Its 
rate  had  been  10  cents.  The  announce¬ 
ment  was  carried  in  a  two-column  box 
at  the  top  of  page  one. 

Previous  to  the  discontinuance  of  the 
Evening  Appeal,  both  papers  had  with¬ 
drawn  a  special  discount  which  adver¬ 
tisers  had  been  receiving  for  about  one 
year  of  15  per  cent  with  25  per  cent  off 
for  exclusive  copy. 

Withdrawal  of  the  Evening  Appeal 
added  approximately  100  newspaper 
workers  in  all  departments  to  the  unem¬ 
ployed.  Of  the  24  editorial  department 
employes,  the  Commercial  Appeal  re¬ 
tained  14.  Of  30  composing  room  em¬ 
ployes  the  Commercial  Appeal  retained 
four.  The  one  press  crew  on  the  Eve¬ 
ning  Appeal  was  retained.  Three 
stereotypers  and  six  mailers  were 
dropped.  Others  affected  were  in  the 
circulation  department,  but  did  not  in¬ 
clude  any  executives,  all  of  whom  served 
both  papers,  as  did  the  advertising  staff. 

The  Evening  Appeal’s  Associated 
Press  membership  was  obtained  by  the 
Press-Scimitar  before  the  papers  were 
on  the  street  with  public  announcement 
of  the  suspension.  News  of  the  con¬ 
solidation  leaked  out  late  Thursday 
night  when  copy  for  the  announcement 
that  appeared  in  the  final  editions  of 
the  Evening  Appeal  Friday  went  to  the 
composing  room,  but  most  employes  of 
the  paper  did  not  know  of  the  change 
until  they  reported  for  work  Friday 
morning. 

George  B.  Parker,  editor-in-chief 
of  Scripps-Howard  Newspapers,  had  ar¬ 
rived  in  Memphis  early  Thursday  night, 
en  route  from  Oklahoma  City  to  New 
York.  James  K.  Joyce,  acting  editor 
of  the  Press-Scimitar,  learned  of  the 
consolidation  early  Friday  and  called 
Leon  Herman,  business  manager  of  the 
Press- Scimitar  and  Mr.  Parker.  The 
application  for  the  Associated  Press 
membership  was  placed  immediately 
through  the  New  York  offices  of 
Scripps-Howard  after  a  telejAone  con¬ 
versation  between  Mr.  Parker  and  W. 
W.  Hawkins,  general  manager  of 
Scripps-Howard  Newspapers.  A  tele¬ 
graphic  poll  of  directors  was  made  by 
the  A.P.  and  the  Press- Scimitar  was 
elected  to  membership.  Service  began 
that  dav. 

The  Evening  Appeals’  announcement 
of  the  consolidation  was  carried  in  a 
two-column  long  box  on  page  one  over 
the  signature  of  Mr.  Hammond.  The 
Press-Scimitar  withheld  the  story  from 
its  first  edition,  which  appears  on  the 
street  an  hour  earlier  than  the  Eve¬ 
ning  Appeal,  but  carried  it  in  its  second 
edition,  appearing  with  the  Evening 
Appeal  at  11:15  a.m. 

The  Evening  Appeal  had  a  circula¬ 
tion  of  78.000  on  its  last  published  state¬ 
ment  in  October. 

Mr.  Hammond’s  announcement  said 
the  publishers  had  decided  to  consolidate 


the  papers  and  devote  all  energy  to 
publishing  a  larger  and  better  morning 
paper.  He  announced  the  consolidated 
pajier  would  have  International  News 
Service  and  Universal  Service  in  ad¬ 
dition  to  Associated  Press,  United 
Press  and  Chicago  Tribune  service. 
The  Commercial  .Appeal  appeared  with 
a  full  page  of  comics  for  the  first  time 
and  one  strip  on  another  page.  Vir¬ 
tually  all  Evening  Appeal  features  were 
continued,  including  comics  and  serial 
story. 

Only  reference  to  its  demise  con¬ 
tained  in  the  Evening  Appeal’s  Friday 
editions  other  than  the  statement  of 
Mr.  Hammond,  was  a  “30”  centered  in 
a  black  dash  across  the  head  of  the 
editorial  column. 

The  Commercial  Appeal  expanded  its 
minimum  news  space  to  100  columns 
with  the  first  issue  of  the  consolidated 
paper  and  increased  markets,  sports 
features  and  general  news  space. 

The  Press-Scimitar  carried  its  first 
-Associated  Press  news  in  late  editions 
Friday  afternoon.  The  News-Scimitar 
had  Associated  Press  before  it  was 
bought  by  the  Press  in  1926. 

Editorial  department  employes  of  the 
Evening  Appieal  who  were  absorbed  by 
the  Commercial  Appeal  were:  Frank 
-Ahlgren,  managing  editor,  who  will  be 
Sunday  editor  of  the  morning  paper ; 
Early  Maxwell,  sports  editor,  to  assist¬ 
ant  sports  editor  of  the  Commercial  Ap¬ 
peal  :  Miss  Margaret  Forbes,  society 
editor  to  society  department ;  George 
Williamson,  market  editor ;  Harry  Mar¬ 
tin.  drama  critic ;  Glenn  Warner  and 
Albert  Capley,  copy  readers ;  Bob 
Marks,  Dave  Saxon,  Dick  Breese, 
Annie  Mae  Day,  reporters;  Jack  Car- 
ley,  editorial  writer;  Paul  Ash,  photo¬ 
grapher;  Tommy  Baldridge,  librarian. 

Both  papers  report  some  circulation 
loss  as  a  result  of  the  change  in  rates, 
but  did  not  care  to  give  figpires  for 
some  time.  Both  feel  that  many  of 
the  stops  received  in  the  first  three 
days  will  be  restarted  within  30  days. 

SON  BORN  TO  BESTS 

Hil  F.  Best,  Detroit  manager  of  Fred 
Kimball,  Inc.,  publishers’  representa¬ 
tives,  and  Mrs.  Best  are  parents  of  an 
eight-pound  son,  Michael  O’Neil  Best, 
born  June  21.  Mr.  Best  was  formerly 
president  of  the  Six-Point  League  of 
New  York. 


NEW  TRIAL  DENIED 

Justice  Steuer  in  Manhattan  Supreme 
Court,  New  York,  last  week  refused 
to  grant  a  new  trial  to  counsel  for  the 
.Wit’  York  American  in  connection  with 
the  suit  brought  by  Stanislaus  Zbyszko. 
On  last  March  1  he  awarded  the  former 
world’s  wrestling  champion  $25,000  as 
a  libel  verdict.  Justice  Steuer  also  re¬ 
fused  to  set  aside  the  verdict. 


WARD  AGAIN  TO  USE 
NEWSPAPERS  ONLY 


Big  Chain  Store  Firm  Will  Con 
tinue  Concentrating  Advertising 
100  Per  Cent  in  Dailies 
Through  July 

(By  telegraph  to  Editor  S:  Publisher) 
Chicago,  July  6 — Montgomery  Ward 
&  Co.  will  continue  its  policy  of  100 
per  cent  concentration  of  its  retail  chain 
store  advertising  in  newspapers  during 
July  on  the  same  basis  as  in  June,  it 
was  announced  today  simultaneously 
with  a  report  that  June  sales  showed 
a  substantial  gain  over  sales  of  June, 
1932. 

While  figures  were  not  available  as 
to  the  exact  increase  in  retail  sales 
alone,  officials  told  Editor  &  Publisher 
that  retail  store  sales  were  up  sufficient¬ 
ly  to  warrant  continuation  of  the  news¬ 
paper  advertising  program. 

Sales  last  month  totaled  $16,165,180, 
compared  with  $14,840,109  a  year  ago. 
This  was  the  second  consecutive  month 
in  1933  that  sales  showed  an  increase 
over  the  like  month  of  the  preceding 
year.  For  the  five-month  period  clos¬ 
ing  June  30,  1933,  sales  totaled  $68,- 
1^,9^,  compared  with  $71,198,165  in 
the  like  1932  period.  This  was  a  de¬ 
crease  of  $3,031,199,  or  4.26  per  cent. 

The  May,  1933,  increase  over  May, 
1932,  business  was  6.57  per  cent. 

Business,  including  both  retail  and 
mail  order,  in  the  four-mouth  period 
closing  May  31  was  7.73  behind  that 
of  the  like  1952  period. 

Montgomery  Ward’s  fiscal  year  starts 
Feb.  1. 


PLANNING  OKLAHOMA  DAILY 

H.  E.  Castleberry,  publisher,  Cyril 
(Okla.)  Pioneer,  is  completing  arrange¬ 
ments  for  establishment  of  a  daily  news¬ 
paper  at  Anadarko,  Okla.  His  asso¬ 
ciates  include  Senator  John  D.  Pugh, 
Sam  Wilhite,  Perry  Gotham,  T.  W. 
Holsom  and  Sam  Ridenour.  Equipment 
is  being  moved  from  Texline,  Tex., 
Ridenour’s  home,  to  Anadarko.  Castle¬ 
berry  will  continue  publication  of  the 
Pioneer  as  a  weekly. 


GANNETT  HOST  ON  CRUISE 


Publisher  Frank  E.  Gannett  of  Rorhester  (left)  was  host  recently  to  (left 
to  right)  Howard  Davis,  business  manager  of  the  New  York  Herald  Tribune, 
Edwin  S.  Friendly,  business  manager.  New  York  Sun,  and  Harold  Davis, 
partner  in  Munds,  Winslow  &  Potter,  Stork  Exchange  firm.  The  New 
\orkers  went  to  Rochester  where  they  joined  Mr.  Gannett  for  a  cruise  on 
his  boat,  the  Widgeon. 


POOR  MERCHANDISING 
HIT  BY  RETAILER 


Advertisers  Hamper  Campaigm  b) 
Spoiling  Dealers’  Profit,  Ssyi 
Plainfield,  N.  J.,  Department 
Store  Head 


Failure  of  the  national  advertiser  to 
study  and  understand  the  problems  oi 
the  retailer  is  the  biggest  obstacle  to 
the  merchandising  of  nationally  adver¬ 
tised  goods,  according  to  Daniel  Eisen- 
berg,  general  manager  of  Tepper  Bros, 
department  store,  of  Plainfield,  N.  j 
In  a  recent  address  to  agency  men  and 
advertising  men  he  pointed  out  that 
while  nationally  advertised  goods  art 
preferred  by  customers,  the  merchan¬ 
dising  policies  of  some  advertisers  havt 
forced  many  dealers  to  discard  their 
brands.  He  urged  elimination  of  deal¬ 
ers  who  use  advertised  brands  only  ai 
cut-price  leaders. 

“The  national  advertiser  who  showi 
me  full-page  color  spreads  in  national 
magazines  knows  that  commoditia 
know  no  geography  and  that  the  con¬ 
sumer  in  Maine  or  Texas  will  buy  hii 
shaving  cream,”  said  Mr.  Eisenb^ 
“But  as  a  dealer  in  New  Jersey,  I  ani 
selfishly  interested  in  my  local  terri¬ 
tory  and  not  in  consumers  2,000  mile 
away.  Better  merchandising  can  hdf 
me  localize  that  product  to  its  greatest 
advantage. 

“The  national  advertiser  who  thinks 
only  in  terms  of  consumer  appeal  and 
volume,  and  does  not  consider  the  in¬ 
creasingly  high  mortality  rate  of  his 
independent  distributor  is  surely  com¬ 
mitting  suicide.  He  cannot  afford  to 
deny  the  distributor  a  fair  profit;  nor 
can  he  allow  his  product  through  poor 
merchandising  to  be  distributed  by 
every  cross-roads  grocery  store,  every 
drug  store,  every  department  store,  with 
the  consequent  scramble  for  business 
and  the  resultant  cut-throat  undersell¬ 
ing  until  the  national  advertiser’s  pro¬ 
duct  becomes  a  football  for  the  trai 
and  a  loss  leader. 

“The  national  advertiser  of  drugs 
and  cosmetics  is  guilty  of  many  abuses 
in  the  distribution  of  his  merchandise 
and  probably  the  greatest  abuse  of  all 
is  the  ‘free  deal’  racket. 

“You  and  I  know  that  advertising  is 
the  most  potent  mass  salesman  ever 
placed  on  the  job,  and  there  is  no  tool 
in  the  whole  business  kit  better  fitted 
to  start  a  vvide  buying  movement  on  tte 
P>irt.  of  indifferent  consumers.  But  ad¬ 
vertising  is  not  an  independent  force; 
it  cannot  operate  alone.  Behind  it  is 
the  dealer,  the  product,  and  its  real 
value  to  the  consumer.  Fresh  stimulat¬ 
ing  advertising  messages  must  contain 
interesting  news  about  tempting,  attrac¬ 
tive  goods.  There  is  very  little  new 
sales  appeal  in  outmoded  gocxls.” 


$6,653  GIVEN  TO  NEEDY 

The  milk  and  ice  fund  sponsored  by 
the  Oklahoma  City  Oklahoma  aid 
Evening  Times  and  administered  by 
the  United  Provident  Association,  dis¬ 
bursed  $6,653.32  from  July  1,  1952,  to 
May  31,  1933.  With  a  balance  of 
$1,412.52  July  1,  the  fund  had  recei^ 
of  $7,937.78  during  the  period  and  jts 
balance  May  31  was  $1,284.46.  Dis¬ 
bursements  in  May  totaled  $724.90. 


$5,000  UBEL  VERDICT 

After  a  three-day  trial,  Charles  E 
Haymes  of  the  Haymcs  Constructioi. 
Company,  Danville,  Va.,  was  awarded 
$5,()()0  libel  damages  against  the  Da»- 
ville  News  and  Bee  and  Rorer  A. 
James,  Jr.,  president.  The  case  was 
based  on  a  critical  editorial.  Hayme 
won  a  previous  case  which  was  ap¬ 
pealed  and  remanded  for  new  trial. 


NEW  FAIR  PASS  SYSTEM 

Beginning  this  month,  the  working 
press  passes  used  by  np'vspapermen  at 
A  Century  of  Progress  Exposition  art 
transferable  and  may  be  used  any 
one  designated  by  the  editor,  PaulK. 
Martin,  press  custodian,  announceo- 
The  photographic  pass  used  dunng 
June  has  been  abandoned. 
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REVISED  ADVERTISING  CONTRACT  READY 


hditions  on  Back  of  New  Blank  Make  Agency  **Soiely  Liable’’  for  Payment  and  Pledge  It 
Against  Rebating — No  Changes  Permitted  Except  Deletion  of  Clauses 


The  revised  form  of  Standard  Ad¬ 
vertising  Contract,  finally  approved 
b,  the  American  Newspaper  Publishers 
^iation,  the  American  Association 
Advertising  Agencies,  and  other  pub- 
ijsliers’  associations,  is  being  printed  by 
Four-A,  and  will  be  distributed  to 
jdilishers  and  agencies  in  the  near 
jmure.  During  discussion  of  the  new 
jiygi  at  last  week’s  meeting  of  the 
.\ewspaper  Advertising  Executives  As¬ 
sociation,  it  was  brought  out  that  an 
jfort  will  be  made  to  have  it  used  not 
jij  by  members  of  the  Four-A,  but  by 
fiHnember  advertising  agencies  as 
rtU.  Reference  to  the  “Standard  Con- 
ijitioiis”  on  the  back  of  the  contract,  it 
•as  stated,  will  settle  most  points  of 
ijspute  about  the  handling  of  national 
idvcrtising. 

The  conditions  affecting  terms  of  pay- 
sent  have  been  reworded  to  make  it 
plain  that  the  publisher  will  “hold  the 
igcncy  solely  liable  for  payment.”  This, 
it  is  explained,  does  not  change  past 
jraetke,  but  avoids  all  possibility  of 
mfosing  double  liability  for  payment  on 
•ie  advertiser,  which  might  be  a  serious 
jSerrent  to  advertising. 

The  seventh  paragraph  includes  a 
satement  that  the  agency  “will  not  re- 
inlt  to  its  client  any  part  of  the  com¬ 
mission.”  This  also  has  been  insisted 
jpoo  in  the  past  by  both  publishers  and 
lie  Four-A,  but  now  the  agency  using 
lie  standard  contract  binds  itself  to 
tonipliance. 

The  new  form  also  eliminates  all  pro- 
viskm  for  terms  of  guarantee  of  cir¬ 
culation. 

No  changes  are  permitted  in  the  con¬ 
ditions  except  that  portions  may  be 
owsed  out  before  the  order  is  sent  to  a 
publisher.  Any  special  conditions  must 
be  written  on  the  face  of  the  contract 
M  as  to  be  readily  seen. 

The  standard  conditions  follow : 

1  Terns  of  Payment — 

“a.  The  agency  agrees  to  pay  and 
tbe  publisher  agrees  to  hold  the  agency 
lo^  liable  for  payment  for  the  adver¬ 
ting  covered  by  this  contract. 

“Tlie  agency  personally  agrees  to  pay 
lor  advertising  covered  by  this  con¬ 
tract  at  the  office  of  the  publisher  or 
his  authorized  representative  on  or  be- 
wt  the  last  day  of  the  month  follow- 
ipi  that  in  which  the  advertising  is  pub- 
iiAed  unless  otherwise  stipulated  on 
publisher’s  rate  card  on  which  this  con¬ 
tract  was  based,  or  when  cash  discount 
is  deducted  but  payment  date  not  speci¬ 
fied  on  the  publisher’s  rate  card,  on  the 
!3th  day  of  the  month  following. 

“Bills  must  be  rendered  not  less  often 
than  monthly,  but  failure  to  do  so  shall 
not  constitute  breach  of  contract. 

"b.  The  agency  agrees  to  pay  in  the 
™ner  specified  in  paragraph  (a)  for 
^dramngs,  composition,  cuts  or  mats 
i  himished  by  the  publisher  at  the  re- 
iwst  (A  the  agency  provided  it  is  the 
pfjctice  of  the  publisher  to  charge  for 
«li  service. 

"t  Cuts  and  mats  shall  be  sent  to  the 
!*blisher  prepaid.  If  they  are  not,  the 
IKddisher  may  accept  them,  and  pay 
2®sportation  and  import  charges  and 
ac  agency  shall  promptly  reimburse  the 
PsWsher. 

d-  If  at  the  end  of  the  advertising 
Pwod  named  in  the  contract  or  upon 
poor  termination  of  the  contract  for 
cause,  the  agency  has  not  used  the 
™  amount  of  advertising  contracted 
®|the  agency  shall  pay  to  the  pub- 
‘“•er  such  additional  sum  on  all  adver- 
so  published  as  shall  be  equal  to 
“*  difference,  if  any,  between  the 
due  at  the  rate  named  in  the 
and  the  amount  due  at  the  rate 
WK^le  to  the  quantity  of  space  used, 
*<*ding  to  that  schedule  of  advertising 
^  of  the  publisher  on  which  the  con- 
***^“od,  and  upon  such  expira- 
*tenniiution  said  additional  sum 
^  become  immediately  due  and  pay- 
“*•  Short  rate  bills  must  be  rendered 


within  sixty  days  after  the  expiration 
ol  the  contract  period,  otherwise  the 
publisher  agrees  to  a  settlement  at  the 
rate  named  in  the  original  contract.  Un¬ 
less  otherwise  expressed  on  the  face 
hereof,  this  contract  may  be  canceled 
by  the  agency,  or  less  space  used,  in 
accordance  with  the  provisions  of  this 
paragraph. 

“e.  Any  bill  rendered  to  the  agency 
by  the  publisher  shall  be  conclusive  as 
to  the  correctness  of  the  items  therein 
set  forth  and  shall  constitute  an  account 
stated  unless  written  objection  is  made 
thereto  by  the  publisher  or  the  agency 
within  sixty  days  from  the  rendering 
thereof. 

“f.  The  publisher  reserves  the  right 
to  cancel  the  contract  at  any  time  upon 
default  by  the  agency  in  the  payment 
of  bills,  or  other  breach,  or  in  the  event 
of  any  material  violation  on  the  part 
of  the  agency  of  any  of  the  conditions 
herein  named;  and  upon  such  cancella¬ 
tion  all  advertising  done  hereunder,  in¬ 
cluding  short  rates  or  other  charges 
under  this  contract,  and  unpaid,  shall 
become  immediately  due  and  payable. 
In  case  of  delinquency  in  payment  or 
impaired  credit  of  the  agency  the  pub¬ 
lisher  shall  have  the  right  at  any  time  to 
change  the  requirements  as  to  terms 
of  payment  for  further  advertising  un¬ 
der  this  contract  as  he  may  see  fit. 

“g.  In  all  cases  where  date  of  pay¬ 
ment  is  material,  unless  otherwise  stipu¬ 
lated  the  postmark  date  on  the  envelope 
properly  addressed  to  the  publisher  or 
to  his  representative  shall  be  considered 
the  date  when  payment  was  made. 

“2.  Rates — 

“a.  All  rates  shall  be  published. 
There  shall  be  no  secret  rates,  rebates, 
or  agreements  affecting  rates.  All  rates 
shall  be  furnished  agencies  if  requested. 

“b.  ‘Publisher’s  rate  card’  shall  be 
understood  to  mean  that  schedule  of  ad¬ 
vertising  rates  of  the  publisher  upon 
which  this  contract  is  based. 

“c.  "The  rate  stated  in  the  contract  is 
the  minimum  rate  at  which  an  equal  or 
less  amount  of  space,  for  the  same  class 
of  advertising,  to  be  published  in  a  like 
position,  under  the  same  conditions, 
within  the  same  period  of  time,  can  be 
secured. 

“d.  If  additional  space  is  used  within 
the  period  covered  by  the  contract, 
where  the  publisher  has  a  schedule  of 
graduated  rates,  any  lower  rate  shall 
be  given  if  earned,  according  to  the 
publisher’s  rate  card  on  which  this  con¬ 
tract  is  based. 


“3.  Advertising  Material — 

“a.  The  subject  matter,  form,  size, 
wording,  illustration  and  typography  of 
the  advertising  shall  be  subject  to  the 
approval  of  the  publisher  but  unless 
otherwise  authorized  in  advance  no 
change  shall  be  made  without  the  con¬ 
sent  of  the  agency. 

“b.  If  the  publisher  is  unable  to  set 
any  advertisement  in  the  type  or  style 
requested,  he  may  set  such  advertise¬ 
ment  in  such  other  type  or  style  as  in 
his  opinion  most  nearly  corresponds 
thereto,  and  the  advertisement  may  be 
inserted  without  submission  of  proof 
unless  proof  before  insertion  is  re¬ 
quested  on  the  face  of  the  order. 

“c.  Where  cuts,  electrotypes,  or  ma¬ 
terial  furnished  by  the  agency  occupy 
more  space  than  specified  in  the  con¬ 
tract  or  insertion  order,  publisher  should 
immediately  communicate  with  the 
agency  for  definite  instructions.  If  the 
publisher  is  unable  to  secure  definite  in¬ 
structions  from  the  agency,  the  adver¬ 
tising  shall  be  omitted. 

“d.  If  agency  has  contracted  for  a 
series  of  insertions  in  a  publication,  and 
before  closing  date  insertion  order  and 
copy  for  next  issue  have  not  been  re¬ 
ceived  by  publisher,  publisher  shall 
notify  agency  and  follow  agency’s  in¬ 
structions. 

“e.  Advertisements  ordered  set  in 
‘space  as  required’  shall  be  measured 
from  office  ad.  rule  to  office  ad.  rule. 
“4.  Proof  of  Insertion — 

“a.  The  page  containing  the  adver¬ 
tising  or,  at  the  request  of  the  agency, 
a  copy  of  each  issue  in  which  the  ad¬ 
vertising  appears,  shall  be  mailed  or 
otherwise  supplied  to  the  agency,  which 
shall  be  deemed  to  have  received  such 
copv  or  page  unless  the  publisher  is 
notified  in  writing  of  the  non-receipt 
thereof  within  thirtv  days  after  the 
date  of  publication.  The  publisher  may 
mail  or  otherwise  supply  an  affidavit 
of  publication  in  lieu  of  a  second  copy 
or  page  containing  the  advertisement. 
Failure  to  forward  or  furnish  such  copy, 
page  or  affidavit  shall  not  constitute  a 
breach  of  the  contract. 

“5.  Circulation — 

“a.  Unless  the  publisher  is  a  member 
of  the  .Audit  Bureau  of  Circulations,  the 
agency  shall  he  entitled,  upon  request, 
to  a  statement  of  net  paid  circulation 
verified  by  a  certified  public  accountant, 
or  in  lieu  thereof  to  the  right  to  ex¬ 
amine  the  publisher’s  circulation  books. 
“6.  Omission  of  AdT’ertising — 

“a.  Failure  by  the  publisher  to  in¬ 


NEW  CHRISTIAN  SCIENCE  MONITOR  HOME 


Although  this  palatial  new  plant  of  the  Christian  Science  Monitor,  Boston,  is 
not  yet  entirely  completed,  the  work  of  moving  in  has  already  begun.  The 
building  has  a  floor  area  of  approximately  329,000  square  feet  and  will  cost 
$4,000,000  when  finished. 


sert  in  any  particular  issue  or  issues  in¬ 
validates  the  order  for  insertion  in  the 
missed  issue  but  shall  not  constitute  a 
breach  of  contract. 

“In  newspapers  the  advertising  must 
appear  in  all  regular  editions  issued  on 
the  date  for  which  the  advertising  is 
ordered.  Advertisements  omitted  from 
any  particular  edition  or  editions  must 
be  reported  to  the  agency  and  if  re¬ 
ceived  in  time  and  omitted  through  fault 
of  publisher  must  be  made  up  or  ad¬ 
justed  unless  otherwise  instructed. 

“Unless  otherwise  stipulated,  the  pub¬ 
lisher  shall  have  the  right  to  omit  any 
advertisement  when  the  space  allotted  to 
advertising  in  the  issue  ror  which  such 
advertisement  is  ordered  has  all  been 
taken,  and  also  to  limit  the  amount  of 
space  an  advertiser  may  use  in  any  one 
issue. 

"7.  General — 

“a.  The  agency  agrees  that  it  will 
not  rebate  to  its  client  any  part  of  the 
commission  allowed  by  the  publisher. 

“b.  In  dealing  with  agencies,  the  pub¬ 
lisher  shall  follow  a  uniform  policy  to 
avoid  discrimination. 

“c.  Unless  later  date  is  sp^ified  in 
publisher’s  rate  card,  advertising  in 
newspapers  shall  begin  within  thirty 
days  from  the  date  of  this  contract,  or 
contract  becomes  null  and  void. 

“d.  A  waiver  by  the  publisher  of  anv 
default  or  breach  by  the  agency  shall 
not  be  considered  as  a  waiver  of  any 
subsequent  default  or  breach  of  the 
same  or  any  other  provisions  hereof.” 


PRINTING  CODE  DRAFTED 


Commercial  Industry  to  Pass  on 
Regulations  July  13-14 

(Special  to  Edito*  &  Publishes) 

Washington,  July  6— A  40-hour 
week,  divided  into  an  8-hour  day  and 
a  5-day  week,  but  with  no  limitation  on 
the  number  of  days  a  plant  may  be  oper¬ 
ated,  is  proposed  in  the  tentative  code 
of  fair  competition  for  the  commercial 
printing  industry  adopted  at  a  confer¬ 
ence  of  representative  members  of  the 
industry  held  here  June  22  and  23. 

The  conference  was  held  under 
auspices  of  the  United  Typothetae  of 
America,  but  was  participated  in  by 
non-members  as  well  as  members  of 
that  organization. 

A  final  code  is  to  be  presented  and 
probably  approved  at  a  second  meeting 
to  be  held  in  Chicago  July  13  and  14. 
It  is  expected  that  there  will  be  a 
number  of  changes  in  the  final  code. 

The  tentative  draft  does  not  attempt 
to  fix  minimum  wages,  this  having  been 
left  to  the  general  conference  and  pro¬ 
gram  committee. 

Under  the  tentative  code  it  is  pro¬ 
posed  to  zone  the  country  and  set  up 
executive  committees  in  each  zone  to  de¬ 
termine  problems  peculiar  to  each  ter¬ 
ritory. 

The  code  outlaws  a  number  of  un¬ 
fair  practices  which  have  grown  up  in 
the  industry. 


BUILDING  $10,000  PLANT 

A  new  $10,000  one-story  plant,  25  by 
90  feet,  is  under  construction  for  the 
Carroll  (la.)  Daily  Herald.  It  will  be 
of  fireproof  construction  and  is  sche¬ 
duled  to  be  ready  for  occupancy  Aug.  1. 
The  Herald  is  published  by  James  R. 
Rhodes,  Newton,  with  James  W.  Wil¬ 
son,  resident  publisher  and  manager; 
and  George  Hinshaw,  editor. 


NEW  IDAHO  DAILY 

Caldwell  (Idaho)  News-Tribune,  a 
new  evening  daily,  was  scheduled  to 
start  July  5.  F.  H.  Michaelson  is  editor, 
and  Aden  Hyde  business  manager. 


NOW  PUBUSHED  MORNINGS 

The  Pottstown  (Pa.)  Mercury  and 
News  is  now  published  mornings  in¬ 
stead  of  evenings. 
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PRESS  WIRELESS  SERVICE  EXPANDED 
DESPITE  VIOLATION  OF  U.  S.  RULES 

Newspaper  Radio  Organization  Granted  Conununication  Rights 
to  Six  Additional  Foreign  Cities — Transmitted  Private 
Code  Dispatches  for  N.  Y.  Stock  Exchange  Firm 

By  GEORGE  H.  MANNING 
Washington  Correspondent,  Editor  &  Publisher 


WASHINGTON,  D.  C,  July  3— 
Applications  of  Press  Wireless, 
Inc.,  for  modification  of  station  licenses 
to  bring  Amsterdam,  Rio  de  Janeiro, 
The  Hague,  Brussels,  Santiago  and 
Berlin  into  its  service  have  been  granted 
by  the  Federal  Radio  Commission. 

The  modifications  were  ordered  June 
30,  despite  the  fact  the  Commission 
found  that  Press  Wireless  had  violated 
a  commission  rule  in  sending  communi¬ 
cations  over  a  circuit  between  Hicks- 
ville,  N.  Y.,  and  Amsterdam,  and  that  it 
had  violated  the  terms  of  its  licenses  by 
communicating  with  an  unlicensed 
point.  The  federal  agency  assumed, 
however,  that  the  Amsterdam  circuit 
was  used  under  a  mistake  of  fact,  and 
that  the  applicant  believed  the  nature 
and  character  of  this  business  was  per¬ 
missible. 

Press  Wireless  was  formed  July  S, 
1929,  as  a  result  of  a  Commission  order 
granting  use  of  certain  frequencies  to 
the  press  on  the  express  condition  that 
a  single  public  service  corporation  be 
form^  to  serve  all  the  press  alike. 
Stockholders  are  the  Christian  Science 
Monitor  of  Boston,  Chicago  Daily  News, 
Chicago  Tribune,  New  York  Herald 
Tribune,  New  York  Times,  Los  A'n- 
geles  Times,  and  San  Francisco  Chron¬ 
icle. 

The  use  of  20  transoceanic  frequen¬ 
cies  were  assi^ed  to  Press  Wireless,  but 
none  of  the  licenses  covered  traffic  be¬ 
tween  this  country  and  Amsterdam. 

In  acting  favorably  on  the  applications 
for  including  additional  points  in  the 
press  radio  service,  the  Commission  de¬ 
cided  that  “there  exists  a  need  for  ser¬ 
vice  to  the  additional  points,  and  that 
from  a  consideration  of  all  facts  pre¬ 
sented  the  position  of  the  applicant  com¬ 
pany  in  the  limited  public  press  service 
in  which  it  is  licens^  may  be  improved 
by  the  granting  of  the  additional  points 
requested.” 

Turning  to  the  Amsterdam  traffic, 
the  Commission  declared  that  the  com¬ 
munications  were  running  stock  market 
quotations  primarily  intended  for  Pier¬ 
son  &  Co.,  of  Amsterdam,  correspon¬ 
dent  brokers  of  Hallgarten  &  Co.,  mem¬ 
bers  of  the  New  York  Stock  Ex^ange, 
42  Pine  street.  New  York  City.  Pier,- 
son  &  Co.,  it  was  pointed  out,  are  en¬ 
gaged  in  the  arbitrage  business,  consist¬ 
ing  of  trading  in  securities  through  vari¬ 
ous  interiutional  exchanges  where  a  dif¬ 
ferential  in  price  exists. 

The  communications  were  intended 
for  use  in  this  business,  the  Commission 
decided,  and  were  not  primarily  intended 
for  press  agencies  and  newspapers,  al¬ 
though  they  were  subsequently  released 
for  publication. 

This  was  held  to  be  in  violation  of 
Commission  Rule  232,  which  confines 
the  subject  matter  of  press  radio  service 
to  news  items,  advertising,  and  other 
material  related  to  or  intended  for  pub¬ 
lication  by  press  agencies  and  news¬ 
papers. 

“In  promulgating  the  rule  the  Com¬ 
mission  defined  public  press  service,”  the 
agency  declared,  “for  its  purpose  in 
licensing  stations  to  carry  on  this  type 
of  communication;  A  service  intended 
to  supply  press  material  for  publication 
and  distribution  to  the  public  and  not  a 
service  for  the  benefit  of  private  indi¬ 
viduals  or  concerns  prior  to  suoh  pub¬ 
lication  or  distribution. 

“To  hold  otherwise  would  be  tanta¬ 
mount  to  permitting  Press  Wireless, 
Inc.,  under  the  guise  of  a  public  press 
service,  to  furnish  information  or  news 
to  a  select  few  to  the  exclusion  of  others 
not  so  fortunately  situated.  Not  only 
would  the  plain  language  of  the  rule  ^ 
violated,  but  its  spirit  and  intent.  To 
expand  the  rule  in  the  manner  applicant 
desires  would  be  to  include  private  com¬ 
munications  as  press  material.  Other 


facilities  are  now  available  at  standard 
rates  of  such  purposes.” 

The  Commission  held  that  press  com¬ 
munications  or  news  items  cease  to  be¬ 
come  news  when  prior  to  publication 
the  same  are  released  generally  or  re¬ 
leased  to  brokers  and  bankers,  as  in  the 
Amsterdam  case. 

At  least  2.500  messages  were  sent  to 
Amsterdam,  it  was  pointed  out,  and 
with  few  exceptions  these  were  in  the 
private  code  of  Hallgarten  &  Co.  The 
Commission  said  that  while  code  is  not 
prohibited  by  Rule  232,  the  duty  is 
placed  upon  the  licensee  to  know  the 
contents  of  the  communication  in  order 
for  it  to  determine  whether  the  matter 
transmitted  comes  within  the  class  of 
service  authorized. 

The  Commission  decision  follows  a 
lengthy  hearing  here  early  in  April, 
with  Mackay  Radio  and  Telegraph,  All 
America  Cables,  Inc.,  and  the  Commer¬ 
cial  Cable  Company  as  intervenors  and 
with  Western  Union  Telegraph  Com¬ 
pany  and  R.  C.  A.  Communications, 
Inc.,  as  respondents. 

Although  Press  Wireless  has  gener¬ 
ally  been  operated  at  a  loss,  which  has 
been  absorbed  by  capital  stock  assess¬ 
ments,  the  Commission  said  it  consid¬ 
ered  the  company  financially,  technically 
and  legally  qualified  to  carry  on  a  fixed 
public  press  communication  service  with 
the  additional  points  requested  in  the  ap¬ 
plications. 

“It  ai^>ears  that  improvement  in  earn¬ 
ings  has  been  made  during  the  last  year,” 
the  agency  said,  “ancl  this  may,  in  the 
near  future,  place  the  company  on  a 
more  secure  financial  basis.” 

In  addition  to  the  newspapers  holding 
stock  in  the  firm,  a  number  of  news¬ 
papers  and  press  associations  have  used 
its  facilities. 

No  penalty  was  inflicted  on  Press 
Wireless  for  violation  of  Rule  232.  It 
was  explained  that  while  the  Commis¬ 
sion  does  not  condone  the  violation,  it 
was  apparently  unintentional. 

“Since  this  is  the  first  time  the  rule 
has  been  construed  or  explained  by  the 
Commission,  it  does  not  believe  in  go¬ 
ing  further  than  construing  the  rule  and 
admonishing  the  applicant  to  observe  it 
in  the  future.” 

The  most  important  circuits  of  Press 
Wireless  have  been  those  to  Paris,  Lon¬ 
don,  Halifax,  Mexico  City,  Havana  and 
Honolulu.  A  subsidiary  company  is 
maintained  in  Canada  with  facilities  in 
Halifax  to  relay  messages  to  and  from 
Europe. 


HART  CO.  NAMES  AGENTS 

The  C.  B.  Cottrell  &  Sons  Company, 
of  Westerly,  R.  I.,  and  the  Goss  Print¬ 
ing  Press  Company,  of  Chicago,  have 
been  authorized  to  sell  and  manufacture 
Ball  Bearing  Roller  Core,  under  the 
Hart  patents  issued  in  the  United  States’ 
and  Canada,  the  William  C.  Hart  Com¬ 
pany,  Inc.,  of  New  York,  announced 
this  week. 


HTZSIMMONS  HONORED 

Mr.  and  Mrs.  Edward  Fitzsimmons, 
until  re^tly  on  the  New  York  Times’ 
advertising  staff,  were  given  a  dinner 
at  the  Hotel  Lexington  by  associates 
and  friends  June  29,  on  the  eve  of  their 
departure  for  Ecuador.  B.  T.  Butter- 
worth,  local  advertising  manager,  pre¬ 
sided  at  the  ceremonies. 


ZIFFREN  TO  MADRID 

Lester  Ziffren,  of  the  United  Press 
foreign  desk  in  New  York,  has  sailed 
for  Madrid  where  he  will  have  charge 
of  the  U.  P.  bureau,  succeeding  William 
H.  Lander,  now  stationed  at  New  York 
headquarters.  Mr.  ^ffren  has  served 
with  the  U.  P.  in  South  America  and 
elsewhere. 


TAX  CASE  APPEALED 


S.  F.  Chronicle  Seeks  to  Deduct 
$7,508  Newsprint  Contribution 

(Special  to  Editok  &  Pubusheb) 

Washington,  D.  C. — Whether  a  con¬ 
tribution  made  by  a  newspaper  publish¬ 
ing  concern  to  defray  the  expense  of  a 
newsprint  investigation,  aimed  at  lower¬ 
ing  the  cost  of  newsprint,  is  an  expense 
deductible  from  income  tax,  is  to  be 
determined  by  the  United  States  Board 
of  Tax  Appeals  as  a  result  of  protest 
filed  by  the  Chronicle  Publishing  Com¬ 
pany,  San  Francisco,  Cal.,  against  re¬ 
fusal  of  the  commissioner  of  internal 
revenue  so  to  do. 

The  Chronicle  Publishing  Company 
gave  $7,508.30  toward  the  Alaska  news¬ 
print  investigation. 

Also  at  issue  is  whether  the  news¬ 
paper  may  deduct  from  its  income  the 
sum  of  $2,240  for  donations  to  various 
causes  made  during  the  year  and  in  the 
interest  of  the  business,  and  the  sum 
of  $12,500,  paid  in  a  settlement  out  of 
court  of  litigation  with  a  former  em¬ 
ploye.  In  the  latter  connection,  the 
petition  for  review  explains  that  George 
Fisher,  circulation  manager  for  the 
paper  for  38  years,  had  been  dropoed 
from  the  staff  and  had  institute  legal 
action  for  damages,  which  litigation  was 
ended  by  a  compromise  and  cash  pay¬ 
ment. 

No  date  has  as  yet  been  set  for  the 
hearing. 


MAY  DISSOLVE  DRUG.  INC. 


Stockholders  to  Vote  on  Aug.  7 — 
Subsidiaries  All  Advertisers 

Stockholders  of  Drug,  Inc.,  huge 
holding  company  for  drug  manufactur¬ 
ing  companies,  will  vote  .\ug.  7  on  a 
proposal  to  dissolve  the  organization, 
thus  giving  significant  point  to  the  re¬ 
versal  of  the  pre-depression  merger 
movement. 

If  the  change  is  approved,  the  stock¬ 
holders  will  receive  stock  in  the  five 
principal  subsidiaries  of  the  company, 
all  of  which  are  important  advertisers. 
They  are ;  Sterling  Products,  Inc., 
United  Drug  Company,  Bristol-Myers 
Company,  V'ick  Chemical  Company,  and 
Life  Savers,  Inc. 

A  letter  from  A.  H.  Diebold,  presi¬ 
dent  of  Drug,  Inc.,  to  the  stockholders, 
called  attention  to  changed  conditions, 
and  expressed  a  belief  that  more  ef¬ 
fective  work  could  be  done  by  inde¬ 
pendent  companies,  with  officers  devot¬ 
ing  their  efforts  solely  to  their  own  com¬ 
panies. 

'T'he  advertising  department  of  Vick 
Chemical  Company  probably  will  be 
moved  from  Greensboro,  N.  C.,  to  New 
York  City  in  August  or  September. 


INDICTED  FOR  ARSON 


Max  L.  Simon  Accused  In  Burning 

of  Elixabeth  Times  Plant  in  1931 

Max  L.  Simon,  lawyer  and  ^mblisher 
of  a  string  of  weekly  newspapers  in 
Passaic  and  Bergen  counties.  New  Jer¬ 
sey,  is  free  under  $5,000  bail,  following 
his  arrest,  charg^  with  arson  in  the 
burning  of  the  Elisabeth  Evening  Times 
plant,  Oct.  17,  1931.  His  counsel, 
Harry  H.  Weinberger  and  his  mother 
Mrs.  Betty  Simon  posted  a  property 
bond  to  cover  the  bail. 

Flames  followed  an  explosion  in  the 
four-story  plant  and  firemen  later  re¬ 
ported  discovery  of  wads  of  cotton  satu¬ 
rated  with  inflammable  chemicals.  The 
plant  was  not  in  use  at  the  time,  the 
newspaper  having  failed.  Simon  was 
publisher. 

The  building  was  owned  by  the  Cen¬ 
tral  Railroad  Company  of  New  Jersey, 
but  the  printing  and  other  equipment 
were  the  property  of  Simon. 


IMPROVING  TRIBUNE  TOWER 

T^e  Tribune  Tower  will  be  completely 
equipped  with  air  conditioning  units,  it 
was  announced  this  week  by  Holmes 
Onderdonk,  Chicago  Tribune  building 
manager.  The  Tribune’s  pressroom  and 
some  of  its  offices  are  already  air  cooled. 
Work  of  installing  air  conditioning  sys- 
terns  throughout  the  entire  building  will 
be  started  at  once  and  completed  for  use 
next  year,  Mr.  Onderdonk  stated. 


HOE  CO.  RECEIVERSH# 
IS  CONTINUED 

Judge  Coleman  Praises  Adminiitr;, 
tion  of  Irving  Trust  aad 
Orders  Continuance  for 
Four  Months 

The  equity  receivership  of  R.  R,, 
&  Co.,  printing  press  manufacturer, 
which  was  placed  in  the  hands  of  th 
Irving  Trust  Company  in  April,  193; 
was  ordered  continued  for  four  month 
by  Judge  Frank  J.  Coleman,  in  Unitu 
States  District  Court,  New  Yorl 
June  29. 

Judge  Coleman  praised  the  adminij. 
tration  of  the  business  by  the  reedven 
and  said  that  it  would  be  “calamitous" 
to  creditors  and  stockholders  to  tun 
it  back  to  those  formerly  in  charge. 

However,  after  hearing  witnesses, 
Judge  Coleman  ruled  that  the  receiver, 
ship  was  voidable  and  may  yet  h 
voided  by  the  court.  The  hearing  hii 
been  called  for  argument  on  a  shot 
cause  order  as  to  why  the  temporan 
receivership  should  not  be  made  per¬ 
manent. 

Witnesses  indicated  that  the  as¬ 
signment  of  a  claim  against  the  coa- 
pany  had  been  purchased  by  the  peti¬ 
tioner  for  the  receivership  with  money 
supplied  by  the  Hoe  company  and  it 
the  behest  of  the  company’s  officen. 

After  hearing  all  the  testimony  Judg 
Coleman  said: 

“I  am  convinced  from  what  has  bca 
testified  here  that  this  suit  is  frauds- 
lent  and  the  receivership  in  it  is  # 
least  voidable.  I  am  convinced  that 
the  receivership  has,  from  the  point  of 
view  of  economics,  been  most  benefidil 
to  creditors  and  stockholders.  I  do  not 
believe  the  company  could  have  sur¬ 
vived  without  the  receivership.  Tk 
Irving  Trust  Company  has  admiim- 
tered  the  estate  to  the  very  great  ko- 
fit  of  creditors  and  stockholders,  and 
I  believe  the  condition  of  the  company 
is  much  better  than  it  would  have  ken 
could  it  have  survived.” 

H.  M.  Tillinghast,  of  the  Hoe  com¬ 
pany,  told  Editor  &  Publisher  this 
week  that  the  company  was  lookiij 
forward  to  the  future  with  enthusiasm 

“The  great  amount  of  business  dosed 
during  the  period  of  the  receivership’ 
he  said,  “and  the  business  in  prospcit 
are  very  encouraging,  and  together  wifli 
the  great  improvement  in  the  company’s 
financial  condition,  warrant  me  in  say¬ 
ing  that  the  company  is  in  a  spl^ 
condition  to  go  ahead  on  a  basis  of 
rendering  even  better  service  to  cus¬ 
tomers  than  ever  before.” 

NORRISTOWN  NEWS  SUSPENDS 

The  Norristown  (Pa.)  Nevus  sus¬ 
pended  publication  with  its  issue  of  June 
30.  The  News  was  started  as  the  Reg¬ 
ister  in  1924,  and  was  leased  by  Samud 
M.  Rosenthal  in  1931.  In  January  of 
this  year  it  was  leased  to  the  Norris¬ 
town  News  Company.  The  paper  is'as 
reorganized  last  April  when  the  name 
was  changed,  publication  changed  from 
evening  to  morning,  and  the  price  was 
cut  from  two  to  one  cent.  Roy  Huber 
was  general  manager,  Frank  McManns 
advertising  manager,  and  Harrye  Mag- 
inley  editor.  The  suspension,  which 
announced  as  temporary,  leaves  the 
Times  Herald  as  the  only  daily  » 
Norristown. 

MacDONALD  WROTE  ARTICLE 

Prime  Minister  J.  Ramsey  MacDon¬ 
ald  of  Great  Britain  wrote  a  cop^ 
righted  article  for  the  New  York 
Tribune  Monday,  July  3,  as  the  w* 
Economic  Conference  entered  its  deo- 
sive  week,  which  was  an  appeal  toM 
general  reduction  of  tariff  walls  for  W 
benefit  of  30,000,000  idle  throughout » 
world  and  a  plea  for  international  con¬ 
fidence  and  co-operation. 


NEW  POST  FOR  PUCKETT 

Lowell  Puckett,  formerly  manner 
the  International  News  Service  buw 
at  Springfield,  Ill.,  has  joined  theUniw 
States  Department  of  the  Intenof  » 
Helena,  Mont.,  as  a  department  agent 
connection  with  homesteading. 
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Editor  &  Publisher  The  Fourth  Estate  for  July  8,  1933 

GIVING  MORE  SERVICE  TO  ADVERTISERS 

publishers  Must  Do  More  Than  Merely  Provide  the  Space»  Says  Marketing  Expert — Must  Demand 
Truthful  Copy — Shoppers*  Service  2uid  Advertising  Index  Suggested 


Ho  'T'HE  most  serious  problem  now  fac- 
rtp  1  ing  newspapers  is  to  hold  their 
Huge  and  maintain  rates  in  the  face 
oi  diminishing  returns  to  advertisers, 
nth  Hme  >a  ^  nation-wide  battle  for  rate 
iitd  uintenance  under  these  conditions  and 
otk  j  growing  number  of  papers  are  being 
unpelled  to  reduce  rates,  which  in 
mki  tKt  spells  certain  operating  loss, 
j  I  While  many  schemes,  services,  devices 
ntM’lail  expedients  have  been  resorted  to 
twl  h  newspapers  to  stimulate  results  from 
'  dicir  advertising  and  thus  justify  main- 
aacd  rates,  they  have  only  been  at- 
iro-  WP****  certain  stores  or  for  certain 
t  h  of  goods,  on  certain  items  of 
hiH  unhandise,  and  they  have  had  only 
ihot  temporary  effect,  if  any. 

)ran  C«P<®s  80od  for  part-payment  on 
per',  goods,  the  saving  for  redemption  of 
^ge  tops  or  labels,  guessing  con- 
ai-  Hts,  etc.,  are  worn  out  and  instead  of 
co»  pmanently  benefiting  the  paper  or  giv- 
pcii.  fg  it  higher  prestige  with  its  readers 
lotti  ad  advertisers,  they  have  cheapened  it, 
id  it  dtimately  doing  more  harm  than  good, 
•s.  Some  sound,  practical,  logical  policy 
ad  program  must  be  found  by  which 
1  newspaper  can  command  a  deeper, 
bra  lidrr  interest  anwng  its  readers  for  the 
Hah-  imtisements  it  carries  and  for  the 
is  #  doffr  that  use  its  space.  All  the  space 
tl*  xing  arguments  based  on  bigger  cir- 
nt  d  ailition  or  class  circulation  are  an  old 
t&cai  taj  and  are  promptly  discounted  or 
0  not  Bthematically  measured  against  the 
snr-  toper’s  rates  by  hardboiled  advertising 
_Tk  anag  rs,  merchants  and  their  depart- 
ninis-  sent  managers.  So  also  are  the  devices 
hm-  d  “fashion  services,”  mat  services  and 
.  aid  idler  indirect  methods  of  inducing  the 
“W  ale  of  space  because  of  ‘‘something 
'  1*®  Btra"  in  the  transaction. 

There  remains,  however,  an  untouched 
^  ieid  of  opportunities  in  a  new  direction 
I®  kr  an  enterprising  paper  of  good  stand- 
tg  in  its  community  to  attain  a  dis- 
S  position  in  the  minds  of  its 
ahertisers  and  consumer-readers.  To 
^  3kt  advantage  of  these  opportunities 
^  dll  naturally  involve  new  departures, 

.  tt  in  big  money-expenditure,  but  in 
^  innovations,  doing  unprecedented 
lenU  that  require 

sis  of  nerve.  The  program  will 

to  tone,  because  the  remedy  for  such 
iMy-rooted  ailment  cannot  be  like 
1  bottle  of  patent  medicine,  a  cure-all. 
« a  patient,  the  newspaper  must  begin 
1^  ^an  of  Ihnng,  a  new  policy  of 
I  jijDt  s'lT^ice  and  store  service.  Prob- 
<Reg-  ^  ^  year  will  be  required  to  estab- 
« the  pa^r  in  its  community  in  its 
iry  of  position  of  superior  pulling 
[orris-  ^  “''er  its  competitors. 

T  operating  a  newspaper  there  is  a 
namt  rooted  tradition  that  its  reader 
1  froo  *eest>  as  such,  must  be  confined  to  its 
*  was  “id  editorial  columns.  That  its 
Huber  must  be  kept  strictly  separ- 

blanm  •and  aloof  from  reader  interest,  its 
Ma*'  J**’eing  sold  merely  as  an  unhuman, 
:hwM  material  commodity.  Ex- 

»  the  ^or  book  reviews,  those  of  plays, 
I'fy  ”  rj* concerts,  now  embracing  the 
„  ^™*‘*casts,  this  policy  of  inani- 
.QT  ^«wrtising  is  never  departed  from, 
n-,.  bU  ^1  j  *  store  runs  a  very  big 
icDoo-  ^  advertisement.  Then  some  hu- 
mention  of  the  event 
columns. 

commonly  regard  their 
f  “  *  service  commod- 

r  «)»  M  advertisers 

5  to  5,^  line  by  line.  They  do 
I  «»•  Kitbing  to  sell  their  advertising 
al  cto  Proof 

k  ™  actual  tests  comparing 
TT  kiS*”  mferest  as  between  advertis- 
^  columns  in  the  same  paper, 

aget*  latter  to  command  more 

^es  the  .  response  of  the 
V  j  L  u:! .  *^ishers  have  remained  aU 
riw  *  g.  ^  *0  the  interests  of  their  read- 
gent «  v*®onsumers,  in  their  advertising. 

amounts  to  a  callousness,  an 
r™*®**.  as  to  whether  the  reader 
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By  CARL  FAST 
Marketing  Counsellor 

is  misled,  deceived  or  even  defrauded 
by  an  advertisement.  While  no  reputa¬ 
ble  paper  will  knowingly  accept  an  ad¬ 
vertisement  which  obviously  will  defraud 
the  public  of  money,  as  in  selling  fake 
securities,  there  is  no  doubt  that  in 
exploiting  merchandise,  most  news¬ 
papers  subconsciously  take  shelter  be¬ 
hind  the  maxim,  caveat  emptor,  para¬ 
phrased,  ‘‘let  the  reader  beware.” 

As  buyers,  as  store  customers,  news¬ 
papers  Have  taught  their  readers  that 
they  must  constantly  be  on  their  guard, 
must  protect  themselves,  in  responding 
to  their  advertisements;  that  they  can 
expect  no  help,  no  service,  no  protection, 
from  their  favorite  newspaper ;  that  the 
paper  feels  that  it  owes  its  readers 
nothing  on  the  side  of  its  advertising. 

In  _  that  direction  its  only  conscious 
obligation  is  to  the  advertiser  who  buys 
the  space,  in  giving  him  that  space  and 
such  other  services  on  cuts,  proofs, 
layouts,  etc.,  as  in  most  cases,  are  nec¬ 
essary  to  get  him  to  buy  it. 

Yet,  in  the  last  analysis,  the  reader  is 
the  most  important  factor  in  successful 
advertising.  Unless  a  paper’s  advertis¬ 
ing  actually  interests  and  benefits  its 
readers,  or  most  of  them,  it  must  fail. 

No  amount  of  slick,  strong-arm,  high 
pressure  space  selling  can  save  it.  This 
truth  is  ignored  by  the  publishers  of 
most  newspapers.  'They  blandly  assume 
that  a  good  news  content  will  camou¬ 
flage  or  offset  a  bad  advertising  content. 

This  will  never  be,  and  if  and  when  the 
publisher  realizes  this  truth  and  dili- 
gptly  and  earnestly  sets  about  making 
his  paper’s  advertising  really  serve  its 
readers’  best  interests,  he  will  sell  his 
space  at  a  premium  and  without  high- 
pressure  methods. 

It  is  up  to  the  progressive  publisher, 
then,  to  study  carefully  and  scientifically 
how  to  make  his  paper’s  advertising  of 
greater  service  and  value  to  its  readers 


1.  Through  assuring  correctness  and 
honesty  of  all  advertising  claims  and 
statements.  It  has  long  been  a  usage  of 
the  New  York  Times  to  offer  $100  re¬ 
ward  to  anyone  exposing  to  it  any  false 
or  fraudulent  statement  in  any  of  its 
Business  Opportunities  advertisements. 
A  live  newspaper  wishing  to  command 
a  new,  whole-hearted  respect  and  con¬ 
fidence  from  its  readers  for  its  adver¬ 
tising,  could  and  should  offer  a  reward 
(from  $10  up)  as  compensation  to  any 
reader  for  his  time  and  trouble  in 
reporting  to  it  a  false,  misleading  or 
fraudulent  statement  in  any  advertise¬ 
ment  appearing  in  its  columns. 

2.  Service  to  readers  unable  promptly 
to  come  to  buy.  Most  retailers’  ad¬ 
vertisements  prohibit  any  response  after 
24  hours ;  “Results  wanted  tomorrow 
only,”  would  truly  state  their  apparent 
policy.  Yet  in  the  average  larger  city 
area  probably  a  full  third  of  the  possible 
readers  of  an  advertisement  cannot 
change  their  plans,  re-arrange  their  ap¬ 
pointment  or  provide  the  cash  for  buy¬ 
ing,  on  such  short  notice  or  for  such 
immediate  action.  This  limiting  of 
results  to  immediate  purchasing  is  cost¬ 
ing  advertisers  and  newspapers  at  least 
one-third  of  the  sales  which  the  good 
advertisements  of  good  offerings,  could 
and  would  bring,  were  it  possible.  The 
paper  and  its  space  have  done  their 
work,  purchasing  desire  has  been  widely 
created,  but  only  limited  buying,  from 
a  limited  area  and  element,  is  made 
possible. 

Would  it  not  be  good  business  for 
a  live  newspaper  to  try  to  serve  those 
readers  who  wish  to  purchase  adver¬ 
tised  items,  but  who  are  unable  to  get 
to  the  store  so  quickly,  by  maintaining 
a  “Shopping  Service”  department,  with 
a  woman  to  receive  orders  by  ‘phone 
(or  mail)  and  who  would  personally 
shop  for  the  things  desired  by  readers. 


than  the  same  advertisements,  occupying  as  advertised  in  that  paper? 
the  same  space,  in  another  paper  of  the  • 

same  volume  and  class  of  circulatioa 
This  is  not  so  elusive  a  problem  as  it 
sounds,  because  publishers  and  adver¬ 
tising  executives  have  given  it  little  or 
no  consideration.  Their  only  concern 
has  been  how  to  get  circulation  and  how 
to  sell  space.  For  a  paper  to  change  its 
whole  status  from  a  seller  of  space  to 
its  readers’  guide  in  buying,  it  need 
only  consider  those  readers  for  awhile, 
not  its  space  buyers. 

The  question  facing  the  progressive 
publisher  of  the  future  is: 

“Not  how  widely  is  my  paper  sold, 
but  how  much  it  is  used?” 

How  can  a  newspaper  serve  its  read¬ 
ers  through  its  advertisements? 


Further,  an  important  newspaper  s 
circulation  extends  up  to  50  and  75 
miles  away.  Many  of  those  distant 
readers  send  gifts  to  relatives  or  friends 
in  the  city  and  vicinity.  Should  not  a 
live  newspaper  try  to  assure  the  pur¬ 
chase  of  those  gifts  from  stores  adver¬ 
tising  with  it?  Through  such  a  Shop¬ 
pers’  Service? 

Further;  every  day  there  are  several 
hundreds  (or  thousands)  of  visitors  in 
a  good-sized  city  from  distant  points. 
These  strangers  would  like  to  “shop," 
but  save  as  much  time  as  possible  in 
doing  so.  Should  not  a  live  newspaper 
provide  a  “shoppers’  guide”  service  to 
such  strangers  through  its  “shopper” 
and  assure  these  visitors’  patronage  to 


NEW  PRESIDENT  OF  N.E.A. 


Left  to  right:  J.  F.  Craemer  of  the  Orange  (Cal.)  Daily  News,  past  president  of 
the  National  Editorial  Association;  Walter  D.  Allen,  publisher,  Brooldin* 
(Mass.)  Chronicle,  new  president;  and  Harry  B.  Rutledge  of  Chicago,  secretary, 
snapped  at  the  convention  of  the  group  in  Indianapolis  recently. 


stores  placing  advertising  in  its  col¬ 
umns?  . 

Further,  every  year  and  especially 
this  year,  all  persons  who  can  afford  to, 
want  to  help  or  must  help  a  number  of 
friends  or  relatives  who  are  unem¬ 
ployed,  and  do  it  in  the  most  helpful, 
practical  way.  In  many  cases,  to  offer 
them  cash  would  be  embarrassing. 
Would  it  not  be  wise  for  a  live  news¬ 
paper  to  sell  such  givers  its  own  form 
of  “merchandising  gift  certificates,”  say, 
in  $2.50,  $5  and  $10  denominations,  good 
at  all  the  stores  that  advertise  with  that 
paper  and  who  are  willing  to  cooper¬ 
ate?  , 

Would  it  not  be  a  clever,  humanly  ap¬ 
pealing  move  for  the  paper  to  have  all 
contributions  to  its  publicly  subscribed 
“relief  fund”  take  the  form  of  such 
gift-cards  with  the  name  of  the  contri¬ 
butor  on  it,  and  the  name  of  the  reci¬ 
pient  filled  in  as  distributed?  Would  it 
not  be  fine  publicity,  for  the  destitute 
family  to  receive  and  proudly  show  a 
card  carrying  good  wishes  from  a 
noted  society  leader  or  a  prominent 
banker  ?  . 

The  present  lack  of  the  human  touch  in 
most  newspapers’  activities  leaves  many 
opportunities  along  this  line. 

3.  Advertising  is  made  too  hard  to 
read,  remember,  and  act  upon.  In  any 
principal  city’s  newspaper,  any  day,  are 
advertisements  of  several  dozen  stores 
or  businesses,  comprising  hundreds  of 
different  items.  These  appear  heltw- 
skelter,  through  24  to  52  pages.  To 
any  one  reader,  on  any  one  day,  pos¬ 
sibly  a  half-dozen  items  might  appeal, 
some  as  alternatives.  That  reader  is 
now  compelled  to  flounder  through  that 
clumsy  armful  of  newsprint,  folded  in 
three  or  four  sections,  to  observe  those 
particular  items  which  might  appeal  to 
her  (or  him),  to  memorize  the  items, 
their  prices  and  the  stores  offering 
them.  Is  this  humanly  possible,  in  the 
vast  majority  of  cases?  Can  the  major¬ 
ity  of  readers,  on  the  majority  of  days, 
be  expected  to  do  this?  To  women, 
especially,  from  whom  most  advertising 
response  must  come,  the  large-sheet 
type  of  newspa^r  is  a  very  clumsy  and 
troublesome  thing  to  handle,  to  “go 
through.”  This  is  especially  true  of 
that  big  percentage  of  readers  who  must 
daily  ride  in  trains,  cars  and  buses. 
We  must  remember  that  about  one-third 
of  the  girls  and  women  of  the  nation 
are  now  “gainfully  employed,”  working 
at  jobs,  must  ride  or  walk  to  and  from 
work,  which  leaves  them  little  time  for 
reading  papers. 

Would  it  not  be  wise  for  a  live  news¬ 
paper  to  make  its  advertising  easier  to 
read  and  to  act  upon  by  printing  on  its 
front  or  second  page  a  “table  of  con¬ 
tents”  of  that  issue’s  advertised  items, 
which,  torn  out,  would  also  serve  as  a 
“shopping  list”  or  memorandum  for  the 
reader,  by  merely  checking  the  interest¬ 
ing  items?  On  a  “big”  day  a  paper  will 
contain  as  many  as  400  items.  What 
are  the  mathematical  probabilities  of 
the  average  reader  observing  them? 

Imagine  the  average  percentage  of 
“perception  possibility.” 

The  average  reader,  every  day,  is  ex¬ 
pected  to  wade  through  200  to  400  items 
in  a  newspaper,  items  which  follow  no 
order  or  plan  in  their  arrangement,  to 
spot  those  which  appeal  to  tier,  to  memo¬ 
rize  their  facts  and  prices  and  the  stores 
offering  them,  if  the  paper  and  its  ad¬ 
vertisers  are  to  get  satisfactory  results. 

An  index,  in  alphabetical  order  of 
items,  by  their  nature,  would  be  more 
than  a  convenience  to  readers ;  it  has 
become  a  sheer  necessity.  Many  papers, 
for  the  convenience  of  their  news  read¬ 
ers,  carry  on  the  front  page  a  summary 
or  index,  showi^  on  which  pages  the 
various  outstanding  news  articles  of  the 
day  may  be  found.  This  is  a  real  con¬ 
venience.  It  is  not  even  more  important 

{Continued  on  page  21) 
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TAX  PROVISIONS  OF  RECOVERY  ACT 
AFFECT  NEWSPAPER  CORPORATIONS 

Accountant  Analyzes  New  Law  Emphasizing  Importance  of  Fixing 
Value  of  Capital  Stock,  Which  Will  Be  Bsisis  For  Taxing  In 
Future  Years — Dividends  Taxed  5  Per  Cent 


By  JOHN  M 
Chief  of  Income  Tax  Division,  Wolf 

ON  June  16,  1933,  the  President 
signed  the  National  Industrial  Re¬ 
covery  Act.  Section  213  of  this  Act 
imjwses  additional  taxes  on  corporate 
dividends.  Section  215  imposes  a  tax 
upon  the  capital  stock  of  corporations. 
Section  216  imposes  an  excess  profits 
tax  upon  the  net  income  of  corpora¬ 
tions.  Sections  211,  212,  214,  217,  218 
and  219  amend  certain  provisions  of  the 
Revenue  Act  of  1932. 

The  tax  provisions  of  this  Act  are  of 
extreme  importance  to  every  newspaper 
which  operates  as  a  corporation.  We 
emi^size  the  importance  to  be  attached 
to  the  preparation  of  your  first  capital 
stock  tax  return.  Not  only  will  your 
capital  stock  taxes  for  future  years  be 
based  upon  the  values  shown  in  this 
first  return,  but  your  exemption  under 
the  excess  profits  tax  provisions  of  the 
law  for  all  years  will  be  based  upon 
these  values. 

It  is  important  that  full  consideration 
be  given  to  the  capital  stock  tax  and 
excess  profits  tax  provisions  as  applied 
to  your  individual  case,  and,  inasmuch 
as  there  is  no  provision  for  amending 
these  returns,  care  must  be  exercised  in 
the  filing  of  the  initial  capital  stock  tax 
report. 

Following  you  will  find  a  digest  of 
the  taxing  provisions  of  the  Act,  to¬ 
gether  with  certain  comments : 

The  National  Industrial  Recovery  Act 
imposes  new  and  additional  federal 
taxes  on  individuals,  corporations, 
estates,  and  trusts. 

The  new  taxes  imp>osed  are : 

_  ( 1 )  A  tax  of  5%  on  all  corporate 
dividends  paid  to  individuals,  partner¬ 
ships,  estates,  and  trusts,  the  taxes  to  ^ 
withheld  by  the  corporation  paying  the 
dividend. 

(2)  A  capital  stock  tax  of  $1  on  each 
$1,(^  of  adjusted  declared  value  of  the 
capital  stock  of  corporations. 

(3)  An  excess  profits  tax  of  5%  on 
the  net  earnings  of  corporations  in  ex¬ 
cess  of  12J4%  of  the  adjusted  declared 
value  of  the  capital  stock  for  capital 
stock  tax  purposes. 

Tax  on  Dividends  :  Every  corpora¬ 
tion,  except  those  exempt  from  paying 
income  taxes  under  the  Revenue  Act  of 
1932,  such  as  Building  and  Loan  As¬ 
sociations,  etc.,  when  paying  dividends 
to  its  stockholders  is  required  to  with¬ 
hold  5%  of  such  dividends  and  pay  the 
amount  withheld  to  the  Collector  of 
Internal  Revenue  for  the  district  in 
which  such  corporation  has  its  princi¬ 
pal  office. 

The  tax  does  not  apply,  and  no  with¬ 
holding  is  required,  in  cases  where  the 
dividends  were  declared  by  the  corpora¬ 
tion’s  board  of  directors  prior  to  the 
enactment  of  the  National  Industrial 
Recovery  Act,  even  though  the  payment 
of  such  dividends  is  not  made  until 
after  the  enactment  of  such  Act.  The 
Act  was  approved  by  the  President  on 
June  16,  1933,  cons^uently,  dividends 
that  were  declared  prior  to  that  date  are 
not  subject  to  the  tax  of  5%. 

tax  does  not  apply  to  dividends 
paid  by  one  corporation  to  another  cor¬ 
poration,  therefore  no  withholding  is 
required  in  such  cases. 

Capital  Stock  Tax  ;  A  capital 
stock  tax  of  $1  on  each  $1,000  of  the 
“adjusted  declared  value’’  of  the  capi¬ 
tal  stock  of  every  corporation  is  im¬ 
posed  by  the  Act. 

The  “declared”  value  of  the  capital 
stock  of  a  corporation  is  the  value  there¬ 
of,  consisting  of  capital  stock  and  sur¬ 
plus,  as  shown  by  the  balance  sheet  of 
such  corporation  in  its  income  tax  re¬ 
turn  at  the  close  of  its  last  taxable  year 
preceding  June  30,  1933,  except  in  cases 
of  corporations  filing  income  tax  re¬ 
turns  on  the  basis  of  a  fiscal  year  end¬ 
ing  June  30,  the  balance  sheet  to  be 
u^  is  the  balance  sheet  as  at  June  30, 


1.  TACKETT 

&  Co.,  Certified  Public  Accountants 

1933.  In  the  case  of  a  corporation 
which  has  not  been  in  operation  for  a 
period  of  twelve  months  prior  to  June 
30.  1933,  and  has  not  filed,  or  is  not  re¬ 
quired  to  file  a  return  for  a  period  end¬ 
ing  prior  to  that  date,  the  opening  bal¬ 
ance  sheet  of  the  corporation  is  to  be 
used. 

The  value  of  the  capital  stock  as 
shown  by  the  corporation’s  balance 
sheet  is  to  be  “adjusted”  up  or  down  to 
arrive  at  the  actual  value.  Such  value 
is  the  “adjusted  declared  value”  upon 
which  the  capital  stock  tax  is  imposed. 

The  first  capital  stock  tax  return  to 
be  filed  under  the  Act  must  be  filed  dur¬ 
ing  the  month  of  July,  1933.*  The  “ad¬ 
justed  declared  value”  as  shown  in  this 
first  return  cannot  later  be  changed  or 
amended  for  any  reason.  The  reason 
for  this  provision  will  be  apparent  from 
our  discussion  of  the  excess  profits  tax 
below. 

The  capital  stock  tax  does  not  apply 
to  corporations  specifically  exempt  from 
the  payment  of  income  taxes  under  the 
Revenue  Act  of  1932,  nor  does  it  apply 
to  insurance  companies. 

The  full  amount  of  the  tax  for  the 
year  1933  is  imposed  upon  corporations 
doing  any  business  lietween  June  16 
and  June  30,  1933,  both  dates  inclusive. 

Excess  Profits  Tax  :  An  excess 
profits  tax  of  5%  of  the  net  income  is 
imposed  upon  every  corporation  subject 
to  income  under  the  Revenue  Act  of 
1932. 

Each  corporation  is  entitled  to  an  ex¬ 
emption  of  12j^%  of  the  adjusted  de¬ 
clared  value  of  its  capital  stock  as  re¬ 
ported  for  capital  stock  tax  purposes. 
The  capital  stock  tax  and  the  exemp¬ 
tion  for  the  excess  profits  tax  are  com¬ 
puted  upon  the  same  value  of  capital 
stock. 

Comment:  A  low'  valuation  for 

capital  stock  tax  purposes  would  have 
the  effect  of  reducing  the  amount  of 
capital  stock  tax  to  be  paid.  It  would 
also  reduce  the  exemption  for  excess 
profits  tax  purposes,  thereby  increas¬ 
ing  the  amount  of  excess  profits  tax  to 
be  paid. 

A  high  valuation  for  capital  stock 
tax  purposes  would  have  the  effect  of 
increasing  the  capital  stock  tax,  a  tax 
that  must  be  paid  regardless  of  whether 
the  corporation  has  earnings  or  not.  It 
would  also  increase  the  exemption  for 
excess  profits  tax  purposes,  an  exemp¬ 
tion  which  would  not  benefit  the  cor¬ 
poration  (to  any  extent)  if  the  corpo¬ 
ration  has  no  net  earnings,  or  if  its  net 
earnings  should  be  small  in  comparison 
with  its  capital  and  surplus. 

It  is,  therefore,  imperative  that  every 
corporation  exercise  great  care  in  the 
determination  of  the  adjusted  declared 
value  of  its  capital  stock  to  be  reported 
in  its  first  capital  stock  tax  return  to  be 
filed  in  July,  1933.  A  sincere  effort 
should  be  made  to  arrive  at  the  fair 
value  of  the  capital  stock,  keeping  in 
mind  that  the  adjusted  declared  value 
of  the  capital  stock  as  reported  in  the 
first  capital  stock  tax  return  cannot 
later  be  changed  or  amended. 

Examine'.  For  instance,  a  corpora¬ 
tion  with  $1,000,000  of  declared  value  of 
capital  stock  would  pay  a  capital  stock 
tax  of  $1,000.  If  such  corporation  had 
a  net  income  of  $150,000  its  excess 
profits  exemption  would  be  12J4%  of 
$1,000,000  or  $125,000.  $25,000,  the  ex¬ 
cess  of  the  earnings  over  the  exemption 
would  ^  subject  to  tax  at  5%,  the  tax 
amounting  to  $1,250.  The  total  profits 
tax  and  capital  stock  tax  would,  there¬ 
fore,  be  $2,250. 

Assuming  that  the  declared  value  of 
the  capital  stock  was  $500,0(X),  with 
earnings  of  $150,000,  the  capital  stock 
tax  would  be  $500,  the  exemption  would 

*  The  filitiR  date  fcr  this  return  has  been 
extended  to  August  31,  1933. 


JAPAN  AGENCY’S  NEW  HOME 


The  new  million  yen  home  of  Nippon 
Dempo  Tsushinsha,  Japanese  Telegraph 
News  Agency,  in  Tokio. 


The  new  headquarters  for  the  Nip¬ 
pon  Dempo  Tsushinsha,  the  Japa¬ 
neses  Telegraph  News  Agency,  is  near¬ 
ing  completion  in  the  heart  of  the  news¬ 
paper  district  of  Tokio.  The  building 
is  eight  stories  high,  containing  floor 
space  of  2,800  square  meters,  and  houses 
all  the  departments  of  the  agency  as 
well  as  those  of  the  United  Press, 
American  agency  with  which  it  is  af¬ 
filiated. 

A  feature  of  the  building,  which  is 
modern  throughout  and  built  to  with¬ 
stand  earthquakes,  is  a  roof  garden 
which  houses  the  agency’s  carrrer 
pigeons.  Pigeons  are  widely  used  in 
Japan  to  cover  events  occurring  out¬ 
side  the  district  covered  by  wire  and 
telephone. 

The  agency  owns  its  own  telephone 
system,  with  800  miles  of  wire,  and 
also  leases  many  hundreds  of  miles  of 
government  telephone  and  telegraph 
wires. 

The  agency  also  owns  its  own  tele¬ 
photo  system,  and  has  550  staff  em¬ 
ployes  in  addition  to  hundreds  of  cor¬ 
respondents.  The  president  of  Nippon 
Dempo  is  Hoshio  Mitsunaga,  who 
founded  the  agency  more  than  30  years 
ago. _ 

be  $62,500,  or  1214%  of  $500,000,  and 
the  excess  profits  taxes  would  be  $4,375. 
The  total  taxes  would  be  $4,875  on  a  de¬ 
clared  value  of  $500,000,  whereas  the 
total  would  amount  to  only  $2,250  on  a 
declared  value  of  $1,000,000. 

Assuming  that  the  net  income  of  the 
corporation  would  be  only  $60,000  it 
would  pay  no  excess  profits  tax  on 
either  valuation  of  its  capital  stock,  and 
on  the  basis  of  $1,000,000,  it  would  pay 
$1,000  of  tax;  whereas,  on  the  basis  of 
a  valuation  of  $500,000,  it  would  pay 
only  $500  of  tax. 

The  adjusted  declared  value  of  the 
capital  stock  as  reported  in  the  first 
return  remains  the  basis  for  all  future 
years.  The  Act  provides  that  for  fu¬ 
ture  years  the  value  shall  be  the  value 
reported  in  the  first  return  plus  amounts 
paid  in  for  additional  stock,  paid  in  sur¬ 
plus,  and  earnings  of  the  business,  less 
amounts  distributed  as  liquidating  or 
regular  dividends,  and  deficits  incurred, 
whether  operating  or  non-operating. 

Miscellaneous  Provisions  :  The 
Federal  gasoline  tax  is  increased  from 
1  cent  a  gallon  to  11^  cents  a  gallon. 

After  the  year  1933  the  rate  of  cor¬ 
poration  tax  where  consolidated  returns 
are  filed  shall  be  1434%  instead  of 
14J'J%  as  provided  in  the  Revenue  Act 
of  1932. 

That  section  of  the  Revenue  .\ct  of 
1932  which  gives  taxpayers  the  right  to 
carry  forward  a  net  loss  sustained  in 
one  year  and  deduct  such  loss  in  com¬ 
puting  taxable  net  income  for  the  suc¬ 
ceeding  taxable  year  is  repealed  effec¬ 
tive  as  of  Jan.  1,  1933. 

That  section  of  the  Revenue  Act  of 
1932  which  gives  taxpayers  the  right 


to  carry  forward  losses  on  the  sale  o 
securities  held  for  less  than  two  year 
(where  the  loss  is  not  deductible  in  th 
year  in  which  such  securities  were  sold 
and  deduct  such  losses  in  the  succecini 
year  from  profits  derived  from  tb 
sale  of  such  securities  in  such  succeed 
ing  year,  is  repealed. 


NEWSPAPERS  FAVOREE 
BY  CLOTHING  FIRMS 

Kuppenheimer,  Hart,  SchaffiMr  | 
Marx,  and  Alfred  Decker  &  Cobs 
Relying  on  Point-of-Sale  Copy 
in  Dailies 


(Special  to  Editor  &  Publisher) 

Chicago,  July  3  —  Looking  upot 
newspapers  as  the  most  valuable  poia. 
of-sale  advertising  medium,  three  of  tb 
leading  men’s  clothing  manufacturetii- 
eluding  Kuppenheimer,  Hart,  Sdafc# 
&  Marx,  and  Alfred  Decker  &  (iln 
have  virtually  discontinued  magaiip 
advertising  and  are  now  concentmif 
their  efforts  in  dailies  in  cities  whet 
they  have  retail  outlets. 

During  the  period  just  passed  whe 
advertising  budgets  have  been  reitaBi 
to  an  absolute  minimum,  these  thn 
manufacturers  have  b^n  able  to  |b 
direct  returns  from  their  newspapwiJ. 
vertising,  through  dealers,  and  will  on- 
tinue  to  use  dailies  next  fall,  Eoncil 
Publisher  was  told.  Representatmi 
of  all  three  companies  stated  that  m>(>- 
zines  had  been  used  largely  because  o( 
their  prestige  value,  but  at  present  it 
was  more  important  that  their  adverts- 
ing  should  be  directly  associatwl  wi 
those  stores  handling  their  clothing. 

M.  M.  Lebensburger,  assistant  adver¬ 
tising  manager  at  B.  Kuppenheimer  i 
Co.,  Inc.,  explained  to  Editm  &  Pci- 
lisher  that,  since  it  is  known  that  a 
clothing  transaction  is  largely  governed 
by  the  store  and  the  salesman,  it  is  1<|- 
ical  that  advertising  should  be  craces- 
trated  at  the  point  of  sale  and  directly 
associated  with  the  distributor  himsdl 
He  stated  that  his  company  had  dis¬ 
continued  magazine  advertising  two  and 
one-half  years  ago. 

“Experience  has  taught  us,”  said 
Mr.  Lebensburger,  “that  a  strong  facte 
in  any  clothing  purchase  is  the  store 
itself.  A  person  desiring  to  buy  a  sdl 
of  clothes  is  not  necessarily  guided  by 
what  he  sees  in  national  magazines,  l« 
rather  by  what  his  own  merchant  1» 
to  offer.  Clothing,  like  jewelry,  is  •* 
identified  by  brand  alone.  It  is  neces¬ 
sary,  therefore,  directly  to  associate  oor 
advertising  with  the  local  dealer’s  naoe 
in  order  to  assure  sales.  Newspapers 
offer  thisi  sort  of  tieup.” 

Mr.  Lebensburger  stated  that  Kiipp^ 
heimer  newspaper  advertising  is  a 
direct  ratio  to  local  distributor  sales 
At  the  present  time  the  finn  is  usig 
dailies  in  approximately  200  cities. 

“When  times  are  hard,  we  retreno 
so  that  when  business  improves,  we  an 
ready  to  hit  hard,”  he  said. 

Representatives  of  Hart,  Schaffiwi 
Marx  and  Alfred  Decker  &  Cohn 
ciety  Brand)  expressed  similar  coovic 
tions  concerning  the  value  of  neOTpaje 
advertising,  stating  they  were  doingvfl! 
little  national  magazine  advertisai 
aside  from  seasonal  announcem^ 
As  an  economy  measure,  it  was  stOT 
newspapers  can  be  used  more  effective!; 
because  of  their  flexibility. 


RAISING  ADVERTISING  FUND 

To  promote  the  sale  of  milk  throng 
advertising,  the  Wisconsin  Departm® 
of  Agriculture  and  Markets  has  onw 
that  all  dealers  and  all  producers  selWf 
milk  in  the  Milwaukee  market  coo- 
tribute  Va  cent  per  hundred  pouiwsc* 
all  milk  bought  or  sold,  except  wees 
milk,  to  the  Milwaukee  dairy  coun^ 
to  be  used  for  general  advertising  ^ 
educational  purposes,  encouraging 
consumption  of  milk  and 
products.  Although  this  system  ot 
viding  funds  for  advertising 
practiced  to  a  limited  extent  ^ 
operatives,  it  is  the  first 
has  ordered  the  procedure. 
and  dealers,  handling  approximately^ 
per  cent  of  the  milk  in  this  area, 
agreed  to  support  the  fund. 
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A  ROMANCE  of  ADVERTISING 

’  * 


VALUE  OF  ADVERTISING  PORTRAYED 

at  century  of  progress  cinema 

1,000  Advertising  Men  Attend  Opening  Ceremonies  of  Theatre 
June  30 — Film,  Shown  Free,  Pictures  Advertising’s 
Part  In  Raising  Living  Standards 
By  GEORGE  A.  BRANDENBURG 

Chicago,  July  3 — Advertising,  par-  done?  By  correcting  mistakes  result- 
ticularly  the  printed  word,  was  offi-  ing  from  bad  advertising  and  producing 
oally  and  auspiciously  recognized  at  A  better  advertising. 

Century  of  Progress  Exposition  here  “It  is,  of  course,  true  that  much  credit 
Friday,  June  30,  when  “Advertising  must  be  given  to  the  advertising  pro- 

-  fession  for  effective  and  constructive 

work  in  the  past.  But  it  is  equally  true 
that  bad  practices  have  grown  up 
through  the  years  in  advertising,  and 
should  be  corrected.  One  of  the  imme¬ 
diate  tasks  ahead  for  men  in  the  profes¬ 
sion  is  to  correct  the  fallacious  thinking 
about  advertising,  what  it  is  and  what 
it  does.  .\s  the  president  of  the  Fed¬ 
eration  w'ell  said,  ‘These  groups  need  to 
be  educated  to  a  better  understanding 
of  the  economic  and  social  functions  of 
advertising.’  ” 

Mr.  Whalen  summarized  the  seven 
challenges  delivered  to  the  A.  F.  A. 
delegates  at  Grand  Rapids,  including 
(1)  public  education  of  the  force,  pur¬ 
pose  and  need  of  good  advertising:  (2) 
truth  in  advertising:  (3)  better  adver¬ 
tising  copv:  (4)  backing  the  .Audit  Bu¬ 
reau  of  Circulations:  (S)  all  forces  in 
advertising  working  together:  (6)  pro¬ 
fessional  standards:  (7)  better  records 
of  advertising  experiences. 

In  discussing  taxation,  Mr.  Whalen 
-  ,  •  r  u  declared  that  Americans  are  a  nation  of 

Preient,  Ju"*  30,  at  the  opening  of  the  sportsmen  who  willinglv  and  enthusias- 
Centory  of  Progress  little  theatre,  dedi-  rically  assume  the  burdens  of  taxation 
oied  by  the  advertising  industry,  were  them  when  they  are  convinced 

(left  to  right)  John  Benson,  president  the  necessity  of  that  burden.  He 
•1  the  American  A  ssociati^  of  Adver-  examined  the  varieties  of  sales  taxes  im- 
tkiog  Agencies;  Rufus  C.  Dawes,  presi-  posed  throughout  the  country  and 
dent  of  the  Fair;  Edgar  Kobak,  presi-  pointed  out  their  weaknesses  and  injus- 
denl  of  the  Advertising  Federation  of  tices.  He  concluded  bv  saying  that  “if 
Aaerira;  and  P.  L.  Thomson,  advertis-  ^0  are  to  have  a  gene'^al  sales  tax,  that 
iig  manager  of  the  Western  Electric  should  be  imposed  by  the  national  rather 
Company.  than  the  state  governments.” 

„  ,  j  j  ..u  j  •  Edgar  Kobak,  vice-president  of  Mc- 

Day  was  observed  and  the  advertising  Craw-Hill  Publishing  Company  and  re- 
onem  exhibit  presented  jointly  under  president  of  the  A;  F.  A., 

auspices  of  the  Advertising  Federa-  preside,  'as  chairman  of  the  meeting, 
^of  Amenca,  the  Association  of  Na-  introduced  Gilbert  T.  Hodges,  .Very 
^  Advertisers  and  the  American  chairman  of  the  A.  F,  A, 

Association  of  Ady^ising  Agencies,  Mr.  Hodges  referred  to  the  fact 

TO  formally  de^a^.  ^^,3^  present  World’s  Fair  recog- 

Uore  than  1,0W  Chicago  advertising  pj^es  advertising  as  an  imnortant  factor, 

tnra  and  women’ together  with  delegates  the  Columbian  Exposition  40 

^the  A.  F-  A.  convention  at  Grand  ypars  ago  did  not  appreciate  advertising 
Ms.  gathered  m  the  Pabst  Blue  Rib-  then  in  its  infancy, 

to  asino  at  the  fair  to  hear  Grover  Following  the  luncheon,  the  adver- 

t'S'nff  men  and  their  wives  dedicated 
the  advertising  exhibit  and  formally 
Mcnged  by  the  New  Deal  on  Three  turned  it  over  to  President  Rufus  C. 

Sc  lu""  F)awes  of  A  Centurv  of  Progress.  The 

dedication  of  the  ,^^ted  iust  south  of  the 

^1  mg  theatre,  an  auditorium  seat-  ,  Motors  Building  and  across 

yL?' 

Dwlaring  that  self-government  in  building.  *  tv,  r 

toness  is  at  an  end  in  the  United  presenting  the  theatre  to  the  fair. 

States,  Mr.  Whalen  asserted  that  busi-  ^r.  Kobak  said:  .Advertising  has 
aw  is  getting  better  because  confidence  P'^yed  a  tremendous  part  in  the  prog- 
las  been  restored.  He  spoke  favorably  exposition  is  so  graphic- 

oi the  National  Industrial  Recovery  Act,  ally  portraying.  We  feel  that  this 
•bich  he  said  is  “the  most  important  s  fair  would  not  be  complete  did 

pace  oUegislation  ever  enacted  in  this  that  story,  and  we  will  be 

wnt^  because  it  affects  the  methods  *«'lmg  the  story  to  the  millions  of 
w  doing  business  by  every  concern  in  visitors  who  will  see  this  moving 
tile  country  ”  picture. ' 

“Alarm  has  often  been  expressed  by  Dawes,  in  accepting  the  theatre. 

™*ing  business  men  of  the  encroach-  Paid  special  tribute  to  the  invention  of 
Jto  of  the  government  in  business,”  P'’iD^mg. 

!*  continued.  “There  is  a  real  danger  picture  and  theatre  were  made 

Jftis,  a  danger  that  must  not  be  over-  possible  by  the  following  concerns 
""to  lest  the  calamity  of  governmental  which  underwrote  the  cost  of  production : 
“>»rol  take  full  possession  of  the  busi-  Chicago  Daily  Neivs.  Crowell 

^  machine  of  the  country.  The  Na-  Publishing  Company,  McGraw-Hill 
toal  Industrial  Recovery  Act  offers  an  Publishing  Company,  the  Outdoor  Ad- 
fftoinity  for  business  itself  to  correct  vertising  Industry,  the  Buick,  Oldsmo- 
practices  which  have  grown  up  a*ifl  Pontiac  sales  divisions  of  the 

the  unplanned  and  uncoordin-  General  Motors  and  the  General  Elec- 
^  gmeral  development  of  trades  and  trie  Company. 

_  The  story  of  the  picture  was  written 

jd^'^Rbis  attention  to  the  challenge  by  Ernest  Elmo  Calkins  and  the  film 
distribution  methods  and  better  was  produced  by  Audio  Productions, 
the  former  police  commis-  Inc.,  under  the  supervision  of  P.  E. 
tsrifir^'  pointed  out  that  “a  Thomson,  Western  Electric  Company, 

"c  responsibility  has  been  placed  president  of  A.  B.  C. 

^^organized  advertising  by  the  new  “Fifty  Golden  Years”  tells  the  story 
«T,  •  .  of  an  average  American  familv  and  its 

'A.'be  job  of  advertising  to  sell  mode  of  living  from  1883  to  1933.  The 
oew  business  deal,”  said  picture  opens  with  a  scene  at  the  50th 
naien.  “And  how  is  this  to  he  wedding  anniversary  of  the  principal 


characters  in  the  story.  As  the  “old 
folks”  and  their  children  look  back  over 
the  years,  they  compare  the  limitations 
of  living  standards  50  years  ago  with 
those  of  today. 

The  picture  plays  up  the  value  of  the 
printed  word  as  a  valuable  medium  of 
information  through  which  the  public 
learns  of  new  things,  thereby  creating 
mass  demand,  and,  in  turn,  low  prices 
within  the  reach  of  everybody. 

As  the  picture  unfolds  and  reveals 
the  opinions  of  those  gathered  at  the 
golden  wedding  anniversary,  the  merits 
of  the  printed  word  in  newspapers, 
Iiopular  magazines,  trade  papers  and 
billboards  are  clearly  brought  out.  The 
paradox  of  good  advertising  making 
things  actually  cost  less  through  na¬ 
tional  advertising,  is  explained  and  the 
speed  and  flexibility  of  the  modern 
newspaper  are  graphically  shown. 

No  glittering  cinema  stars  grace  the 
cast  of  characters  in  the  picture,  but 
the  very  fact  that  the  family  seems  a 
bit  camera  shy,  makes  their  convictions 
concerning  advertising  and  value  of  the 
printed  word  even  more  convincing. 

L.  B.  Rock,  Chicago  Daily  News 
business  m.-inager,  supervised  the  con¬ 
struction  of  the  theatre. 

DAILY  IS  BANK^PT 

But  Judge  Refuses  to  Place  Florida 
Paper  in  Receiver’s  Hands 

The  Post  Publishing  Company,  pub¬ 
lisher  of  the  West  Palm  Beach  (Fla.) 
Post,  was  adjudicated  bankrupt  June 
27  in  United  States  district  court.  The 
court  denied  an  application  of  petition¬ 
ing  creditors  for  a  receiver. 

An  answer  opposing  the  petition  for 
a  receiver  was  filed  by  attorneys  for 
the  company,  stating  that  the  appoint¬ 
ment  of  a  receiver  would  be  an  added 
burden  of  expense  and  would  hinder 
the  present  efficient  management  of  the 
paper  by  D.  H.  Conkling,  publisher, 
and  W.  A.  Payne,  business  manager, 
who  have  shown  a  profit  of  $10,245.58 
between  Jan.  1  and  May  31,  1933,  and 
have  money  to  continue  the  operation 
of  the  paper.  The  answer  was  sup¬ 
ported  by  a  petition  of  other  creditors 
stating  that  they  do  not  desire  that 
a  receiver  be  appointed. 

The  petitioning  creditors.  Interna¬ 
tional  Paper  Company  and  Newfound¬ 
land  Export  and  Trading  Company, 
_H.  H.  Smith  and  Mrs.  Minnie  Otwell, 
in  their  petition  declared  that  the  Post 
Publishing  Company  “has  nominally 
been  stripped  of  its  chief  assets”  con¬ 
sisting  of  the  Associated  Press  mem¬ 
bership.  valued  at  $47.503 :  and  circula¬ 
tion  structure  valued  at  $85,500,  by  rea¬ 
son  of  transfer  to  the  Post  Printing 
Company. 

The  case  now  is  before  L.  Earl  Curry, 
United  States  referee  in  bankruptcy, 
who  will  call  a  meeting  of  creditors  so 
that  they  can  elect  a  trustee. 

TAX  ERROR  ALLEGED 

Worcester  Paper  Appeals  $5,474 
Charge  to  U.  S.  Board 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  July  3— Alleg¬ 
ing  error  on  the  part  of  the  commis¬ 
sioner  of  internal  revenue  in  reckoning 
depreciation  allowance  for  1930,  the 
Worcester  Telegram  Publishing  Com¬ 
pany,  Worcester.  Mass.,  has  asked  the 
U.  S.  Board  of  Tax  Appeals  to  rule 
that  a  tax  deficiency  claim  of  $5,474.35, 
levied  bv  the  commissioner,  is  void. 

The  petitioner  was  incorporated  in 
192.5,  taking  over  the  assets  and  stock 
of  a  former  corporation  of  the  same 
name  in  return  for  cash,  notes  and  stock 
totaling  $2,073,700.  Of  tVtis  amount,  it 
is  claimed.  $825,490.89  represented  pay¬ 
ment  for  depreciable  assets. 

In  computing  depreciation,  the  com- 
panv  employed  this  figure  as  a  basis, 
since  it  represented  the  actual  cost  of 
the  assets,  but  the  commissioner  rejected 
this  basis  and  employed  the  book  figure 
which  had  been  used  by  the  former  cor¬ 
poration.  This  resulted  in  the  increase 
in  tax. 

.An  appeal  has  been  filed  also  by  Gen¬ 
eral  Outdoor  Advertising  Co..  Inc., 
seeding  to  have  a  1930  assessment  of 
$2,258.30  set  aside. 


PINEAPPLE  CAMPAIGN 
WILL  CONTINUE 

First  Drive  Started  Last  November 
Called  Big  Success,  Newspa¬ 
pers  Will  Carry  Bulk  of 
New  Copy 

Intensive  nation-wide  advertising  be¬ 
gun  late  last  fall  by  the  Pineapple  Pro¬ 
ducers’  Cooperative  Association,  Ltd., 
will  be  continued  during  1933-34,  it  is 
officially  announced  through  the  J. 
Walter  Thompson  Company,  adver¬ 
tising  agency  handling  the  account. 

While  details  of  the  program  have 
not  as  yet  been  revealed,  expectations 
based  on  the  success  of  the  first  year 
of  advertising  activity  indicate  that  the 
$1,000,000  program,  with  newspapers 
carrying  the  bulk  of  the  schedule,  will 
be  repeated. 

In  announcing  decision  to  continue  the 
advertising  program,  the  marketing 
committee  reported  that  last  year’s  pine¬ 
apple  pack  and  carryover  of  9,250,000 
cases  has  almost  entirely  passed  into 
distribution  since  the  campaign  started; 
that  it  has  been  difficult  to  deliver  gen¬ 
eral  assortments  for  the  past  two 
months  and  that  the  pack  for  the  year 
beginning  June  1,  1933,  has  been  limited 
to  8,000,000  cases. 

Newspapers,  trade  journals  and  maga¬ 
zines  were  used  with  success  during  the 
first  years  of  cooperative  marketing  ef¬ 
fort.  The  campaign  was  in  three  waves, 
breaking  first  last  November  in  90 
daily  newspapers  in  75  metropolitan  cen¬ 
ters  and  in  the  Saturday  Ezvning  Post, 
the  American  Weekly  and  half  a  dozen 
other  magazines  of  national  circulation. 

This  drive  carried  into  early  January, 
and  was  immediately  followed  on  Jan. 
27  by  the  second  wave,  wherein  the 
newspaper  schedule  was  increased  to 
108  dailies  and  trade  journals.  The 
third  major  phases  of  the  campaign, 
featured  by  trade  journal  and  m-'gazine 
copy,  is  now  under  way  and  will  con¬ 
tinue  through  this  month. 

SHELL  DRIVE  ON  COAST 

More  Than  100  Newspapers  on  New 

Advertising  Schedule  of  Oil  Firm 

Newspaper  advertising  releases  rang¬ 
ing  upwards  to  a  full  page  are  featur¬ 
ing  the  campaign  introducing  Shell  Oil 
Company’s  new  product,  “Super  Shell,” 
in  eight  western  states,  it  is  announced 
by  E.  H.  Sanders,  advertising  manager. 
Radio  and  outdoor  advertising  is  being 
used  to  supplement  the  newspaper  copy, 
released  through  the  J.  Walter  Thomp¬ 
son  Company. 

The  Shell  and  General  Petroleum 
campaigns,  the  recently  started  adver¬ 
tising  activity  of  the  Gilmore  Oil 
Comnany  in  presenting  Gilmore’s  “For¬ 
tified”  gasoline  and  continuation  of  the 
Standard  Oil  Company  of  California’s 
promotion  of  Standard  as  an  “unsur¬ 
passed”  product  have  combined  to  boost 
gasoline  linage  in  Coast  newspapers. 
Union  Oil  and  Texaco  have  continued 
intermittent  releases.  Assurances  are 
that,  despite  a  late  start,  the  gasoline 
copy  for  this  summer  will  exceed  last 
year’s. 

More  than  100  newspapers  are  on 
the  Shell  schedule,  with  full  page  and 
1,500  line  insertions  being  used. 

KNOX  OPPOSES  CONFERENCE 

Col.  Frank  Knox,  Chicago  Daily 
Nnt’s  publisher,  in  London  last  week 
observing  the  workings  of  the  economic 
conference  first  hand,  cabled  an  edi¬ 
torial  to  his  paper,  advocating  that  the 
conference  adjourn  until  late  next  fall 
or  first  of  next  year.  In  the  editorial. 
Col.  Knox  pointed  out  that  “the  latent 
power  of  the  United  States  is  deter¬ 
mining  future  world  policies.” 

NEW  POST  FOR  F.  J.  KIVLAN 

Frank  J.  Kivlan,  formerly  New  York 
manager  of  Advertisers,  Inc.,  Detroit 
agency,  has  joined  the  advertising  firm 
of  Kelly,  Nason  &  Roosevelt,  Inc.,  30 
Rockefeller  Plaza,  New  York,  N.  Y. 
Mr.  Kivlan  began  his  advertising  career 
with  the  New  York  Times  in  1920.  He 
was  also  connected  with  the  Theodore 
McMap'is  Agency  of  Detroit  for  a  time. 
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When  ^^Boss”  Lord  Ruled  ^^The  Sun” 

Educational  Work,  Social  Life  and  Fishing  Occupy  Famous  Editor  After 
Retirement — After-Thoughts  Show  Faith  in  Newspapers 


WHEN  Chester  S.  Lord  ended  his  BARNETT  FINE  fundamental  functions  of 

33  years  on  the  Sun,  and  made  {Copyright  1933  by  Editor  &  Publisher  Company)  a  newspaper,  according  to  Mr.  Lord, 

his  dramatic  silent  exit  as  recorded  in  (This  is  the  tuvlfth  article  of  a  series  on  the  life  of  Mr.  Lord)  is  that  of  service  to  the  community 


The  staff  of  the  New  York  Sun  photographed  in  1905  at  a  dinner  in  honor  of  Chester  Lord's  25th  anniversary  as  managing  editor.  Those  in  the  picture  in 
(left  to  right)  rear  row:  J.  C.  Needham,  J.  B.  Crandall,  F.  A.  Birchall,  W.  A.  Walker,  J.  A.  Seavey,  J.  H.  O’Brien,  W.  A.  Willis,  R.  E.  T.  Rigg^  W,  E 
Boffey,  R.  A.  Mitchell,  S.  H.  Adams,  L.  Hills,  F.  Matthews,  J.  H.  Cannon,  Jr.,  H.  M.  Anderson,  J.  H.  Mandigo,  J.  Corbin.  Second  row  from  rear  (1.  to  r.): 
V.  Mapes.  C.  A.  Selden,  D.  H.  Carroll,  H.  W.  Odion,  R.  R.  Whiting,  A.  B.  Paddock,  C.  M.  Smith,  W.  A.  Lane,  C.  Bendelari,  F.  T.  Patton,  A.  P.  Haven,  P. 
Drane,  J.  B.  Bogert,  W.  A.  Bertram,  W.  E.  Walter,  W.  J.  Henderson,  E.  M.  Rewey.  Third  row  from  rear  (1.  to  r.) :  E.  A.  Willard,  J.  Luby,  W.  C.  McClot. 
L.  Reamer,  J.  Huneker,  R.  V.  Oulahan.  E.  A.  Fowler,  J.  R.  Sever,  A.  F.  Aldridge,  F.  M.  O’Brien,  J.  A.  Fox,  R.  Mason,  W,  Churchill,  E.  C.  Hill,  D.  W. 
Qainn,  D.  G.  Slattery,  H.  J.  Forman.  Fourth  row  from  rear  (1.  to  r.) :  E.  Harvier,  F.  P.  Church,  W.  Bartlett,  C.  Kobbe  (all  standing);  sealed,  E.  M. 
McConigaL  R.  J.  Patterson,  M.  A.  Mikkelson,  L.  A.  Springer,  C.  M.  Fairbanks,  E.  A.  Rockwell,  E.  G.  Riggs,  A.  Heath,  R.  0.  Scallon,  K.  Lord,  R.  Lord,  L 
McEncroe,  W.  H.  Olmstead,  A.  C.  Robinson,  J.  W.  Bishop,  W.  A.  Deering  (standing  with  arm  on  window  sill).  Fifth  row  from  rear  (1.  to  r.) :  F.  Fylet, 
C.  J.  Rosebault  (with  beard,  seated  behind  Mr.  Fyles  and  partially  obscured  by  him),  A.  B.  Stillman,  S.  A.  Wood,  J.  L.  McEntee,  E.  C.  Carter,  C.  L  Sher¬ 
man,  Carr  V.  Van  Anda,  R.  G,  Cooke,  W.  L.  Ormsby,  F.  Bartlett,  Chester  S.  Lord,  W.  M.  Laffan,  E.  P.  Mitchell,  W.  Holly,  J.  Herries,  C.  J.  Fitzgerald. 
J.  Vila  P.  Krotel,  F.  S.  Beard;  seated  on  floor  (1.  to  r.),  G.  B.  Mallon,  L.  Denison,  S.  T.  Mather,  D.  F.  Kellogg,  J.  W.  Phoebus,  J.  P.  Kenny,  T.  A.  RoMiter. 


the  preceding  chapter,  he  was  still 
strong  and  active.  He  was  63  years  old. 
but  an  active  mental  life  and  a  careful 
routine  of  living  had  left  him  physically 
fit  and  mentally  alert. 

It  was  a  sad  chapter  in  his  life — this 
leavetaking — but  with  his  customary 
directness  Mr.  Lord,  no  longer  “Boss 
Lord  of  the  Sun,”  adjusted  himself  to 
a  new  life  schedule.  Released  from 
the  newspaper  routine,  and  with  the 
mingled  memories  of  an  eventful  career 
behind  him,  he  embraced  a  life  that 
was  to  mix  usefulness  with  sociability. 

Always  interested  in  educational 
work,  he  spent  more  and  more  time 
witn  the  problems  arising  on  the  board 
of  regents  of  the  University  of  the 
State  of  New  York.  He  has  been  a 
member  of  the  board  three  decades, 
and  for  the  past  12  years  has  served  as 
board  chancellor. 

His  work  in  the  field  of  education 
has  been  recognized  and  appreciated. 
The  consolidation  of  the  country  schools 
and  the  improvement  of  the  high 
schools  have  particularly  appealed  to 
Mr.  Lord  as  worthwhile  objects.  He 
travels  around  the  state,  making  fre¬ 
quent  tours  of  inspection,  viewing  at  first 
hand  the  problems  that  arise  in  the 
conduct  of  his  duties.  The  University 
of  the  State  of  New  York  is  the  most 
unusual  institution  of  its  kind  in  the 
world.  Without  buildings,  without  a 
faculty,  without  students,  it  is  still  the 
most  powerful  force  in  New  York  state 
eduction.  All  teaching  licenses,  all  reg¬ 
ulations  for  medical  or  dental  license^, 
all  professional  classes  of  any  type 
even  remotely  connected  with  educa¬ 
tion.  are  under  the  supervision  and  di¬ 
rection  of  this  body.  Every  boy  or 
girl  in  New  York  public  schools  comes 
into  immediate  contact  with  the  board 
of  regents. 


“I  regard  my  service  as  an  educator 
highly  and  am  very  proud  of  it,"  Mr. 
Lord  confesses.  “I  have  given  educa¬ 
tion  as  much  consideration  and  thought 
as  I  did  the  newspaper  business.  There 
are  still  many  opportunities  in  this  state 
to  improve  education  and  put  it  on 
a  higher  level.  The  work  of  consolida¬ 
tion  has  just  be^n.  Still,  I  think  edu¬ 
cation  is  going  in  the  right  direction.” 

Social  life  claimed  much  of  Mr. 
Lord’s  time.  As  a  member  of  the 
Lotus  Qub,  Union  League,  New  Eng¬ 
land  Society,  Sigma  Phi,  National 
Institute  of  Arts  and  Sciences,  Amer¬ 
ican  Museum  of  Natural  History,  Met¬ 
ropolitan  Museum  of  Art  and  Brooklyn 
Institute  of  Arts  and  Sciences,  he  found 
himself  in  constant  demand. 

Mr.  Lord  delights  to  recall  his  eve¬ 
nings  at  the  Lotus  Club  dinners.  For  six 
years,  from  1918  to  1923,  he  was  presi¬ 
dent  of  this  organization  and  partici¬ 
pated  actively  in  all  of  its  functions. 
He  presided  over  dinners  to  a  number 
of  distinguished  guests  during  this  pe¬ 
riod,  including  as  diverse  a  selection 
as  Briand,  Caruso,  Mary  Garden,  Gals¬ 
worthy,  Jusserand,  Melville  Stone,  Al¬ 
fred  E.  Smith,  Herbert  Hoover,  Chaun- 
cev  Depew,  Frederick  Villiers,  and 
Woodrow  Wilson.  He  was  succeeded 
as  president  by  Dr.  Nicholas  Murray 
Butler,  who  still  holds  that  office. 

In  the  Maine  woods  and  along  Ca¬ 
nadian  rapids  Mr.  Lord  found  relaxa¬ 
tion  and  happiness.  Always  an  ardent 
lover  of  fishing,  the  great  editor  found 
many  hours  of  sweet  contentment  in 
following  the  sport.  He  belonged  to 
numerous  fishing  clubs,  and  was  free 
to  indulge  himself  as  he  pleased. 

In  Mr.  Lord’s  diary  you  will  find 
him  as  immersed  in  the  pursuit  of  sal¬ 
mon  and  trout  as  he  was  in  his  cover¬ 
age  of  big  news  stories  in  years  past. 


You  will  find  the  same  concern  with 
pertinent  detail,  and  the  vivid  recording 
of  fact  that  made  his  newspaper  mem¬ 
orable. 

It  is  20  years  now  since  Mr.  Lord 
retired  from  the  Sun,  and  the  world  and 
newspapers  have  greatly  changed.  And 
yet  the  fundamentals  of  newspaper  mak¬ 
ing  have  changed  but  little,  he  believes. 

While  Mr.  Lord  ruled  the  Sun,  few 
laws  or  regulations  were  in  force.  He 
demanded  that  the  reporters  make  their 
work  interesting  and  alive,  nothing  else. 
The  men  had  an  opportunity  to  express 
themselves  in  their  own  individual  style, 
although  this  style  soon  became  the 
lively  Sun  style,  as  can  be  seen  by  por¬ 
ing  through  the  pages  of  the  New  York 
Sun.  Write  with  the  utmost  simplicity, 
without  attempt  at  fine  composition  or 
literary  effect.  Lord  reiterated. 

“The  best  general  short  rule  an  editor 
can  give  to  an  amateur  writer,”  Mr. 
Lord  remarks,  “is:  Write  as  though 
you  were  writing'  a  letter  to  your 
mother  or  your  brother.  The  simpler 
the  language  the  better.  The  newspaper 
is  not  the  medium  for  rhetorical  splen¬ 
dor;  it  is  the  receptacle  of  frozen  facts. 
Skillful,  experienced  writers  adorn  their 
articles  and  oftentimes  make  them 
doubly  interesting  in  the  telling,  but 
such  adornment  is  not  expected  of  the 
beginner.  The  tendency  of  modern  lit¬ 
erature  is  toward  simplicity  and  direct¬ 
ness  of  diction,  which  contrasts  sharply 
with  the  florid  and  ornate  sentences  of 
the  literary  school  of  70  or  80  years 
ago,  when  Washington  Irving  and 
Thackeray,  and  Macaulay  and  N.  P, 
Willis  and  Longfellow  in  his  earlier 
attempts  and  Ik  Marvel  and  a  host 
of  others  adorned  their  tales  with  an 
embellishment  of  words  that  sometimes 
almost  obscured  their  meaning.  Today 
we  are  seeking  facts,  not  frills.” 


Editors,  he  believes,  should  take  issue 
on  any  public  question  that  arises,  and 
direct  public  opinion  towards  the  bet¬ 
terment  of  existing  conditions. 

“Papers  should  work  in  the  interesi 
of  the  public  and  of  general  morality,’ 
he  contends. 

However,  the  news  should  not  be 
colored  under  any  pretense,  he  adds 
Although  exaggeration  and  sensatip 
alism  may  lead  to  higher  circulate 
figures,  yet  is  that  the  true  function  ot 
a  newspaper?  Can  the  editor  sit  bad 
in  contentment,  watching  his  profits  rise 
and  his  worth  to  the  community  de 
dine?  No.  says  Mr.  Lord,  a  newspaoer 
must  uphold  certain  ideals,  must  take 
its  responsibility  to  the  community  se 
riously,  if  it  is  to  justify  its  existence 

In  an  address  before  the  Princet* 
University  Press  Club,  Mr.  Lord  sai^ 
“Every  editor  knows  that  the  more  de 
tails  of  sin,  vice  and  crime  you  ow 
into  a  newspaper  the  more  copies  a 
that  newspaper  will  be  sold,  and  ciW 
editor  kn«ws  that  the  most  subtle 
temptation  that  besets  him  is  the  tOTP^ 
tion  to  print  the  things  that  should  not 
be  printed.  The  people  want  the  sen¬ 
sational  stuff.  The  very  Mnsationii 
newspapers  sell  four  or  five  times  nw* 
copies  than  the  conservative  ones. 

“Since  newspapers  are  no  longer » 
ited  for  glory  or  printed  for  W  * 
becomes  us  to  consider  these  thwp 
The  honest  newspaper  editors  hav^ 
deed  given  them  the  most  though^ 
consideration,  and  every  honest  e^ 
will  join  me  in  saying:  ‘Pntit  ^ 
edition  in  red  ink  if  you  hke; 
your  edition  in  job  type  if  yo“  '  ’ 
print  your  edition  with  headlines  a 
long  if  you  like,  but — stick  to 
truth .  •  J 

(The  last  chapter  in  thu  sertes  o" 
appear  next  web.) 
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lOOSEW  JprihceTON  CLASS 

iSfORLD^ABEE 


U  Y.  U.  Seni'ls 

poll— Year  ^ 

Not  Among  i 


'^Bucaccg^tuciCftt^ 

D'^^r  of  Seniors.  ^ 

HOPE  FOR  WEALTHY  nlh  MED^  • 

LfoXh 

ibatea’  Shows  Big  Shrlnkaflo.  P  ^ 


S*S;5-t  ^ 

mM’ GIRL  PICKED  \  «kWEO 
ASFORDHAM’S  IDEAD^«  O'"!:".*"''' 

b  . - -  \  StU'*®'^  ,  US’ff  ■*®*  06- 

moTS  List  .Psychology  qjI 
fmrii  Study  ond  FctbM  S  <= 

«  as  Best  Spurt.  iwo®*:”  ■  ,' 


'  M  ‘rf  AW“„:t  ol  »» 

girl.  STU^^S  ELECT. 


(rcholo^V,  football  and  "'c  - -  for 

n  and  collected"  Rirl.,  led  am.  Clubs  at  New  J«>-»*y  .f 

. .  ■  Women  Name  Officers. 

PMBIASENIOR„^agg^^ 

EXPECT  $3,872  . 

- -  lollows- 

nnual  Questionnaire  Revt  o 

This  Coal  to  Be  Attaint’  w 
5  Years  After  Graduation.  ' 

lAJORlTY  FOR  RELIGIC  Jj 

'irslty  Crew  Captain  Ranked  ■/ 

Most  Popular — Track  Man  I#/oj' 

- . . 

The  traditional  questlonnaA^^^Q? 

ii  eenlor  class  at  Columb/^S  ^  bjp 


Interest  in  the  news  knows  no  age.  The  appeal  of 
The  New  York  Times  is  universal — to  thinking  men 
and  women,  young  and  old. 

Seniors  of  Princeton,  Columbia,  New  York  Uni¬ 
versity,  Fordham  and  Rutgers,  gave  The  New  York 
Times  a  majority  vote  in  indicating  their  preferred 
newspaper. 

Of  2,923  young  women  in  Bryn  Mawr,  Connecticut, 
Mt.  Holyoke,  Smith,  Vassar  and  Wellesley,  who  replied 
to  a  questionnaire,  2,083,  or  71  per  cent,  read  The  New 
York  Times.  The  second  New  York  newspaper  is  read 
by  690„  or  23  per  cent. 

The  four  qualities  most  frequently  mentioned  by 
students  as  reasons  for  their  preference  for  The  Times 
are:  "complete",  "accurate",  "non-partisan"  and  "in¬ 
ternational  in  scope." 

Intelligent  young  men  and  women,  the  nation’s  lead¬ 
ers  of  tomorrow,  are  readers  of  The  New  York  Times 
today.  The  Times  is  the  preferred  New  York  news¬ 
paper  (as  shown  in  student  polls).  It  is  first  in  circu¬ 
lation,  in  the  following  named  colleges  and  preparatory 
schools: 


ANDOVER 

BARNARD 

BENNINGTON 

BROl^N 

BRYN  MAWR 
CHOATE 

COLLEGE  of  the  CITY  of 

NEW  YORK 

COLGATE 

COLUMBIA 

CWINECnCUT 

CORNELL 

DARTMOUTH 


EXETER 

FORDHAM 

GEORGETOWN 

HARVARD 

HARVARD  SCHOOL  of  BUSI¬ 
NESS 

HAVERFORD 

HOTCHKISS 

HUNTER 

KENT 

LAWRENCEVILLE 
MERCERSBURG 
MT.  HOLYOKE 


NEW  JERSEY  COLLEGE 

NEW  YORK  UNIVERSITY 

OHIO  STATE 

PENN  STATE 

PENNSYLVANIA 

PRINCETON 

RADCLIFFE 

ROXBURY 

SARAH  LAWRENCE 

SIMMONS 

SKIDMORE 

SMITH 


SWARTHMORE 

TAFT 

UNIVERSITY  of  ROCHESTER 

VASSAR 

VILLANOVA 

VIRGINIA 

WELLS 

WELLESLEY 

WESTOVER  SCHOOL 

WHEATON 

WILLIAMS 


(Uljr  NfUl  lurk  ©imfs 


II 


wtiiMUy  Hold*  f  I  eGE-BRED 

l»«ialtoTM»nrTO«*Tn«t.  iT  DfiTflERS 

WJLLESLEY,  Maw.,  Feh-  !*•  [VORED  AT  RUI  «»- 
hk  k  Senior  Prom  week-end  at  IV  _ _ 

S.a,Thty  May  Hops 
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NO  PRESSURE  ON  WRITERS  IN  JAPAN 
HEARST  CORRESPONDENT  SAYS 

James  R.  Young,  Here  <m  Visit,  Elxtols  Cordiality  Between  Corres¬ 
pondents  and  Government — Native  Press  Is  “Alive 
and  Independent  and  Intensely  Active,”  He  Says 


By  JOHN  W.  PERRY 


CORRESPONDENTS  for  foreign 
newspapers  and  news  associations 
get  practically  the  same  treatment  in 
T  o  k  i  o  as  in 
Washington  and 
have  no  censor¬ 
ship  to  obstruct 
them,  James  R. 
Young,  chief  of 
the  Hearst  news 
services  in  Tokio, 
told  Editor  & 
Publisher  this 
week.  Mr.  Young, 
who  was  a  former 
secretary  of  the 
late  E .  W . 
Scripps  and  was 
with  the  famous 
publisher  when 
he  died  on  his  yacht  off  the  coast 
of  Liberia  in  1926,  is  visiting  in  the 
United  States  for  several  months. 

Mr.  Young  said  that  regular  press 
conferences  with  the  foreign  office  were 
held  three  and  four  times  a  week  in 
Tokio.  Toshio  Shiratori,  who  has 
charge  of  the  conference,  deals  with  the 
correspondents  candidly  and  informa¬ 
tively,  Mr.  Young  said,  and  is  liked  by 
them  all.  As  in  most  foreign  countries, 
the  foreign  office  keeps  carefully  in¬ 
formed  as  to  what  correspondents  are 
saying  about  Japan,  but  the  practice 
of  intimidating  writers  who  send  “un¬ 
favorable”  news  is  not  followed.  In 
open  conference  Mr.  Shiratori  will  refer 
to  specific  dispatches  and  try  to  show 
the  correspondent  why  the  foreign 
office  feels  that  such  and  such  an  event 
has  been  mistakenly  interpreted,  but 
there  is  no  underhanded  method  of  in¬ 
fluencing  correspondents. 

Even  during  the  Shanghai  “war”,  Mr. 
Young  said,  there  had  been  no  censor¬ 
ship,  except  on  military  movements. 

This  cooperation  started  several  years 
ago  and  has  proven  so  satisfactory  that 
the  tendency  is  now  to  make  press  rela¬ 
tions  even  more  cordial.  The  Japanese, 
he  said,  feel  particularly  friendly  to  the 
United  States  since  the  new  Administra¬ 
tion  came  into  power.  They  were 
rather  resentful  toward  the  statements 
of  Henry  L.  Stimson,  U.  S.  Secretary 
of  State  under  President  Hoover,  the 
correspondent  added.  The  outspoken¬ 
ness  of  the  Japanese  “foreign  office 
spokesman,”  who  was  Mr.  Shiratori, 
created  quite  a  sensation  in  this  country, 
it  will  be  remembered. 

Mr.  Shiratori  has  been  appointed  to 
the  Japanese  diplomatic  staff,  and  will 
no  longer  be  in  charge  of  the  press 
conferences,  but  the  system  has  been 
so  well  established  that  it  will  continue, 
Mr.  Young  believes. 

The  native  press  is  not  dealt  with  so 
liberally  as  the  foreign  correspondents, 
according  to  Mr.  Young,  although 
Japanese  newspapers  arc  by  no  means 
fettered.  The  metropolitan  police,  he 
said,  will  put  a  ban  on  a  certain  story. 
Violation  of  the  ban  means  a  fine  or 
impri^nmcnt.  But  the  police  are  rather 
slow  in  action  and  often  the  newspapers 
are  printed  before  the  ban  is  issued. 

“Japanese  newspapers,"  Mr.  Young 
said,  “are  alive  and  independent,  and 
maintain  intensely  active  organizations.” 

Mr.  Young  is  one  Far  EUist  news¬ 
paperman  who  knows  the  workings  of 
the  native  press.  He  is  interestoi  in 
it  actively,  as  he  is  also  the  general 
manager  of  the  Japan  Advertiser,  Eng¬ 
lish  language  daily  in  Tokio,  and  he  is 
interested  in  advertising  as  manager 
of  the  Trans-Pacific  Advertising  and 
^rvice  Bureau,  Inc.  This  three  sided 
interest  has  made  him  unusually  con¬ 
versant  with  native  problems. 

Advertising  in  Japanese  newspapers 
ranks  differently  than  it  does  in  the 
United  States,  he  said.  Books  and 
magazines  place  the  most  linage,  with 
toilet  goods  and  patent  medicines  second, 
classified  third,  department  stores  fourth 


and  motion  pictures  fifth.  Special  edi¬ 
tions  are  popular.  Paid-for  write-ups 
appear  in  practically  every  issue,  and 
although  they  are  not  labelled  as  ad¬ 
vertisements  the  readers  have  come  to 
recognize  them.  They  are  known  as 
“kiji-no-kokoku,”  which  was  trans¬ 
late  by  Mr.  Young  as  meaning  “copy 
not  advertising.”  These  write-ups  are 
sold  at  regular  line  rates. 

Advertising  agencies,  Mr.  Young 
said,  contract  with  newspapers  to  use 
a  certain  amount  of  space  during  a 
certain  period,  say  a  year.  If  some  of 
the  clients  decide  to  alter  their  sched¬ 
ules,  the  agencies  are  put  to  it  to  do 
some  high-powered  bargaining  to  ful¬ 
fill  their  quota,  or  else  stand  the  loss. 
As  there  are  no  rate  cards,  they  deal 
with  newspapers  on  a  bargaining  basis. 

There  is  no  audit  bureau  for  circula¬ 
tions  in  Japan,  and  the  only  way  of 
telling  what  newspaper  circulations  are 
is  to  consult  heads  of  department  stores, 
who  check  with  the  railroads  on  the 
number  of  bundles  the  newspapers  send 
out.  But  this  method  does  not  give  any 
accurate  idea  of  local  circulation. 

Color  printing  in  the  daily  run  is 
catching  hold  in  Japan,  Mr.  Young  said. 
Rotogravure  sections  are  common,  as 
are  weekly  comic  strips  in  color. 

Practically  the  whole  front  page  of 
morning  newspapers  is  given  over  to 
foreign  news  in  Tokio  and  large  prov¬ 
incial  dailies.  Editorial  comment  is 
spirited  and  critical,  particularly  in  the 
provincial  pre.ss.  The  great  interest  of 
Japanese  newspaper  readers  in  sports 
continues,  baseball,  boxing,  golf  and 
winter  sports  heading  the  list.  Big 
staffs  for  covering  sport  news  are 
maintained  by  the  large  dailies.  Wo¬ 
men’s  pages  are  common.  The  tele¬ 
photo  is  used  more  extensively  in  Japan 
than  in  America,  as  the  large  news¬ 
papers  and  press  services  maintain  their 
own  telephoto  equipment  between  Osaka 
and  Tokio.  The  equipment  is  used 
nearly  every  day. 

Japanese  newspapers  are  energetic  in 
courting  circulation,  Mr.  Young  said. 
The  most  popular  means  is  by  spon¬ 
soring  affairs  in  their  own  auditoriums, 
such  as  a  lecture  by  a  popular  American 
figure — Charlie  Chaplin,  for  instance — , 
by  promoting  athletic  contests  locally 
and  with  international  sports  figpires, 
and  by  undertaking  spectacular  editorial 
“stunts.”  One  newspaper  in  Mr. 
Young’s  file  showed  photos  of  a  news¬ 
paperman  being  lowered  into  the  crater 
of  an  extremely  active  volcano. 

The  Japan  Advertiser,  he  added,  has 
been  sponsoring  Western-style  fashion 
and  cooking  shows  four  or  five  times  a 
year.  It  has  been  found  necessary  to 
limit  attendance  by  issuing  invitations. 

At  the  present  time  there  is  a  lively 
controversy  raging  between  radio  and 


269,834 

was  the  average  net  paid  daily 
circulation  of  the  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JUNE,  1933 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1933,  was  177,618. 

Everything  in  Battimorm 
Revolvt  Around 

THE  SUN 

Morning  Evening  Sunday 


MCCUTCHEON  BACK  AT  WORK 


John  T.  McCutcheon,  Chicago  Trib¬ 
une  cartoonist,  shown  entering  his 
studio  in  Tribune  Tower  recently,  after 
a  year’s  absence  on  account  of  illness. 
Mr.  McCutcheon  is  now  drawing  a 
weekly  cartoon  for  the  Sunday  Tribune 


newspapers.  There  are  16  broadcastisg 
stations  in  Japan,  all  under  government 
supervision,  and  1,200,000  receiving 
sets.  A  tax,  amounting  to  about  75 
sen  (about  20  cents)  a  month,  is  levied 
on  radio  set  owners,  this  fund  being 
used  to  maintain  the  stations.  There 
is  no  radio  advertising  in  Japan. 

Newspapers  broadcast  news  four 
times  a  day,  the  credit  being  rotated 
among  the  big  organizations.  It  has 
been  found  that  these  broadcasts  have 
hurt  newspaper  sales,  and  a  number  of 
publishers  want  them  discontinued. 

Mr.  Young,  who  is  30  years  old,  is 
visiting  in  the  United  States  for  the 
first  time  in  seven  years.  He  arrived 
in  San  Francisco  last  month  with  the 
Japanese  delegation  to  the  London  Eco¬ 
nomic  Conference,  headed  by  Viscount 
Kikujiro  Ishii.  He  spent  a  week  at 
San  Simeon,  Cal.,  with  William  Ran¬ 
dolph  Hearst,  and  then  flew  with  Wal¬ 
ter  Howey,  of  the  Hearst  organization, 
to  Chicago.  He  made  several  addresses 


on  the  Coast  and  in  Chicago  before  ad¬ 
vertising  clubs.  He  visited  his  family 
and  friends  in  Springfield,  Ill., 
tur.  Ill.,  and  St.  Louis. 

In  New  York  he  is  gaining  contact 
with  newspaper  and  advertising  pj,. 
sons,  with  whom  he  has  been  working 
during  the  past  several  years. 
week  he  went  to  Boston  to  attend  the 
international  Rotary  convention,  as  the 
Tokio  delegate. 

He  is  planning  to  leave  for  Europe 
in  a  few  weeks.  He  will  make  the 
rounds  of  the  European  capitals,  return 
to  the  United  States  and  sail  for  Toldo 
sometime  in  September. 

Mr.  Young  has  combined  adventure 
and  livelihood  in  an  unusually  success¬ 
ful  manner.  He  thinks  the  advertising- 
editorial  hook-up  exceptionally  prac¬ 
ticable  in  the  Far  East.  “When  one 
lags,  you  can  do  work  on  the  other," 
he  said. 

He  was  born  in  Rushville,  Ill.,  the 
birthplace  of  E.  W.  Scripps,  and  started 
work  in  the  mechanical  department  of 
the  Springfield  Illinois  State  Jounul 
— as  a  linotyper  and  ad  setter.  He 
attended  the  University  of  Illinois  two 
years,  and  in  1923  joined  the  Baltimon 
Sun,  where  he  worked  in  the  editori^ 
department  two  years.  In  1925  he  be¬ 
came  a  secretary  of  E.  W.  Scripps, 
and  traveled  around  the  world  with  hia 
on  his  yacht,  the  “Ohio.”  When  Mr. 
Scripps  died  the  following  year,  off  the 
Liberian  coast,  only  Mr.  Young,  two 
w'omen  readers  and  a  crew  of  26  were 
with  him.  Mr.  Young  had  charge  of 
the  burial  services,  which  were  held 
at  sea  in  accordance  with  the  “Old 
Man’s”  instructions.  “The  Old  Man 
was  cynical,”  Mr.  Young  .said,  “because 
he  knew  that  was  the  way  to  get  people 
to  talking.” 

He  joined  the  United  Press  in  New 
York  then,  leaving  after  a  short  time 
to  take  a  job  as  a  stoker  on  a  Nor¬ 
wegian  freighter.  He  arrived  at  Liver¬ 
pool  the  day  Lindbergh  arrived  in  Paris, 
Everyone  was  talking  about  Lindbergh 
— Young  had  never  heard  the  name. 
He  stayed  on  the  freighter  two  months, 
and  then  joined  the  crew  of  a  German 
boat  and  signed  on  to  go  to  Japan 
He  landed  in  Tokio  seven  years  ago, 
and  got  a  job  on  the  Japan  Advertiser. 
He  has  been  manager  of  the  Hearst 
services — King  Features,  International 
News  Service,  Universal  Service  and 
International  News  Photos — for  five 
years. 

Mr.  Young  is  a  nephew  of  Paul  Pat¬ 
terson,  president  of  the  A.  S.  Abell 
Company,  publishers  of  the  Baltimore 
Sunpapers,  and  of  Kellogg  Patters^ 
Western  representative  of  the  Cincin¬ 
nati  Times-Stor  with  headquarters  in 
(Thicago. 

He  is  not  married. 


Mechanically  Speakings 

If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  with  a  better 
printed  page. 

In  Pittsburgh^ 

you  will  find  proof  of  this  in 
the  papers  using  Wood  Mats. 


loosnors  jm  U.  S.  STAITS  PROBE  OF  ffiUON  |  | 

5SI5  STOCK  Tf  ^  AND  IN’nw  Ti»  |  |  OIRQiyiy  pQD 

Wood  Dry  Mats  -  THE  means  to  THE  end  -  Better  printed  pages 
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GERMANY  THREATENS  TO  REjAIRf 


FLONG  CORPORATION 

HOOSICK  rALLS.  N.Y. 
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^^and  still  the  wonder  grows 


^BELIEVE  IT  OR 


NOW ...  new  lure 
to  Ripley’s  magic 
reader  interest 


weekly  full  pages  in  color, 
displaying  all  the  great 
appeal  of  Believe  It  Or 
Not  to  its  greatest  advan- 
tage  for  its  biggest  circu¬ 
lation  response. 


color 


In  remote  Sudan,  Rip  visits 
the  Shillikuks,  world's  tallest 
men.  Six  footer  Rip  is  shown 
with  an  average  sizeShillikuk. 


«  greater  attraction  today  than  ever  before 


BELIEVE  IT  OR  NOT 


Why  does  Bob  Ripley  have  a  mortgage  on  this  vast 
field  of  reader  interest? 

Partly  because  he’s  a  great  artist— one  of  the  greatest 
ever  in  newspapers.  And  partly  because  he  runs  his 
feature  like  a  scientific  laboratory. 

Ripley  travels  thousands  of  miles  up  and  down  the 
globe  to  discover  new  marvels  and  check  on  the  truth 
of  others  reported  to  him  from  all  over  the  world. 
Ancient  civilizations  and  tomorrow’s  newest  phe¬ 
nomena  all  yield  their  wonders  to  him.  He  knows  no 
boundaries;  the  accumulated  lore  of  the  world  since 


time  began  is  the  servant  of  his  indefatigable  search 
for  the  unique,  the  amazing,  the  incredible. 

It’s  a  strenuous  program— but  it  produces.  It  has  made 
Believe  It  Or  Not  the  favorite  feature  of  millions 
every  day— a  tower  of  circulation  strength  for  every 
paper  in  which  it  appears— owe  attraction  for  which, 
despite  all  the  imitations,  there  is  still  no  substitute. 
Write  or  wire  for  territory  and  terms. 

KING  FEATURES  SYNDICATE,  Inc. 

235  East  45th  Street,  New  York 

THE  GREATEST  CIRCULATION  COMBINATION  ON  EARTH 


/  1 


/ 


/ 


The  new  Canada  Dry  Ginger  Ale  advertising  cam¬ 
paign  is  once  more  all  newspaper. 

In  the  six  months  from  April  to  September  the 
appropriation  will  be  half  a  million  dollars.  Black  and 
white  advertisements  measure  644  lines,  1000  lines  and 
1350  lines;  and  there  are  four  pages  in  rotogravure 
with  1000  line  follow-up  in  14  cities. 

In  all,  Canada  Dry  advertising  will  appear  in  186 
daily  newspapers  in  124  major  cities — “going  into 
21,302,5 15];  homes — making  511,260,360  contacts.” 

The  new  advertising  started  in  April.  The  second 
quarter’s  dividend  had  been  earned  before  Tune  1st 


(Canada  Dry  started  its  advertising  in  the 
United  States  just  ten  years  ago,  in  April,  1923, 
with  a  full-size  newspaper  page  in  rotogravure. 

Canada  Dry  has  paid  dividends  ever  since. 

In  1928,  1929,  1930  and  1931  the  newspaper 
appropriation  'approximated  'one  [million  dollars 
each  year.  In  ’32  the  newspaper  appropriation  was 
cut  and  the  sales  loss  (on  a  percentage  basis) — an  inter¬ 
esting  coincidence — was  proportionate. 


QuoteUion  from  "MONEY  TALKS,  An 
Important  Message  from  Canada  Dry” 
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** There  has  never  been  a  time  when  the 
advertising  dollar  bought  the  power,  the 
space,  the  circulation  that  it  does  today.** 
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LY  NEWSPAPERS 

— says  CANADA  DRY 


No  new  price,  new  sizes  or  other  major  induce- 
ments  are  used  as  merchandising  features  this  year. 
But  the  merchandising  program  is  irresistible. 

Retailers  are  urged  to  “tie  in”  with  (1)  window, 
counter  and  shelf  display,  (2)  visible  price,  (3)  retail 
advertising  tie-up,  (4)  “plus-item  reminder”,  (5)  two- 
bottle,  three-bottle  and  dozen  sales. 

The  next  step,  amounting  almost  to  a  stroke  of 
genious,  was  to  arrange  “CREDIT  FOR  THE  [RE¬ 
TAILER”  with  his  jobber  “to  provide  him  with  the 
capital  for  an  adequate  stock  of  Canada  Dry.” 

“Dynamite  the  log  jam  of  retail  credits,”  said 
Canada  Dry  to  the  jobbers.  “Order  all  the  Canada  Dry 
you  can  use  and  we  will  bill  you  for  one  third  in  45 
days,  one  third  in  60  days  and  one  third  in  30  days. 
You,  in  turn,  extend  datings  to  the  retailer.” 

On  top  of  this  distributors  were  given  an  extra  ten 
days  dating  and  were  guaranteed  reimbursement  for 
credit  losses  up  to  2%  of  gross  sales  of  Canada  Dry. 

More  than  90%  of  all  distributors  accepted  this  plan. 

Sales  volume  for  the  month  of  May,  only  the  second 
^th  of  the  newspaper  advertising,  showed  an  increase 
of  60%  over  1932.  Sales  for  1933  promise  to  approxU 
mate  peak-year  volume! 


THESE  LEADING  NEWSPAPERS 
COVER  THEIR  MARKETS 

Akron  Be  agon- Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 

Boston  Herald-Traveler 
Bridgeport  Post 
Bridgeport  Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cincinnati  Post 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 
Dallas  Journal 
Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Harrisburg  Telegraph 
Hartford  Courant 
Indianapolis  News 
Johnstown  Tribune 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 
New  York  Daily  News 
New  York  Herald-Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News-Leader 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspaper 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 
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CONFERENCE  COVERAGE 

INDICATING  the  lavish  reportorial  service  of  the 
modern  press  the  official  roster  of  correspondents 
accredit^  to  the  Monetary  and  Economic  Con¬ 
ference  in  London  shows  a  total  of  565  names,  of 
which  109  are  representing  United  States  news¬ 
papers  and  press  services.  We  note  the  omis¬ 
sion  of  at  least  a  half  dozen  newspapermen  from 
this  country  known  to  be  writing  at  the  conference 
but  not  mentioned  in  the  official  list.  The  press  of 
35  nations  is  represented.  The  French  press  dele¬ 
gation  totals  45  writers,  Germany’s  delegation  num¬ 
bers  53,  while  the  United  Kingdom  has  128  cor¬ 
respondents  in  attendance.  There  are  also  17  Cana¬ 
dians,  15  Japanese,  3  Chinese,  9  Egyptians,  9  In¬ 
dians,  2  South  Africans,  4  Russians  and  delegations 
of  from  5  to  20  from  other  European  countries. 

Not  since  the  Peace  Conference  at  Versailles  have 
we  seen  a  more  interesting  press  roster,  suggesting 
the  depth  of  world  interest  in  the  economic  situation. 

V'e  hope  some  delegate  will  take  time  out  to  learn 
the  volume  of  cabled,  radioed  and  long-distance  tele¬ 
phoned  words  sent  from  the  conference  to  the  peoples 
of  the  participating  nations  and  an  approximation  of 
tolls  expense.  Little  does  the  modern  newspaper 
reader  comprehend,  as  he  scans  first  pages,  the  im¬ 
mense  effort  made  by  newspaperdom  to  keep  him 
abreast  of  the  tide  of  current  history. 


RIAL 


GIDDY  CIRCULATION  WAR 

American  newspapermen  of  the  present  time 
have  little  concept  of  the  amazing  circulation 
-battles  that  are  staged  by  London  newspapers 
fighting  for  supremacy.  Long  ago  our  publishers 
learned,  through  bitter  experience,  that  nothing  was 
to  be  gained  by  buying  circulation  in  a  bidding  con¬ 
test,  and  much  to  be  lost. 

According  to  current  dispatches  four  London 
newspapers  in  June  spent  on  gifts  to  subscribers 
and  to  canvassers  between  £50,000  and  £60,000  week¬ 
ly,  or  at  the  rate  of  £3,000,000  annually.  These 
newspapers  were  the  Express,  Mail,  Herald  and 
Chronicle.  The  gifts  were  so  lavish  that  “a  whole 


FRANK  B.  NOYES  AT  70 

HE  youngest  looking  and  acting  man  of  70 
years  of  age,  known  to  us,  is  Frank  Brett 
Noyes,  president  of  the  Associated  Press  and 
of  the  Evening  Star  Newspaper  Co.,  of  Washing¬ 
ton.  Yesterday,  at  his  summer  home  in  Maine,  Mr. 
Noyes  celebrated  that  interesting  milestone  and, 
coincidentally,  his  52d  year  in  active  newspaper 
work.  As  New  York  Times  states  Mr.  Noyes  has 
the  distinction  of  having  built  two  careers,  either 
of  which  alone  would  give  him  rank  in  the  world 
of  journalism.  He  has  headed  the  Associated  Press 
since  its  creation  in  its  present  co-operative  fonn 
in  the  year  1900.  The  Washington  Star,  oldest 
newspaper  in  the  capital,  has  come  to  immense 
proportions  and  influence  under  his  direction.  Mr. 
Noyes  was  manager  of  the  Star  in  the  period  from 
1881  to  1901.  During  the  next  7  years  he  was 
editor  of  the  Chicago  Record  Herald.  In  1910  he 
was  elected  president  of  the  Washington  Star  Com¬ 
pany. 

During  all  these  years  President  Noyes  has  been 
a  stout  defender  of  the  principle  of  non-partisan, 
unbiased,  factual  news  reporting.  Each  year,  at 
the  annual  meetings  of  the  Associated  Press,  he 
raises  aloft  that  familiar  banner,  a  code  which  be 
has  faithfully  followed  during  his  successful  jour¬ 
nalistic  career.  Not  long  ago  Mr.  Noyes  told 
Editor  &  Publisher  that  it  was  of  these  ideals 


In  these  times  the  advertiser  wants  direct 
action — and  the  newspaper  alone  giz'es  it. 

SOMETHING  TO  AVOID 

HERE  is  dynamite  in  the  plan  being  urged 
upon  newspapers  in  certain  cities  in  which  the 
newspapers  are  called  upon  to  aid  in  lining 
up  church  members  to  serve  as  pawns  in  the  daily 
chess  game  of  big  business. 

In  this  plan  organizations  of  church  people  are 
formed,  with  the  aid  of  the  local  press,  and  the 
members  of  these  organizations  are  pledged  to  give 
preference  to  a  recommended  list  of  products.  In 
return,  the  churches  are  to  receive  a  rebate  of  2  per 
cent  on  gross  purchases. 

The  device  of  paying  people  to  use  certain  brands 
is  an  old  one,  but  it  is  questionable  whether  news¬ 
papers  w’ant  to  be  drawn  into  the  battle,  despite 
proposals  for  newspaper  advertising  to  accompany 
the  plan.  Such  a  rebate  system,  with  its  preferen¬ 
tial  treatment  for  some  consumers,  is  directly  op¬ 
posed  to  advertising  as  a  business  getter.  It  lines 
up  the  newspapers’  influence  in  behalf  of  one  set 
of  manufacturers  without  even  knowing  in  advance 
which  manufacturer  will  be  on  the  list.  If  carried 
to  its  logical  conclusion,  the  plan  would  result  in  a 
general  system  of  doing  business  on  the  basis  of  re¬ 
bates  and  appeals  to  organization  loyalty,  rather 
than  on  the  basis  of  advertising  appealing  to  in¬ 
dividual  desires  and  needs.  And  to  the  extent  that 
rebating  is  substituted  for  advertising,  the  possi¬ 
bility  of  stimulating  new  business  is  abandoned. 

An  immediate  press  responsibility  is  to  tell 
the  news  about  price  jumping  which  amounts 
to  profiteering. 

A  NEAT  VICTORY 

VER  in  Susquehanna,  Pennsylvania,  an  editor 
is  having  an  interesting  and  valuable  battle 
with  a  public  utility  company.  The  Evening 
Transcript,  of  that  town,  edited  by  U.  S.  Baker, 
recently  expressed  the  conviction  that  the  Canawacta 
Water  G).  was  asking  exorbitant  rates  for  water 
supply  and  zealously  advised  readers  to  resist  pay¬ 
ment  of  bills  and  to  use  means  to  prevent  the  com¬ 
pany  from  shutting  off  the  water  supply  for  non¬ 
payment.  It  was  a  drastic  editorial  crusade,  causing 
the  company  to  seek  an  injunction  restraining  the 
newspaper  from  interfering  with  its  business.  The 
County  Judge  suggested  a  compromise,  asking 
Editor  Baker  to  be  silent  for  five  days,  pending  a 
decision  on  an  injunction  against  a  citizens’  league, 
also  fighting  water  rates.  The  editor  refused,  say¬ 
ing  he  would  fight  the  matter  through  and  that  the 
Transcript  stood  on  its  constitutional  freedom  to 
advocate  anything  the  editor  wished  to  stand  for. 
The  judge  denied  the  injunction  against  the  news¬ 
paper,  but  did  issue  a  temporary  order  against  the 
citizens’  league. 

It  was  a^neat  victory  for  the  free  prpss  principle. 


Welsh  family  could  be  clothed  from  head  to  foot 
at  the  price  of  eight  weeks’  reading  of  the  Ex¬ 
press,”  the  average  net  sales  of  which  are  2,000,000 
copies  daily. 

According  to  the  same  reports  the  Herald  spent 
£1,325,000  in  increasing  its  readers  from  400,000  to 
1,700,000,  or  about  £1  per  head. 

The  use  of  clothing  as  premiums  is  something 
new.  Recently  the  four  competing  London  news¬ 
papers  engaged  in  a  fierce  campaign  with  books  as 
premiums,  the  Express  disposing  of  124,000  sets  of 
Dickens’  works,  16  volumes  to  the  set;  the  Mail, 
120,000  similar  sets  and  the  Chronicle  65,000  sets. 
It  is  estimated  that  the  newspapers  took  a  loss  of 
£1,200  on  every  10,000  copies. 

That  is  one  way  to  get  circulation  quickly  and 
make  a  showing,  but  decidedly  expensive. 

Only  reliable  gauge  of  returning  prosperity 
is:  How  much  has  the  payroll  increased? 

TEXAS  NEEDS  A  LAW 

VENTS  of  the  past  ten  days  at  Longview, 
Tex.,  ought  to  convince  the  newspapermen  of 
that  state  of  the  need  of  legislation  to  pro¬ 
tect  newspaper  confidences  similar  to  the  act  long  on 
the  books  of  the  state  of  Maryland  or  the  statute 
recently  enacted  by  the  enlightened  legislature  of 
New  Jersey, 

Syril  A.  Parker,  editor  of  the  Longview  Daily 
News,  was  threatened  with  contempt  of  court  pro¬ 
ceedings  if  he  did  not  reveal  to  the  grand  jury  the 
source  of  information  printed  about  the  transpor¬ 
tation  in  the  state  of  32  beer  for  a  bribe  of  $10  per 
load. 

Mr.  Parker  refused  to  tell  the  source  of  his 
information,  unless  the  District  Attorney  would 
agree  to  grant  immunity  to  the  informant  who  might 
otherwise  be  liatfle  to  indictment  for  beer  running 
and  bribery.  The  District  Attorney  at  first  refused, 
but  the  editor  brought  a  battery  of  lawyers  to  the 
court  to  fight,  and  announced  his  intention  of  battling 
the  issue  through  in  habeas  corpus  proceedings, 
whereupon  the  District  Attorney  granted  immunity 
and  the  editor  revealed  the  source  of  his  news. 

All  of  which,  in  our  view,  is  a  disgusting  spectacle. 
The  editor  of  the  Long;view  Daily  News  would  have 
gone  to  jail  before  consenting  to  jeopardize  the 
liberty  of  an  individual  who  had  given  him  news 
concerning  malfeasance  of  certain  public  officials. 
The  editor  and  his  informant  had  acted  in  the 
public  interest,  but  the  law  of  Texas  would  have 
punished  them  for  their  virtue.  This  is  an  absurdity 
and  we  sincerely  hope  the  Texas  Press  Association 
will  see  to  it  that  at  the  earliest  possible  moment  the 
Texas  legislature  enacts  a  law  patterned  on  the  New 
Jersey  statute,  published  in  full  in  Editor  &  Pub¬ 
lisher  of  May  27. 

Huey  P.  Long,  newspaper  gadfly,  can  now 
pract'xe  his  journalistic  ideas  at  his  own  ex¬ 
pense  iff  his  new  weekly. 


that  he,  the  late  Melville  E.  Stone  and  the  late 
Victor  F.  Lawson  talked  in  the  days  when  A.P. 
was  taking  form  in  Chicago — a  co-operative,  non- 
profit-making  service  covering  the  spot  news  of 
the  world  in  terms  of  candor  and  complete  dis¬ 
interestedness.  How  well  the  Associated  Press 
has  practiced  the  principle  is  demonstrated  by  its 
present  far-flung  activities  and  world-wide  prestige. 

Some  men  acquire  journalistic  aptitude,  but  Mr. 
Noyes  was  born  to  the  profession.  His  father  was 
Crosby  S.  Noyes,  long  editor  of  Washington  Star 
and  vice-president  of  the  Star  company.  The  son 
became  manager  of  that  newspaper  when  only  18 
and  at  38  he  succeeded  his  father  at  his  death.  We 
believe  Mr.  Noyes  is  personally  known  to  more 
editors,  publishers  and  managers  than  any  individual 
in  America.  There  is  no  abler  parliamentarian  in 
journalism  and  the  meetings  of  the  Associated  Press 
are  classics  of  orderly  and  efficient  proceedings. 

One  of  the  finest  tributes  to  Mr.  Noyes  was  ex¬ 
pressed  by  Adolph  S.  Ochs,  long  a  director  of  the 
A.P.,  and  publisher  of  Nezv  York  Times,  at  the 
annual  meeting  of  the  association  in  1927,  pleasant 
to  cite  on  this  birthday  anniversary :  ‘‘His  fine  in¬ 
telligence,  indefatigible  energy,  courage  and  keen 
ipsight  have  combined  to  make  him  a  tower  of 
strength  in  guiding  and  supporting  the  administra¬ 
tion.  Only  a  man  with  high  aspirations  and  devo¬ 
tion  to  public  welfare  could  be  so  zealous  in 
protecting  and  promoting  the  integrity  and  usefulness 
of  the  Associated  Press.” 

Members  of  the  American  Society  of  Nevis- 
paper  Editors  say  they  will  resist  the  use  of 
comic  characters  in  advertising,  because  news¬ 
papers  create  their  reputation  and  should  not 
be  forced  into  competition  with  advertising. 

QUICK  ACTION 

HE  action  of  the  Civil  District  Court  of  New 
Orleans  in  granting  an  injunction,  asked  W 
New  Orleans  daily  newspapers,  to  restrain  radio 
station  WDSU  from  broadcasting  news  taken  from 
local  newspapers,  is  notice  to  the  radio  broadcasters 
of  the  country  that  the  American  press  propow 
to  assert  its  property  rights  in  news  and  that  the 
courts  will  sustain  this  movement.  It  is  notice  to 
the  radio  cribbers  that  the  easy  busine'ss  of  reading 
the  first  paragraphs  of  news  items  on  the  first 
of  late  editions  is  all  over  and  out  of  the  window. 
It  puts  an  end  to  radio  creaming  of  first  pags 
before  Mr.  and  Mrs.  Faithful  Subscriber  have  an 
opportunity  to  wash  the  supper  dishes  and  sit  down 
to  “read  the  paper.” 

We  pay  tribute  to  the  New  Orleans  Item  Tribi^ 
Times  Picayune  and  Daily  States  for  taking 
effective  and  co-operative  action  against  **’*  ”  ^^ 
pirates  of  their  community.  The  incident 
show  what  newspapers  can  accomplish  w^ 
working  in  concert  for  the  protection  of  comm* 
rights.  .1 7  . ,  ‘ 


Franl 
.intonic 
jod  Mr 
son  wa: 
Merton 
ionner 
etyedit 

Fred 
hod  (C 
presider 
Show. 

Mrs. 
known 
■inter  ( 
over  se 
recently 


VTctoi 
'Sasic) 
England 
ihe  Sifi 
World  ] 
H,  I 
(CaL) 
.\lamedi 
Bermudi 
Louis 
poblishe: 
Dmocri 
oosha  F 
recently. 
Charle 
(Wis.) 

It  the  tl 
the  Wis 
ten  heir 
iihtrs 

w.  k 

(Gi)  : 

oi  the  ( 
liressed 
dab,  Ju 
Chaun 
fdi  (N 
tamed  o 
onn  “b 
lorn^ 
ndation 
W.  V 
(S.C) 
teiot  tl 
ton  Cou 
sH  No 
James 
la)  We 
sgDay- 
i 

unhrers: 
«d  chai 


J 


Editor  &  Publisher  The  Fourth  Estate  for  July  8, 


PURELY  PERSONAL 


US.  Senator  Arthur  H.  Vander- 
.  berg,  former  publisher  of  the 
(Jn^  yol^ds  Herald,  addressed  the 
^ual  convention  of  the  Michigan 
gjnkers  Association  at  Detroit,  June 

»  ... 
William  J.  Pape,  publisher,  Benjamin 
H  Dupuy,  superintendent  of  the  press 
foijm,  and  George  E.  Benjamin,  super- 
jjttndent  of  the  composing  room,  of  the 
il'eterbury  (Conn.)  Republican,  Ameri- 
fW  wd  Sunday  Republican,  are  on  a 
jjliing  trip  in  Northern  Canada. 
Richardson  Webster,  editor,  Bfrook- 
jjn  Times  Union,  delivered  two  com- 
ueDcement  addresses  on  June  26.  He 
jjdressed  the  graduates  of  Public  School 
139  in  the  afternoon,  and  of  Dewey 
jBior  High  School  in  the  evening. 

Frank  G.  Huntress,  publisher,  San 
jii/o«io  Express  and  Evening  News, 
^  Mrs.  Huntress  are  grandparents.  A 
son  was  born  recently  to  Dr.  and  Mrs. 
Jlerton  M.  Minter,  Jr.,  the  latter  the 
iormer  Katherine  Huntress,  once  soci- 
tty  editor  of  the  Evening  News. 

Fred  W.  Mitchell,  publisher,  Carls- 
ioi  (Cal.)  Journal,  has  been  elected 
president  of  the  Encinitas  Flower 
jmw. 

Mrs.  Ruth  Kitchell  Wakeman,  well- 
inown  aviatrix  and  co-owner,  Cold- 
■jxter  (Mich.)  Evening  Reporter,  flew 
over  several  southern  Michigan  cities 
recently,  dropping  pamphlets  advertis- 
jig  a  Fourth  of  July  celebration  at 
CoWwater. 

M.  Z.  Remsburg,  editor,  Vista  (Cal.) 
htu,  has  been  elected  president  of  the 
San  Diego  County  Development  Fed¬ 
eration. 

George  C.  Waldo,  editor,  Bridgeport 
(Conn.)  Post  and  Telegram,  was  the 
principal  speaker  at  the  annual  Boy 
Scout  Jamboree  staged  June  30  at 
Bridgeport. 

Victor  Sifton,  publisher,  Regitta 
Sasic.)  Leader-Post,  is  in  London, 
England,  writing  a  series  of  articles  for 
ihe  Sifton  papers  in  Canada  on  the 
World  Economic  Conference. 

H.  H.  Spaulding,  editor,  Alonneda 
(CaL)  Times-Star,  addressed  the 
Alameda  Rotary  Club,  June  20,  on 
Bermuda. 

Louis  H.  Zimmerman,  editor  and 
publisher,  Bfurlington  (Wis.)  Standard 
Dmocrat,  was  guest  speaker  at  the  Ke- 
Msha  Rotary  club  noon-day  luncheon 
mntly. 

Charles  Broughton,  editor,  Sheboygan 
(Wit)  Daily  Press,  will  be  a  speaker 
at  the  thirty-first  annual  convention  of 
tbe  Wisconsin  Association  of  Postmas- 
tenlaeing  held  at  Manitowoc  and  Two 
Rritrs  July  19-21. 

W.  IGrk  Sutlive,  editor,  Blackshear 
(Gt)  Times,  and  vice-president-elect 
if  the  Georgia  Press  Assextiation,  ad- 
fnssed  the  Waycross  (Ga.)  Kiwanis 
Qoh,  June  30. 

Chauncey  F.  Stout,  publisher,  Plain- 
W  (N.  J.)  Courier-News,  has  been 
®*d  one  of  three  judges  in  the  Gru- 
»an  “best  weekly  newspaper”  contest 
members  of  the  Virginia  Press  As- 
Kiation. 

W.  W.  Smoak,  editor,  Walterboro 
(*  C)  Press  aftd  Standard,  will  rep- 
i“®t  the  anti-repeal  faction  in  Colle- 
W  County  in  the  referendum  to  be 
*lil  November  7. 

James  R.  Rhodes,  publisher,  Newton 
is  chairman  of  “The  May- 
ag  Day”  committee  in  charge  of  a  cele- 
in  honor  of  the  76th  birthday 
■“wsary  of  F.  L.  Maytag,  founder 
airman  of  board  of  directors  of 
®  Maytag  Company,  to  be  held  at 
'yon,  July  14.  Col.  Robert  C.  R. 
J'~y*uck,  publisher  of  the  Chicago 
is  to  be  headline  speaker  at  the 
yyiial  dinner  in  evening.  Governor 
2*  L  Herring  of  Iowa  will  be  a 
7^1  speaker. 

Waynick,  editor.  High 
j""*  (N.  C.)  Enterprise,  will  address 
tenth  annual  encampment.  United 
War  Veterans,  Department  of 
j,*®  Carolina,  at  Winston-Salem,  N. 
bJoly  10. 


Capt.  Hugh  H.  Soper,  editor  of  the 
Owatonna  (Minn.)  Journal-Chronicle 
will  take  his  vacation  as  usual  on  duty 
at  the  annual  field  training  camp  of 
the  135th  Infantry,  of  which  he  com¬ 
mands  Company  F.  In  addition  to  his 
military  duties,  Capt.  Soper  is  publicity 
officer  of  the  135th. 

Clair  Richardson,  editor  of  the 
Augusta  (Mich.)  Beacon,  has  been 
appointed  acting  postmaster. 

Frank  Robins,  Jr.,  co-publisher,  Con- 
way  (Ark.)  Log  Cabin  Democrat,  left 
July  1  for  a  week’s  visit  to  the  Cen¬ 
tury  of  Progress  Exposition  at  Chicago. 

IN  THE  BUSINESS  OFFICE 

Morris  PENTER,  advertising 
manager,  San  Diego  (Cal.)  Union 
a)id  Tribune,  addressed  the  San  Diego 
Club,  June  16  on  the  making  of  a  sur¬ 
vey  of  a  city  to  determine  the  market 
offered  to  the  retail  advertiser.  Guests 
present  included  William  R.  Wheeler, 
president  of  the  Union-Tribune  Com¬ 
pany:  Lester  Bradley,  chairman  of  the 
board,  Arthur  G.  Whyte,  publisher  of 
the  Union  and  Tribune,  and  Al.  C. 
Bartlett,  editor  of  the  San  Diego  Sun. 

H.  F.  Robinson,  general  manager. 
Salt  Lake  Tribune,  has  gone  to  Fish 
Lake,  Utah,  for  a  vacation. 

Qark  Howell,  Jr.,  business  manager, 
Atlanta  Constitution,  has  been  named 
by  the  Fulton  county  grand  jury  to 
serve  on  the  county  school  board.  He 
succeeds  Cam  Dorsey,  chairman,  who 
resigned. 

Miss  Rose  Burke,  subscription  man¬ 
ager  of  the  New  York  Herald  Tribune, 
and  Miss  Ethel  Williams,  secretary  to 
Walter  Newton,  circulation  department 
office  manager,  were  hostesses  at  a 
party  at  Miss  Williams’  home  at  Ama- 
walk,  N.  Y.,  for  more  than  20  mem¬ 
bers  of  the  Herald  Tribune  circulation 
department  July  1. 

Keene  Fitzpatrick,  Pacific  Coast  rep¬ 
resentative,  Chicago  Tribune  and  the 
New  York  News,  with  San  Francisco 
headquarters,  is  on  an  Eastern  visit 
to  attend  conferences  with  executives 
of  both  publications. 

Victor  E.  Wenzel,  formerly  of  the 
Marshfield  (Wis.)  Herald-News  adver¬ 
tising  staff,  has  announced  the  open¬ 
ing  of  his  own  advertising  agency  at 
317J4  South  Central  ave. 

George  Gibson  Warner,  of  the  ad¬ 
vertising  staff,  Asheville  (N.  C.)  Citi- 
zen-Times,  and  Miss  Bertha  Blakeney 
Warner,  of  Asheville,  will  be  united  in 
marriage  in  early  August,  according  to 
an  announcement  just  made.  Although 
bride  and  bridegroom-elect  have  the 
same  family  name,  they  are  not  related 
Edward  Clarkson,  secretary  and 
treasurer,  Houston  (Tex.)  Post-Dis¬ 
patch,  and  Mrs.  Clarkson  are  visiting 
friends  in  Birmingham,  Ala. 

Thomas  N.  Prime,  classified  adver¬ 
tising  manager,  Hackensack  (N.  J.) 


FOLKS  WORTH  KNOWING 


The  Rome  (Ga.)  News-Tribune, 
“host  paper”  to  the  Georgia  Press 
Association,  June  21-24,  is  unique 


All  Around 
the  World... 


Ernestine  Hornadv  Virginia  Cone 

among  the  smaller  city  dailies  of  the 
country  in  that  its  reportorial  staff  is 
all  feminine.  The  local  field  is  covered 
by  Virginia  Cone,  who  was  graduated 
from  the  proof  desk  to  the  city  hall- 
court  house  run,  and  Ernestine  Hor- 
nady,  who  quit  the  stage  to  become  a 
journalist  after  appearing  in  four  plays 
on  Broadway.  She  “covers”  hospitals, 
civic  organizations  and  general  news. 

In  addition  to  handling  the  usual  run 
of  news  developments,  each  of  these 
girls  writes  a  daily  feature  and  assists 
in  conducting  two  other  daily  features. 

This  Georgia  newspaper,  now  in  its 
ninety-second  year,  also  is  interesting 
in  that  it  has  had  an  unusually  large 
number  of  editors  who  gained  wide 
distinction.  The  list  includes  Charles 
Smith,  known  to  fame  as  “Bill  Arp” ; 
Henry  W,  Grady,  famous  orator  and 
journalist;  Frank  L.  Stanton,  widely 
known  poet;  John  Temple  Graves; 
James  B.  Nevin,  and  T.  Buford  Good¬ 
win.  The  present  editor  is  J.  R. 
Hornady. 

Published  in  a  college  town,  the 
News-Tribune,  despite  its  years,  main¬ 
tains  a  sprightly  tone  and  endeavors 
to  keep  alive  the  spirit  of  youth  by 
sounding  a  continuous  note  of  optimism, 
accompanied  by  flashes  of  humor  when 
the  occasion  warrants.  Its  local  features 
all  carry  the  humorous  touch. _ 

Bergen  Ei’ening  Record,  was  in  charge 
of  the  recent  meeting  of  the  Bergen- 
field  Rotary  Qub.  Arthur  Geurtin, 
vice-president.  Federal  Advertising 
Corp.,  Paterson,  was  guest  speaker. 

Mrs.  Hazel  Chamberlain,  of  the  busi¬ 
ness  office,  Birmingham  (N.  Y.)  Press, 
is  on  vacation  in  the  Adirondacks. 

Don  Murphy,  advertising  manager, 
San  Maeto  (Cal.)  Times  &  News- 
Leader,  and  family,  recently  visited  A 
Century  of  Progress  in  Chicago. 

F.  Neal  Murphy,  Rochester  (N.  Y.) 
Times-Union  advertising  manager,  has 
returned  from  a  two  weeks’  vacation. 

(Continued  on  next  page) 


Strange  As  It  Seems 

Did  you  make  that  memo  about  Strange  as  it  Seems,  by  John  Hix, 
now  syndicated  by  McNaught  Syndicate,  the  Syndicate  of  the  Stars? 

Well,  if  that’s  down  on  the  memo  pad,  permit  us  to  mention  a  little 
fact  with  a  sweet  ring  to  it. 

About  the  Hix  Sunday  page  in  colors. 

Strange  As  It  Seems,  the  Sunday  page  in  colors  has  been  running  since 
Feb.  17,  1930,  and  has  been  a  wow  since  the  very  first  number. 

But  ask  The  Washington  Post,  Houston  Post,  Pittsburgh  Press,  Oak¬ 
land  Tribune,  Buffalo  Times,  Brooklyn  Eagle,  Birmingham  News,  or  any 
other  user  of  the  Sunday  Strange  As  It  Seems  page. 

Any  one  of  those  newspapers  will  talk  to  you  about  it  as  enthusias¬ 
tically  as  though  they  were  trying  to  sell  you  the  feature. 

Of  course  you  know  that  Strange  As  It  Seems  daily,  three  columns, 
art  and  accorapanying  text,  is  having  a  big  boom. 

THE  McNAUGHT  SYNDICATE,  INC 


V.  V.  MeNin 
CkairiMn 


Times  Building,  New  York,  N.  Y. 


CHARLES  V.  McADAM 
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.  .  .  people  thrill 
to  the  exhilarating 
adventures  of 

TARZAN 


Edgar  Rice  Burroughs 

Translated  from  the  original 
English  into  sixteen  languages 
— Arabic.  .  .  Czecho-Slovakian 
.  .  .  Danish.  .  .  French.  .  .  Fin¬ 
nish.  . .  German. .  .  Hungarian 
.  .  .  Italian  .  .  .  Japanese  ... 
Norwegian  .  . .  Polish  .  .  .  Rou¬ 
manian  .  .  .  Russian  .  .  .  Span¬ 
ish  .  .  .  Swedish  .  .  .  Urdu 
(Hindu) — ^TARZAN  keeps  on 
increa.sing  its  international  hold 
on  popular  imagination.  .  .  . 

For  Terms  and  Samples  on  the 
Daily  Strip  or  Sunday  Page 
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MONTE  BOURJAILY 
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220  East  42nd  Street,  New  York 
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I  (Continued  from  page  19)  | 

Gilmore  N.  Xunn,  general  manager, 
Pampa  (Tex.)  News,  has  been  named 
Gray  county  director  of  the  Panhandle 
Good  Roads  Association. 

Eugene  F.  McCollom,  of  the  St. 
Louis  Globe-Dcmocrat  advertising  de¬ 
partment,  was  held  up  by  two  armed 
men  July  1  near  East  St.  Louis  and 
robbed  of  his  automobile  and  his  pocket- 
book. 

Harvey  R.  Young,  advertising  direc¬ 
tor,  Columbus  (O.)  Dispatch,  has  been 
elected  a  director  of  the  Columbus  Bet¬ 
ter  Business  Bureau.  Allen  Gunder- 
sheimer,  president,  of  the  Fashion  Com¬ 
pany  was  re-elected  president,  while 
Harry  Van  Horn,  the  general  manager 
since  1926,  was  re-elected. 

William  Schleigh,  of  the  New  York 
Herald  Tribune  suburban  circulation 
department,  left  July  8  for  West  Vir¬ 
ginia,  where  he  will  spend  his  vacation. 

Miss  Marjorie  Bean,  Fall  Rk'er 
(Mass.)  Herald  News  classified  ad¬ 
vertising  staff,  is  on  vacation. 

George  C.  _Wertr,  Jr.,  cashier,  Utica 
(N.  Y.)  Daily  Press,  has  announced 
his  candidacy  for  re-election  as  14th 
Ward  Supervisor  on  the  Republican 
ticket. 

James  W.  Bratten  of  the  San  Diego 
(Cal.)  Sun  advertising  staff,  and  Mrs. 
Bratten,  who  was  formerly  on  the  edi¬ 
torial  staff,  are  the  parents  of  a  daugh¬ 
ter  born  recently. 

W.  R.  \’^erigan,  former  advertising 
manager,  Orlando  (Fla.)  Evening  Re¬ 
porter-Star,  has  been  named  assistant 
secretary  of  the  Greater  Orlando  Cham¬ 
ber  of  Commerce.  He  will  be  in  charge 
of  publicity. 


H.  A.  Amos,  circulation  manager,  Sid¬ 
ney  (O.)  News,  has  been  elected  presi¬ 
dent  of  the  Sidney  Rotary  Club. 
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IN  THE  EDITORIAL  ROOMS 

SIL.\S  B.  R.\GSD.\LE,  managing 
editor,  Galveston  Nett’s  and  Tribune, 
and  Mrs.  Ragsdale,  were  visitors  at  the 
Century  of  Progress  exposition  in  Chi¬ 
cago  recently.  They  were  accompanied 
by  their  son  Silas  II. 

Harry  W.  Bull,  son  of  Horace  P. 
Bull,  managing  editor,  Syracuse  (N. 
Y.)  Post-Standard,  was  injured  recently 
when  a  small  rocket  motor  he  was  test¬ 
ing  exploded  prematurely,  and  hurled 
a  fragment  of  steel  into  his  leg.  Bull 
gained  attention  last  winter  by  his  in¬ 
vention  of  a  rocket  ice  boat. 

Joseph  Coughlin,  sports  columnist, 
the  M^ison  (Wis.)  State  Journal,  re¬ 
cently  umpired  the  annual  baseball  game 
between  the  Wisconsin  senate  and 
assembly. 

Charles  Villency,  reporter,  Bingham¬ 
ton  (N.  Y.)  Press,  has  been  elected  an 
honorary  member  of  the  Binghamton 
Speakers’  Congress,  sponsored  ^  the 
department  of  government  at  George 
Washington  University. 

Herbert  E.  Slayton,  of  the  editorial 
staff.  Providence  (R.  I.)  Sunday  Jour¬ 
nal,  is  writing  a  weekly  series  of  ar¬ 
ticles  on  automobile  tours  to  some 
nearby  spot  of  beauty  or  place  of  his¬ 
toric  interest.  Maps  accompany  each 
article. 

William  D.  Dwyer,  of  the  editorial 
staff.  Fall  Rk’er  Herald  News,  is  re¬ 
cuperating  at  Block  Island  from  a  re¬ 
cent  illness. 

Pierre  Denis,  reporter  on  the  French 
language  newspaper,  Le  Petit  Journal, 
New  Orleans,  La.,  stopped  in  Charlotte, 
N.  C..  July  1  enroute  home  after  visit¬ 
ing  ^fontreal.  Canada,  and  the  Century 
of  Progress  Exposition  at  Chicago.  He 
travels  on  a  bicycle. 

Paul  Benton,  associate  editor,  Roch¬ 
ester  (N.  Y.)  Times-Union,  recently 
addressed  the  Women’s  Group  of  the 
Rochester  Chamber  of  Commerce. 

Archie  E.  McCrea.  managing  editor, 
Mttskegon  (Mich.)  Chronicle,  addres¬ 
sed  the  annual  banquet  of  the  Michigan 
Register  of  Deeds  .Association,  June  27, 
at  Spring  Lake  Country  club,  near 
Grand  Haven. 

Bion  C.  Welker,  managing  editor  of 
the  Harrisburg  (Pa.)  Telegraph,  has 
been  made  a  director  of  the  Telegraph 
Printing  Company,  which  publishes  the 
newspaper. 

Joseph  Kinney,  police  reporter,  Utica 
(N.  Y.)  Daily  Press,  is  on  vacation. 

James  R.  Kennard,  city  editor.  Salt 
Ijike  City  Deseret  News,  is  wearing  a 
cast  as  a  result  of  injuries  to  his  leg 
when  struck  by  a  street  car  recently. 

Peg  O’Brien  Welsh  of  the  Janesville 
(Wis.)  Daily  Gazette,  been  ap¬ 
pointed  national  committeewoman  of 
the  Young  Democratic  Clubs  of  Wis¬ 
consin. 

Richard  J.  Smith.  Rochester  (N.  Y.) 
Times-Union  police  reporter,  is  spend¬ 
ing  a  two  weeks’  vacation  at  Long 
Island  Sound. 

Hunt  Clement,  Jr.,  former  Associated 
Press  and  United  Press  feature  writer, 
has  joined  the  Atlanta  Constitution 
editorial  staff. 

William  J.  Kirby  of  the  copy  desk, 
Gardner  B.  Ellis,  financial  editor,  and 
Fred  B.  Robinson,  librarian,  all  of  the 
Rochester  (N.  Y.)  Democrat  &  Chron¬ 
icle  are  on  vacation. 

E.  H.  Bradley  of  the  Atlanta  Journal 
editorial  staff,  and  Mrs.  Bradley,  are 
spending  a  two  weeks’  vacation  on  a 
fishing  trio  in  the  mountains  of  North 
Georgia. 

Miss  Betty  Andrews  has  joined  the 
Flushing  (N.  Y.)  North  Shore  Jour- 
iml  editorial  staff,  for  the  summer.  She 
is  a  Smith  college  student. 

Miss  Ebba  M.  Janson,  city  editor 
Laconia  (N.  H.)  Evening  Citizen,  has 
been  elected  vice-president  of  Winni- 
pesaukee  branch,  American  Association 
of  University  Women. 


Stanley  Clark,  sports  editor,  Utica 
(N.  Y.)  Observer-Dispatch,  is  on  va¬ 
cation. 

William  F.  Butler,  Rochester  (N.  Y.) 
Times-Union  city  editor,  spent  the 
week-end  of  June  23-25  fishing  on  the 
St.  Lawrence  River. 

Stanley  Woodward,  sports  writer. 
New  York  Herald  Tribune,  left  last 
week  for  an  extended  summer  vacation, 
which  he  will  spend  in  the  woods  in 
Quebec. 

Robert  I.  Stevenson,  son  of  E.  Robert 
Stevenson,  editor-in-chief,  Waterbury 
(Conn.)  Republican  and  American,  is 
working  as  a  reporter  on  the  American 
during  the  summer.  He  is  on  the  Yale 
Daily  News  editorial  board. 

Robert  Lyons,  police  reporter,  Staten 
Island  (N.  Y.)  Advance,  is  spending 
a  week’s  vacation  touring  through  the 
eastern  seaboard  states. 

Lorimer  D.  Heywood,  of  the  cony 
desk.  New  York  Herald  Tribune,  and 
Mrs.  Heywood,  the  former  Miss  Deal 
Dunham,  of  Pontiac,  Mich.,  are  the 
parents  of  a  son,  Geoffrey  Stuart  Hey¬ 
wood,  born  July  1. 

Don  Rose,  Philadelphia  Ei’ening  Led¬ 
ger  columnist,  addressed  the  Atlantic 
City  (N.  J.)  Kiwanis  Club,  last  week. 

Charles  L.  l  ong,  city  editor.  Wheel¬ 
ing  (W.  Va. )  Intelligencer,  and  Mrs. 
Long,  are  the  parents  of  a  daughter 
born  June  20. 

Richard  Watts,  Jr.,  motion  picture 
critic,  New  York  Herald  Tribune,  re¬ 
turned  on  the  Europa  last  week  from  a 
trip  to  Russia  including  (Borgia  and 
the  Caucasus  Mountains. 

Victor  H.  Schoffelmayer,  agricultural 
editor,  Dallas  (Tex.)  News,  will  be  the 
principal  speaker  at  a  special  “Farmers’ 
Day"  celebration  sponsored  by  the 
Dallas  Lions’  Club,  July  11.  He  will 
speak  on  “Cotton  and  the  Farm  Situa¬ 
tion.” 

F.  Stuart  Crawford,  editorial  writer. 
New  York  Herald  Tribune,  returned 
to  work  last  week  after  being  away 
for  several  months.  Following  a  recent 
illness  he  left  April  26  for  Bermuda, 
where  he  stayed  for  more  than  eight 
weeks.  On  his  return  he  went  to 
Cragsmoor,  in  the  mountains  in  Ulster 
County,  N.  Y..  for  a  short  time  before 
returning  to  New  York. 

Lincoln  J.  Barnett,  of  the  New  York 
Herald  Tributie  staff,  is  spending  a  two 
weeks’  vacation  in  the  .Adirondacks. 

George  H.  Spargo,  of  the  copy  desk, 
Binghamton  (N.  Y.)  Press,  is  on  a 
two  weeks’  vacation,  part  of  which 
will  be  spent  in  Utica,  N.  Y.  Henry  C. 
Niles  has  been  shifted  from  the  police 
beat  to  the  desk. 

W.  H.  Gardner,  city  editor,  Galveston 
News,  and  Mrs.  Gardner,  are  spending 
their  vacation  in  New  Orleans,  La., 
and  Austin,  Tex. 

William  J.  Slator,  city  editor,  Water¬ 
bury  (Conn.)  Republican,  is  on  vaca¬ 
tion. 

William  H.  Taylor,  yachting  editor. 
New  York  Herald  Tribune,  sailed  on 
George  W.  Mixter’s  yacht  in  the  4(X) 
mile  ocean  race  from  New  London  to 
Gibson  Island. 

Samuel  Scoville,  Jr.,  novelist  and  mag¬ 
azine  writer,  has  been  conducting  a 
daily  column  in  the  Philadelphia  Eve¬ 
ning  ledger,  during  the  vacation  of 
Don  Rose,  the  regular  columnist. 

Ralph  Perry,  political  writer,  Nash- 
zille  (Tenn.)  Banner  and  chairman,  of 
the  Capitol  and  Legislative  Correspon¬ 
dents’  Association,  was  named  private 
secretary  to  Governor  McAlister,  July 
1,  to  succeed  George  Morris,  who  re¬ 
signed  to  become  assistant  publisher  of 
the  Commercial  Appeal. 

Richard  Thornburg,  night  city  editor, 
Philadelphia  Public  Ledger,  started  for 
(Thicago  this  week  by  automobile  to 
attend  the  World’s  Fair.  Earl  Roth 
is  substituting  during  Thornberg’s  va¬ 
cation. 

Charles  Houston,  sports  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch,  was  at 
Charlottesville  July  2  covering  the  Vir¬ 
ginia  Amateur  golf  championship  con¬ 
test. 


H.  L.  Trout  of  the  Dallas  (Tex)  I 
Nczi's  has  joined  the  Childress  (Tex)  I 
Daily  Index  staff. 

Edward  Logan,  head  of  the  .Vq* 
York  Herald  Tribune  sports  copy 
returned  from  a  vacation  in  England 
aboard  the  Minnewaska  last  week. 

Jake  Wade,  sports  editor,  Charloite\ 
(N.  C.)  Observer,  covered  the  Sharkey- 1 
Camera  Championship  fight  in 
A’ork  last  week. 

Perry  Lewis,  Philadelphia  Inquirtr 
Stoney  McLinn,  Record,  Lou  Jaffj] 
Evening  Ledger  and  Frank  McCracken, 
Public  Ledger,  were  among  the  PM, 
adelphia  newspapermen  who  covered  tSe 
Sharkey-Carnera  fight  in  New  York.  ^ 

George  Douthit,  who  has  been  sports 
editor  of  the  Texarkana  Gazette,  has  I 
returned  to  his  home  in  San  Antonia 

Roy  Adams,  of  the  editorial  staff, 
Akron  (O.)  Beacon- Journal,  spent  his 
vacation  at  Fine  Lake,  near  Battk 
Creek,  Mich.  .Adams  was  formerlj 
sports  editor  of  the  Battle  Creek  Mom- 
Journal. 

Kenneth  Lawlor  ajid  Mrs.  Man 
Ryan  Lawlor,  conductor  of  “School 
Days’’  column.  Flushing  (N.  Y.)  NortI 
Shore  Daily  Journal,  are  the  parent: 
of  a  daughter  born  July  2. 

Robert  Atwood,  who  covers  the  fed  | 
eral  court  for  the  Springfield  (III. 
State  Journal,  and  Mrs.  Atwood,  ar; 
enroute  to  Alaska  on  a  vacation.  The- 1 
will  visit  relatives  of  Mrs.  Atwood  is  | 
Nome. 

James  Gantz,  sports  editor,  Philadel 
phia  Record,  captained  the  marriei 
men's  base  ball  team  and  George  Hop 
kins,  Evening  Ledger,  headed  the  singl; 
men’s  team,  at  the  annual  summer  out 
ing  held  by  the  Philadelphia  Sport 
Writers  Association.  C.  William  Dun¬ 
can,  president  of  the  association,  was  ii 
charge  of  the  program. 

Miss  Gertrude  Harlan,  society  editor 
Council  Bluffs  (la.)  Nonpareil,  let 
July  2  on  a  two  weeks’  vacation  in  tlr 
east,  including  a  visit  to  the  Centur 
of  Progress  Exposition  at  Chicago. 

Vincent  Pask,  night  city  editor,  0^ 
taii'a  (Ont.)  Citizen,  has  left  on  a  thre 
weeks’  vacation.  In  his  absence  Arch- 
bald  K.  Davie,  reporter,  day  staff,  i 
working  on  the  night  city  desk. 

Virginia  D.  Sturm  and  Merab  Eberk 
music  editors,  Dayton  (O.)  Daily  Nnc 
and  Dayton  Herald,  respectively,  wen 
on  a  committee  which  recently  arrange! 
a  civic  band  concert  which  drew  7,00; 
listeners. 

PRESS  ASSOCIATION  NOTES 

Robert  C.  ANDERSON,  regional 
reporter,  and  Frank  Weller,  fam 
editor,  of  the  Associated  Press  Wash 
ington  bureau,  are  spending  their  vaa 
tions  in  Indiana. 

M.  E.  Barker,  chief  of  the  Associatetj 
Press  Bureau  in  Salt  Lake  City,  ha-'f 
gone  to  Los  Angeles  on  a  vacatioa 
Oliver  S.  Morton,  head  of  the  FloriA 
bureau.  Associated  Press,  Jacksonvilk 
covered  the  conference  of  various  or¬ 
ganizations  designed  to  co-ordinate  thi 
efforts  of  friends  and  supporters  of  tht 
Eighteenth  Amendment,  and  Flori(fai 
State  prohibition  amendment  in  Orlanoo- 
recently. 

SPECIAL  EDITIONS 

CHATTANOOGA  (TENN.) 

TIMES,  June  29,  24-page  special 
“shoppers’  edition.” 

Regina  (Sask.)  Daily  Star,  June  « 

14  pages,  for  World’s  Grain  Show  an 
Conference,  Regina,  July  24- August  i 
Tulsa  (Okla.)  World',  June  25, 
page  “vacation  section,”  tabloid  size. 

Dallas  (Tex.)  Morning  N^s,  Jo* 
25,  20-page  “New  Deal”  section. 

Winnipeg  (Man.)  Free  Press,  Jo* 
24,  10  pages,  Manitoba’s  tourist  s^ts. 

Clovis  (N.  M.)  News-Journal,i-V>P 
section  June  29,  explaining  wheat  fto- 
duction  adjustment  method. 

Big  Spring  (Tex.)  Herald,  8-paf 
section  June  28,  Carnival  of  Valuo 
edition. 

Regina  (Sask.)  Leader-Post,  Jane ^ 

16  pages,  for  World’s  Grain  Show  aw 
Exhibition. 
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MORE  SERVICE 
ADVERTISERS 


TO 


(Continued  from  page  9) 


to  a  live  paper  that  its  readers  of  ad¬ 
vertising  shall  be  helped  quickly  to  com- 
orehend  all  of  its  offerings  for  the  day 
aid  locate  those  of  special  interest  or 
appeal?  Many  periodicals  run  in  every 
isue  an  “index  of  advertisers.”  Why 
not  an  “index  of  offerings”  in  a  news¬ 
paper,  especially  one  of  24  to  52  pages? 
Tlie  plea  that  it  would  use  up  too  much 
space,  because  of  the  great  volume  of 
advertising  carried,  is  only  to  emphasize 
the  need  for  such  a  help  to  the  reader. 


from  the  other  papers ;  as  a  real  buying- 
help,  not  merely  a  portable  billboard 
and  a  collective  circular. 

2.  Volume  and  character  of  circula¬ 
tion  being  the  same  as  before,  its  ad¬ 
vertising  will  have  much  greater  pulling- 
power.  How  much,  it  is  possible  to  say. 
Certainly  25  per  cent  greater  and  such 
an  increase  in  power  of  buying  appeal 
would  be  worth  a  huge  sum  to  any 
paper.  Circulation  increase  could  not 
possibly  yield  such  power. 

3.  It  would  certainly  bring  the  paper 
a  bigger  circulation  of  the  most  valu¬ 
able  kind.  Not  merely  of  casual,  ran¬ 
dom,  street-sale  headline-scanners,  but 
of  solid  people  who  would  take  the 
paper  to  use  it,  in  the  most  valuable 


OUR  READERS’  SHOPPING  GUIDE 
Today’s  Table  of  Specially  Advertised  Items 

(Check  those  which  interest  you  and  cut  out,  to  guide  your  shopping.) 
Kind  Item  Store  Price  Page 


Blouses 
Blousettes 
Boys’  Suits 
Couch  Covers 
Costs.  Women  s 

Dresses 

Dresses 


Satin,  silk  ck.  red.  32-44  Chandler’s  $2.00  4 

Silk,  3  cols..  14-20  Filene’s  $2.00  3 

Wash,  Broadcloth,  1-6  Gilchrist’s  .49  2 

(and  Pillows),  ruffled,  prints,  Shepard’s  $1.69  4 

Sp.  Purch.  &  Red.  Fur  Shepard’s  $24.00  5 

trimmed 

Silk.  14-18,  form,  up  to  $59.50  Filene  Basem.  $3.90-$15.95  3 

Imported,  form,  up  to  $85  Filene  Basem.  $6. 90-$  12. 90  3 


How  index  of  advertisers  might  be  handled. 


So  much  for  the  directions  in  which 
a  live  paper  could  help  the  readers  of 
its  advertisements.  Now  let  us  consider 
the  steps  which  can  be  taken  to  help  the 
advertisers.  ,  ,,  . 

1.  In  the  interest  of  all  its  retail 
advertisers  and  of  the  consumer  public, 
the  paper  should  carry  for  six  months 
or  a  year  a  series  of  editorials,  of  “talks 
to  store  customers,”  enlisting  the  read¬ 
ers  in  a  movement  to  cut  down  the 
wasteful  expense  under  which  stores 
are  now  staggering.  The  larger  stores, 
especially,  suffer  heavily  from  unjust 
returns  of  merchandise,  needless  deliver¬ 
ies,  "approvals,”  delinquent  payment  of 
charge  account  bills,  the  demand  for 
instant  service  (and  necessarily  inferior 
service)  from  clerks,  and  many  other 
abuses.  A  campaign  of  education  must 
be  carried  on  to  correct  these  as  far 
as  possible. 

Appearing  once  or  twice  a  week,  prop¬ 
erly  boxed  or  featured,  such  “talks” 
would  be  promptly  recognized  by  all 
progressive  retailers  as  helpful  in  the 
highest  degree  to  the  stores  and  would 
enlist  their  warm  support  of  the  paper. 
What  any  one  store  might  feel  that  it 
cannot  do,  in  plain  talk  to  the  public 
and  because  of  the  cost  of  the  space,  a 
live  newspaper,  in  the  joint  interest  of 
all  the  good  stores  in  its  city,  as  well 
as  the  public’s  interest,  can  and  should 
do.  Publishing  such  editorials  is  both 
a  public  spirited  duty  and  an  oppor¬ 
tunity  to  gain  lasting  good-will  in  big 
store  executive  circles. 

Another  important  direction  in  which 
newspapers  can  and  should  help  their 
retail  advertisers  get  bigger  results 
from  their  space  lies  in  bringing  means 
of  instruction  in  better  merchandising 
to  back  up  the  advertisements.  It  is 
undeniable  that  the  great  bulk  of  space 
now  used  by  stores  cannot  possibly  be 
profitSble,  cannot  possibly  bring  results 
which  would  justify  the  cost  and  should 
never  have  been  purchased.  In  these 
columns  last  year  I  covered  this  angle 
*nd  only  a  brief  mention  is  required 
here.  A  progressive  paper  should,  in 
self-interest,  bring  to  its  city  and  make 
available  to  its  advertisers  the  best  ex- 
^  advisors  on  effective  merchandising. 
This  would  not  be  a  “gratuitous 
^ice,”  but  a  step  to  save  the  paper’s 
future  advertising  life.  I  believe  it  is 
undeniable  that  newspaper  advertising 
today  is  slowly  dying,  as  a  force  in 
economic  distribution,  in  consumer 
service. 

The  measures  here  suggested  are  not 
jehemes,  but  sound,  constructive  steps 
»  enlightened  self-interest.  The  news- 
$*PCT  adopting  them  as  a  program 
would  be  assured  of  the  following  re- 
™t5,  at  very  low  cost : 

1-  It  would  make  that  paper  the  shap¬ 
es  favorite  newspaper,  with  a  dis- 
P*''so*'‘tlity  all  its  own,  causing 
« to  be  thought  of  and  spoken  of,  among 
•tore  owners  ad  readers,  as  "different 


way  in  which  a  paper  can  be  used. 

4.  The  paper  would  be  given  a  new, 
commanding  power  and  prestige  among 
all  advertisers,  local  and  national. 
Independently  of  circulation,  it  would 
become  its  city’s  leading  advertising 
medium,  if  it  were  an  acceptable  paper 
in  its  news.  Nothing  could  stop  it.  A 
newspaper’s  salvation  now  lies,  not  in 
the  number  of  people  who  buy  it,  but 
in  the  extent  to  which  its  average  in¬ 
dividual  reader  uses  it,  in  supplying  his 
or  her  wants  and  desires. 

The  newspaper  of  the  future,  which 
daily  goes  into  the  homes  of  thousands 
of  people  and  has  access  to  their 
thoughts  and  lives,  must  be  to  them  a 
helpful  buying  guide,  and  to  its  adver¬ 
tisers  a  constructive  selling  force,  fur¬ 
nishing  a  continuous  bond  of  interest 
between  the  two  elements,  a  cause  of 
action,  a  total  of  constant  service. 

PULP  SURVEY  HELD  UP 

tSpecial  to  Editor  &  Publisher) 

Washington',  July  3 — The  United 
States  Tariff  Commission,  which  an¬ 
nounced  late  in  February  that  it  was 
instituting  an  investigation  of  competi¬ 
tive  conditions  between  the  wood  pulp 
industry  of  the’  United  States  and  the 
industries  of  Canada,  Sweden,  Finland 
and  Norway,  has  not  yet  taken  any 
steps  to  carry  it  out.  Field  work  has 
not  been  started,  and  there  are  no  indi¬ 
cations  when  it  will  get  under  way. 
Commission  officials  declare,  because  of 
the  press  of  other  work. 


ADDS  PHOTOGRAPHY  COURSE 

A  course  in  press  photography  and 
illustrations  has  been  added  to  the  cur¬ 
riculum  of  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  University, 
Director  H.  F.  Harrington  has  an¬ 
nounced.  The  course  will  be  conducted 
by  Robert  Bishop,  Chicago  Daily  Times 
night  editor.  Students  will  receive 
practical  training  on  the  place  and  use 
of  photographic  illustrations  in  the 
newspapers,  including  the  work  of  the 
news  cameraman,  artist,  cartoonist,  svn- 
dicate  manager,  engraver  and  caption 
writer. 


STORIES  ROUTED  GAMBLERS 

Following  complaints  from  indignant 
parents  and  teachers  that  school  chil¬ 
dren  were  being  preyed  upon  by  pro¬ 
fessional  gamblers  operating  in  the  city 
without  interference  from  the  police,  the 
Salt  Lake  Telegram  recently  began  an 
investigation  of  conditions,  followed  by 
a  campaign  of  publicity  which  quickly 
closed  up  all  the  “joints,”  big  and  little. 


AMATEUR  EDITORS  MEET 

The  National  Amateur  Press  Associa¬ 
tion,  composed  of  boys  and  girls  who 
publish  amateur  newspapers  and  maga¬ 
zines,  held  their  58th  annual  convention 
in  New  York  July  4.  Harold  Segal, 
of  Philadelphia,  was  elected  president. 


WEDDING  BELLS 

Erwin  GILLILAND,  advertising 
solicitor,  Seminole  (Okla.)  Pro¬ 
ducer,  to  Mayme  Swihart,  Tonkawa, 
Okla.,  June  17,  in  Wichita,  Kan. 

James  L.  Thomasson,  city  editor. 
Pine  Bluff  (Ark.)  Daily  Graphic,  to 
Miss  Louise  Woods,  June  18  at  Pine 
Bluff,  where  they  will  be  at  home  after 
a  wedding  journey. 

Irving  Saxe,  of  the  advertising  staff, 
Boston  Globe,  to  Miss  Rose  Rubin  of 
Roxbury,  Mass.,  recently. 

\’eda  Monroe,  daughter  of  Lynn  Mon¬ 
roe,  editor,  Burbank  (Cal.)  Review,  to 
Clifford  Kettering,  in  Burbank,  June  30. 

Harold  Meyer,  business  manager, 
Shawano  (Wis.)  County  Journal,  to 
Miss  Ruth  Schultz,  June  24. 

Alice  F.  Stager,  of  the  editorial  staff. 
Flushing  (N.  Y.)  North  Shore  Jour¬ 
nal,  to  Herbery  E.  Carey  at  Flushing, 
July  1. 

George  E.  Clifford,  reporter.  Provi¬ 
dence  (R.  1.)  Journal,  to  Miss  Mary 
G.  Moriarty,  June  26,  in  Holyoke,  Mass. 

George  W.  Springer,  sjwrts  writer, 
Springfield  (Mass.)  Republican,  to  Miss 
Dorothea  Raferty  June  26  in  Pittsfield, 
Mass. 

Stanley  J.  Waldorf,  city  editor,  San 
Jose  (Cal.)  News,  to  Miss  Lillian  R. 
Morgan  of  San  Jose,  last  week  in  that 
city. 

Miss  Mary  Edwards,  Enid,  Okla.,  to 
J.  Lee  Cromwell,  owner  of  the  Crom¬ 
well  Press,  Enid,  June  21  in  the  First 
Presbyterian  Church  in  Enid. 

W.  C.  Choisser,  publisher,  Benton 
(Ill.)  Ei-ening  News,  to  Miss  Mural 
Wilson,  bookkeeper  of  the  News  re¬ 
cently. 

Walter  S.  Martin,  of  Atlanta,  Ga., 
auditor  for  the  Audit  Bureau  of  Cir¬ 
culations  with  headquarters  in  Chicago, 
to  Miss  Elizabeth  Robson,  bookkeeper 
of  the  circulation  department,  Terre 
Haute  (Ind.)  Star,  in  Conway,  S.  C., 
June  22. 

James  A.  Sullivan  of  the  United 
Press  bureau  at  Harrisburg,  Pa.,  to 
Miss  Kathryn  Roma  Leaman,  a  teacher 
in  Commerce  High  School,  San  Fran¬ 
cisco,  June  26  in  Reno,  Nev. 

Miss  Portia  Elizabeth  Playfair, 
daughter  of  W.  E.  Playfair,  managing 
editor,  Boston  Evening  Transcript,  to 
Charles  Le  Breton,  New  York  adver¬ 
tising  man,  in  New  York  City  last 
week. 

T.  Edward  Maum.  telegraph  editor, 
Bridgeport  (Conn.)  Times-Star,  to  M^iss 
Margaret  Finerty  of  New  Haven,  Conn., 
July  3  at  New  Haven. 

Herman  C.  Barger,  of  the  Greensboro 
(N.  C.)  News,  to  Miss  Jessie  Mae 
Goodman,  of  Charlotte,  N.  C.,  June  29 
at  Charlotte. 

Leo  Hershfield,  artist  on  the  New 
York  Times,  to  Miss  Mary  Emmaly 
Hurst,  of  New  York  and  New  Bern, 
N.  C.,  in  Baltimore,  Md.,  June  24. 

Miss  Carrie  Belle  Ward  of  Fort 
Meade,  _  Fla.,  to  Fred  W.  Knapp  of 
the  Winter  Haven  (Fla.)  Chief,  re¬ 
cently. 

Edward  Ferrier,  Jr.,  of  the  Delphi 
(Ind.)  Journal  staff,  to  Miss  Jean 
Pruitt,  June  28. 

Howard  Taylor  Phillips,  district 
manager,  Charlotte  (N.  C.)  News,  to 
Miss  Virginia  Lee  Robinson,  of  Char¬ 
lotte,  June  26. 


ASSOCIATIONS 

WILL  S.  HENSON  has  been 
named  president  of  the  Dallas 
(Tex.)  Advertising  League.  He  suc¬ 
ceeds  W.  C.  Grant.  Other  officers 
named  were:  J.  Richard  Brown,  first 
vice-president:  Jordan  Ownby,  second 
vice-president;  Sid  Dunkin,  and  Oscar 
K.  King. 

Philadelphia  Newspaper  Women’s 
Press  Club  was  tentatively  formed 
at  a  meeting  June  29,  at  which  Mrs. 
Ella  Waters,  drama  editor.  New  Phila¬ 
delphian  (weekly),  presided,  and  Mrs. 
GTOrge  Horace  Lorimer,  wife  of  the 
editor  of  the  Saturday  Evening  Post, 
acted  as  hostess.  A  suite  of  rooms  as 
permanent  headquarters  has  been  of¬ 


fered  by  the  Hotel  Warwick.  Election 
of  officers  will  be  held  in  the  near 
future. 

At  the  annual  meeting  of  the  Pitts¬ 
burgh  .Advertising  Club  the  following 
officers  were  elected :  President,  H.  S. 
Metcalfe:  vice-president,  Joseph  F. 
Schewe;  secretary,  J.  A.  Cullison;  (re¬ 
elected)  treasurer,  Fred  M.  Morgan. 
The  directors  are  Robert  F.  Heywang, 
VV.  Hunter  Snead  and  D.  J.  Coulie. 

Advertising  Club  of  San  Diego,  Cal., 
has  re-elected  D.  R.  Minshell  of  the 
Foster-Kleiser  Company,  outdoor  ad¬ 
vertisers,  as  president. 

Newspaper  publishers  and  their 
families  l^longing  to  the  Four  Lakes 
group  of  the  Wisconsin  Press  Asso¬ 
ciation  held  their  annual  summer  con¬ 
ference  at  Cedar  Lodge  on  Lake  Ripley, 
near  Cambridge,  Wis.,  recently.  A 
dinner-dance  followed  the  day’s  activi¬ 
ties.  A.  W.  Pickering,  Black  Earth 
News,  is  president  and  (^rdon  Crump, 
Cambridge  A'ew's,  secretary. 

Beaumont  (Tex.)  Press  Club  was 
organized  recently  with  T.  T.  Hunt, 
city  hall  reporter,  Beaumont  Enterprise 
as  president.  Other  officers  are :  O.  T. 
Olcott,  Beaumont  Journal,  secretary  and 
T.  F.  Brawner,  Enterprise,  treasurer. 

SCHOOLS 

ICIE  F.  JOHNSON,  professor  of 
Journalism  and  English,  Northwest¬ 
ern  State  Teacher’s  College,  Alva, 
Okla.,  resigned  recently  and  went  to 
her  home  at  Warrensburg,  Mo. 

Gilbert  I.  Garretson,  director,  depart¬ 
ment  of  journalism,  Oklahoma  City 
University,  Oklahoma  City,  has  returned 
after  a  two  years’  leave  of  absence  spent 
in  business  at  Mount  Pleasant,  la. 
James  H.  Ball,  who  took  his  place,  has 
returned  to  Huntington,  Ind.,  to  do 
newspaper  work. 

Instruction  in  journalism  is  being 
given  for  the  first  time  in  the  summer 
school  of  Tulane  University,  New 
Orleans,  this  year.  The  courses  offered 
are  “School  Publications”  and  an  in¬ 
troductory  survey  called  “The  Daily 
Press.”  The  New  Orleans  Times- 
Pieayune  endowed  a  chair  of  journalism 
at  Tulane  in  1926. 

Dean  Carl  W.  Ackerman  of  the 
School  of  Journalism,  Columbia  Uni¬ 
versity,  announced  this  week  that  two 
faculty  scholarships  and  the  Katherine 
MacMahon  scholarship  were  awarded 
to:  Fred  Gruin,  North  Bergen,  N.  J., 
Mortimer  M.  Meyer,  Wood  Haven,  L. 
L,  and  James  Rice,  Mount  Vernon,  N. 
Y.  One  of  the  Harriet  S.  Phillips 
scholarship  was  awarded  to  Miss  Edith 
Howell,  New  York  City,  the  other 
will  be  awarded  in  the  fall. 


CHANGES  OF  OWNERSHIP 

Boswell  (Okla.)  news,  form¬ 
erly  owned  by  R.  E.  Crosett  of 
Soper,  Okla.,  has  been  purchased  by 
J.  C.  Oliver,  for  several  years  em¬ 
ployed  on  the  Antlers  (Ok\a.)  Ameri¬ 
can.  W.  T.  Hooper  is  business  man¬ 
ager. 

Advocate  Printing  Co.,  publisher, 
Asheinlle  (N.  C.)  Advocate,  a  weekly, 
was  sold  at  foreclosure  on  July  3  to 
H.  H.  Thoms,  the  present  owner.  The 
high  bid  was  $600.  Gus  Torguson,  has 
succeeded  William  Hendricks  as  editor. 

G.  S.  Bordner  has  purchased  the  in¬ 
terest  of  Joseph  A.  Kleinfelter  in  the 
Herald  Publishing  Company,  publishers 
of  the  Weekly  Herald  at  New  Washing¬ 
ton,  Ohio.  He  had  been  associated  with 
the  paper  since  1918.  Mr.  Kleinfelter 
was  recently  appointed  a  state  beer  in¬ 
spector  by  the  Ohio  liquor  control  com¬ 
mission. 

Asursa  (Cal.)  Herald  S’  Pomo- 
tropic,  a  weekly,  has  been  sold  by  F.  I. 
Drexler  &  Son,  to  Neal  Van  Sooy, 
effective  July  1. 

Panama  City  (Fla.)  Bay  County 
Herald  has  been  sold  by  Louis  A.  Mor¬ 
gan  to  Charles  T.  White  and  Marvin 
O.  Watts,  managing  editor  and  busi¬ 
ness  manager,  respectively,  of  the  Talla¬ 
hassee  (Fla.)  Democrat.  The  business 
has  been  incorporated  as  the  Bay  County 
Publishers,  with  White  as  president  and 
Watt  as  secretary  and  treasurer. 
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Advertising  Agencies  MOVIE  BUDGET  $500,000 


NO  SLUMP  IN  AUTO 
FIRMS’  ADVERTISING 


Mo«t  July  Schedules  Call  for  Same 
Space  as  in  June,  Contrary  to 
Usual  Seasonitl  Trend — 
Some  Ford  Copy  Likely 

(.SpeciaJ  to  Editor  &  Publisher) 
Detroit,  Mich.,  July  5 — July  schedules 
of  automobile  advertising,  most  of  which 
were  released  by  agencies  this  week, 
in  general  call  for  the  same  space  as 
in  June.  This  is  contrary  to  the  usual 
seasonal  practice,  which  is  to  reduce 
schedules  after  midyear,  and  of  course 
reflects  the  upward  trend  of  sales  this 
year. 

Orders  for  Chevrolet,  Pontiac,  and 
Buick,  of  the  General  Motors  lines, 
were  expected  to  go  out  this  week. 

Of  the  Chrysler  lines,  Plymouth  and 
Dodge  are  carrying  the  most  extensive 
schedules.  Each  is  expected  to  make 
two  insertions  in  July,  using  approxi¬ 
mately  the  same  lists  as  before.  Ply¬ 
mouth  newspaper  campaign,  placed  by 
the  Detroit  office  of  J.  Stirling  Getchell, 
Inc.,  covers  all  dealer  cities  over  10,000 
in  population,  except  where  reached  by 
circulation  from  other  cities.  Dodge 
schedule  includes  all  “direct”  dealer 
Iioints.  a  total  of  several  hundred  cities. 
DeSoto  schedule  is  considerably  shorter, 
while  copy  for  the  Chrysler  car  goes 
only  to  distribution  points,  dealers  be¬ 
ing  encouraged  to  do  local  advertising. 

Ford  advertising  plans  remains  some¬ 
what  of  a  mystery,  with  at  least  one 
more  of  the  advertising  letters  signed 
by  Henry  Ford  expected  this  month. 

Hudson  Motor  Car  Company  is  con¬ 
tinuing  its  weekly  advertising  on  two 
schedules  of  different  sizes.  News¬ 
papers  are  specifically  instructed  not  to 
run  copy  without  making  sure  that  the 
Ic^l  dealer  has  at  least  four  cars  on 
display. 


Frigidaire  Promote*  Lee  A.  Clark 

Appointment  of  Lee  A.  Qark  as  sales 
promotion  manager  of  Frigidaire  Cor¬ 
poration,  subsidiary  of  General  Motors, 
has  just  been  announced  by  H.  W. 
Newell,  vice-president  in  ^arge  of 
sales.  Mr.  Clark  has  been  with  the 
corporation  for  four  years,  the  last  two 
of  which  he  was  assistant  manager  of 
the  sales  planning  division. 


Timefinder  Account  to  Uaker 

The  Blaker  Advertising  Agency,  120 
Eiast_  41st  street.  New  York,  has  been 
appointed  to  handle  the  account  of 
Timefinder,  a  newly  copyrighted  busi¬ 
ness  timesaver,  invented  by  Leslie  S. 
Mosher,  certified  public  accountant. 
New  York. 


Two  Appoint  Chicago  Agency 

Henri,  Hurst  &  McDonald,  Chicago 
agency,  has  been  appointed  to  handle 
the  account  of  S.  O.  S.  Company,  man¬ 
ufacturers  of  S.  O.  S.  scouring  pad, 
and  also  the  account  of  the  Edward 
Hines  Lumber  Company,  of  ^icago. 


Columbia  Pictures  Plans  to  Use  Space 
in  162  Newspapers 

(Special  to  Editor  &  Publisher) 

Atlantic  City,  July  4 — Columbia 
Pictures  Corporation  will  spend  more 
than  $500,000  for  advertising  during 
the  coming  year  in  162  newspapers,  15 
national  magazines  and  through  58 
radio  stations,  it  was  announced  here 
today. 

Jack  Cohn,  of  New  York,  vice-presi¬ 
dent,  made  public  the  figures  at  a  six- 
day  convention  at  the  Ambassador,  of 
250  delegates  from  the  executives  and 
sales  forces  of  his  corporation. 

The  newspapers  scheduled  for  dis¬ 
play,  he  said,  have  a  total  circulation  of 
62,575,104,  and  the  magazines  19,750,489. 
He  said  the  budget  for  the  coming  year 
includes  $14,000,000  for  picture  produc¬ 
tion,  with  a  long  list  of  features  sched¬ 
uled.  Increased  personnel  and  payrolls 
in  Columbia's  west  coast  studios  also 
are  promised. 

New  Agency  in  Memphis 

Harding-Lake  Company,  a  new  ad¬ 
vertising  agency,  opened  for  business 
in  Memphis,  July  3.  Henry  Lake, 
founder  of  the  first  advertising  agency 
in  MemjJiis,  is  in  active  charge  of  the 
new  concern,  which  has  offices  on  the 
ninth  floor  of  the  Exchange  Building. 
Mr.  Lake  has  acquired  the  entire  inter¬ 
ests  of  J.  Walker  Wright,  of  the  Har- 
ding-Wright  Agency.  Associated  with 
him  in  an  official  capacity  is  E.  I. 
Harding,  organizer  of  the  Harding- 
Wright  company  and  a  veteran  adver¬ 
tising  man.  Jack  Bondurant,  Jr.,  and 
William  Griffin,  will  also  be  with  the 
new  agency,  Mr.  Lake  said. 

Thompson  Sales  Manager 

The  appointment  of  .\rthur  W. 
Thompson  as  sales  manager  of  the  Red 
Top  Steel  Post  Company,  succeeding 
Luther  H.  Atkinson,  who  recently  ac¬ 
cepted  the  general  sales  managership 
of  the  Wood  Conversion  Company  at 
Cloquet,  Minn.,  has  been  announced. 
Mr.  Thompson  has  been  with  the  com¬ 
pany  for  the  past  ten  years  and  has 
been  assistant  sales  manager  since  1927. 

Linsert,  Avertising  Manager 

Richard  F.  Linsert  has  been  appointed 
advertising  manager  of  the  American 
Writing  Paper  Company,  Inc.,  Holy¬ 
oke,  Mass.,  succeeding  tbe  late  Alex¬ 
ander  Forbes.  Chauncey  H.  Cooley, 
formerly  in  charge  of  advertising  of 
Taylor- Logan  Company,  has  been  ap¬ 
pointed  to  assist  Mr.  Linsert. 

Sky  Advertising  in  S.  F. 

A  new  advertising  firm  called  Giro 
Sky  Ads  has  been  formed  in  San  Fran¬ 
cisco,  with  offices  in  the  Kohl  building. 
Officers  are :  Alex  S.  Mullgardt,  presi¬ 
dent  ;  Charles  E.  Haines,  vice-president ; 
John  M.  Boyden,  treasurer,  and  Ralph 
H.  Brandt,  secretary. 

New  Account  to  Erwin,  Wasey 

Erwin,  Wasey  &  Co.,  Ltd.,  Chicago, 
has  been  appointed  to  direct  the  adver¬ 
tising  of  Educator  Biscuit  Company, 
Chicago. 


ACCEPT  THIS  INVITATION 


It  it  gratifying  to  know  the  number  of  publishers  and  mechanical 
men  who  are  accepting  the  Certified  invitation  to  get  acquainted 
with  Certified  Dry  Mat  performance. 

And  it  it  particularly  gratifying  to  add  to  many  of  them  at  new 
customers  to  the  happy  family  of  Certified  users. 

This  it  your  invitation,  too,  to  stage  your  own  demonstration  in 
your  own  plant  under  your  own  working  conditions. 

We  are  gladly  at  your  service. 
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ED  Dry  Mat  Corporation 
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NEW  COAST  CAMPAIGN 

The  Pacific  States  Savings  &  Loan 
.Association,  San  Francisco,  largest 
building  and  loan  association  in  the  U.  S., 
is  taking  advantage  of  the  upward  trend 
of  business  conditions  by  using  an  ad¬ 
vertising  campaign  telling  of  the  secur¬ 
ity  behind  Pacific  States  Savings  in 
sound,  well  selected  real  property.  The 
current  advertisement  headed  “Cinde¬ 
rella’s  Slipper”  cited  $923,522  in  real 
estate  transactions  handled  during 
month  of  May  witliout  loss  to  the  insti¬ 
tution.  The  campaign  is  copyrighted 
and  appearing  in  30  newspapers 
throughout  the  state.  Leon  Livingston 
.Advertising  Agenev  planned  and  placed 
it.  _ 

Frigidaire  Promotes  Irwin 

James  \\’.  Irwin  has  been  named  di¬ 
rector  of  public  relations  for  Frigidaire 
Corporation,  subsidiary  of  General 
Motors,  it  is  announced  by  H.  W. 
Newell,  vice-president.  Mr.  Irwin  has 
been  in  charge  of  publicity  for  the  air 
conditioning  division  of  the  company 
for  the  last  year  and  a  half.  He  was 
formerly  assistant  to  Frederick  G. 
Bonfils,  late  owner  and  publisher  of  the 
Denver  Post,  and  before  that  city  editor 
of  the  Chicago  Herald  &  Examiner, 
and  managing  editor  of  the  IVisconsin 
State  Journal. 


Handling  Business  Page  Ads 

Direction  of  advertising  activities  of 
the  New  York  Times  business  page  has 
been  placed  in  the  hands  of  William  D. 
Kaufman,  assistant  classified  advertis¬ 
ing  manager.  He  will  retain  his  present 
duties  in  the  classified  department, 
working  under  the  direction  of  C.  M. 
Carroll,  classified  advertising  manager. 
Reviews  of  important  numbers  offered 
by  style  creators  are  to  be  a  new  fea¬ 
ture  of  the  page,  it  is  announced. 

Preston  Gets  Government  Post 

Paul  R.  Preston,  manager  of  the 
Rock  Island,  Ill.,  office  of  Ferry-Hanley 
Advertising  Company,  has  been  selected 
to  assist  in  the  administration  of  the 
farm  adjustment  act.  Accounts  served 
by  the  Rock  Island  office  will  be 
handled  from  the  Chicago  office  of  the 
agency  during  Mr.  Preston’s  absence. 

Placing  Fruit  Cocktail  Copy 

The  Barron-Gray  Packing  Company, 
San  Jose,  Cal.,  is  using  a  newspaper 
advertising  test  campaign  in  Boston,  for 
Ever-Ready  Fruit  Cocktail.  Copy  was 
prepared  by  Long  .Advertising  Service 
of  San  Jose. 

Critchfield  Appointed 

Pfaff  &  Hughel,  Inc.,  Chicago  in¬ 
vestment  house,  has  appointed  Critch¬ 
field  &  Co.,  Chicago  agency,  to  handle 
its  advertising.  Newspapers  will  be 
used. 


CONVICTED  OF  COPY  FRAUD 

San  Antonio  Merchant  is  Fined  llg 
Under  1921  Law 

(Special  to  Editor  &  Publishu) 

San  Antonio,  Tex.,  July  1— In  what 
is  said  to  have  been  one  of  the  first 
cases  tried  under  the  Texas  law  against 
“untrue  advertising,”  passed  in  1921 
Dave  Pincus,  merchant,  yesterday  w-as' 
fined  $10  and  costs  after  a  trial  in  Bexar 
county  court-at-law  No.  2.  Similar 
charges  against  four  others  remained  to 
be  tried. 

Complaints  in  the  case  were  filed  by 
T.  J.  Turner,  secretary  of  the  San  .An¬ 
tonio  Vigilance  Committee,  and  grew 
out  of  a  circular  advertising  a  bank¬ 
ruptcy  sale  at  the  Washer  Brothers 
store  here  in  April.  They  alleged  mis¬ 
representation  in  that  only  tlw  Men’s 
Shop — one  department  in  a  department 
store — was  in  bankruptcy,  whereas,  it 
was  charged,  the  circulars  sought  to 
convey  the  impression  that  everything 
in  the  store  was  on  “bankruptcy  sale.” 

Harry  Hartzberg,  who  was  a  state  sen- 
ator  at  time  of  passage  of  the  adver¬ 
tising  bill  which  he  sponsored,  acted  as 
special  prosecutor  in  Pincus’  trial,  which 
was  before  a  jury. 

The  defense  fought  the  contention  that 
the  advertising  was  untrue. 

New  Pittsburgh  Agency 

The  Pittsburgh  Advertising  .Agency 
devoted  to  sales  promotion,  publidt) 
and  general  advertising  has  openec 
offices  at  401  Grant  Building.  Mem¬ 
bers  of  the  firm  are  Frederick  W. 
Walters  and  A.  F.  Grant,  former  Pitts¬ 
burgh  newspapermen  and  A.  P.  McKim. 
former  advertising  manager  of  the  Coral 
Gables  Hotel  and  Ambassador  Qub, 
Miami,  Fla. 

Account  to  Boston  Agency 

Wood,  Putnam  &  Wood,  advertising 
agency  of  Boston,  has  been  appointed 
by  the  Central  Railway  Signal  Com¬ 
pany,  Inc.,  of  Newton,  to  direct  the 
advertising  of  Barrie’s  Plant  Food 
The  concern  has  recently  obtained  the 
rights  to  manufacture  this  material,  and 
it  will  be  distributed  under  the  original 
company  name,  Barrie  Laboratories. 
Inc. 


New  Post  for  Snow 

Cory  Snow,  formerly  district  manager 
of  the  Boston  office  of  the  Heinn  Com¬ 
pany,  has  joined  Sampson  &  Murdock 
Company,  also  of  Boston,  as  a  member 
of  its  direct  advertising  division. 

Join*  Brockton  Agency 

Warner  A.  Morse,  formerly  assistant 
director  of  publicity  of  the  Luceme-in- 
Quebec,  is  now  associated  with  Arthur 
L.  Atwood  Advertising  Service  of 
Brockton,  Mass. 


Wa  LTER  LiPPMANN 
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''TODAY  and  TOMORROW” 


“Syndicated  to  126  American 
dailies,  including  papers  in  Alaska, 
Hawaii,  and  the  Philippines,  and 
widely  reprinted  in  Europe,  Walter 
Lippmann’s  column  is  so  celebra¬ 
ted  that  in  a  period  of  turmoil, 
uncertainty,  and  basic  social 
change  like  the  present  his  inter¬ 
pretations  of  events  are  singularly 
potent  in  molding  public  opinion.” 

—The  NATION 


Now  126  newspapers 
have  found  a  way  I* 
buy  and  print  Walter 
Lippmann's"Today  and 
Tomorrow".  If 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


Newark  Herald  Tribune  Syndicate 
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150,000  Wage  Earners  Re-employed  in 

EMPIRE  STATE 

During  the  Past  Few  Months  ^  ^ 


New  York  State  Labor  Department 
tabulations  emphatically  reflect  the 
enormous  upturn  in  employment  re¬ 
sulting  from  the  revival  of  industry 
during  the  past  months. 

In  a  survey  of  about  38  per  cent  of 
the  Empire  State’s  factory  workers  it 
was  found  that  20,000  wage  earners  had 
been  given  new  jobs  within  a  period  of 
four  months. 

This  means  a  total  of  50,000  workers 
re-employed  over  the  same  period  along 
industrial  lines  alone  in  the  state,  if 
the  same  ratio  of  increase  is  used  as  a 
basis  of  calculation. 

The  290,000  employees  covered  by 
the  survey  received  30  cents  average 
weekly  pay  check  increase  during  this 
time,  for  an  average  wage  of  321.02. 

As  industry  represents  about  a  third 
of  wage  earning  employment  in  the 
Empire  State,  it  is  estimated  that  at 
least  150,000  persons  have  been  put 
back  on  the  payroll. 

This  stands  as  a  re-employment 
record  for  all  the  states,  and  also  means 


the  relative  increase  of  millions  of 
dollars  in  potential  purchasing  power 
created  by  these  thousands  of  new  pay 
checks. 

However  great  this  increase  totals,  it 
still  remains  but  a  part  of  the  nearly 
6,000,000  workers  in  a  total  population 
of  12,588,066 — comprising  the  incom¬ 
parable  First  Market  of  the  Union. 

Why  not  “go  where  the  money  is”? 
The  Empire  State  consumers’  market 
will  give  over  and  over  again  the  great¬ 
est  volume  of  profit  return  in  any  line 
of  nationally  sold  goods  that  can  be 
cited. 

Get  the  real  “breaks”  NOW — this 
Summer!  It  is  the  first  Summer  without 
the  usual  “seasonal  let-down”  in  years. 
And  consequently  it  is  no  time  for  any 
live  advertiser  to  “let  down”  on  his 
linage ! 

Not  in  the  Empire  State — these  days  I 
The  most  effective  and  economical 
method  available  for  perfect  coverage 
of  the  First  Market — is  linage  in  the 
28  papers  listed  here,  issued  in  these 
18  trade  centers: 


Clrcu-  2.5M  10,000 
l•tion  Linn  Linn 


♦♦Albany  Evening  News . 

. (E) 

43,635 

.13 

.13 

♦♦Albany  Knickerbocker  Prns . . 

. (M) 

38,358 

.13 

.13 

♦♦Albany  Knickerbocker  Prns . 

. (S) 

43,431 

.17 

.17 

♦Amsterdam  Recorder-Democrat. . 

. (E) 

8,743 

.05 

.05 

tfAuburn  Citizen-Advertiser . 

. (E) 

8,316 

.065 

.055 

♦♦Binghamton  Prns . 

. (E) 

36,353 

.13 

.13 

♦♦Buffalo  Courier-Ezprns . 

. (M) 

113,644 

.35 

.35 

♦♦Buffalo  Courier- Express . 

. (S) 

153,473 

.30 

.30 

♦♦Buffalo  Evening  News . 

. . (E) 

170,110 

.35 

.35 

♦♦Coming  Evening  Leader . 

. (E) 

8,715 

.05 

.05 

♦♦Elmira  Star-Gazette  Advertiser.. 

..(E&M) 

31,657 

.11 

.11 

ttGeneva  Dally  Times . 

. (E) 

5,311 

.04 

.04 

Clrcu- 

2.500 

10.000 

lation 

Linn 

Lines 

♦♦Gloversville,  Johnstown  Morning  Herald 

&  Leader-Republican . 

.  (E&M) 

12,971 

.07 

.07 

♦♦Ithaca  Journal-News . 

....(E) 

8,035 

.05 

.05 

♦♦Jamntown  Morning  Post . 

,...(M) 

13,438 

.04 

.04 

♦♦Kingston  Daily  Freeman . 

....(E) 

8,644 

.05 

.05 

♦♦Newburgh-Beacon  Daily  News. . . . 

....(E) 

15,735 

.09 

.09 

♦♦New  York  Timn . 

,...(M) 

463,351 

.90 

.838 

♦♦New  York  Times . 

....(S) 

758,176 

1.20 

1.117 

♦♦New  York  Herald  Tribune . 

,...(M) 

336,796 

.75 

.698 

♦♦New  York  Herald  Tribune . 

....(S) 

453,091 

.80 

.745 

♦♦Niagara  Falls  Gazette . 

....(E) 

21,914 

.08 

.08 

♦♦Rochnter  Timn-Unlon . 

. (E) 

73,865  1 

i  .40 

♦♦Rochester  Democrat  &  Chronicle. 

.  (M&S) 

76,180  1 

♦♦Troy  Record . 

.  (M&E) 

23,314 

.07 

.07 

**A.  B.  C.  Publisher’s  Statement,  April  1,  1933. 
ttPubllshers’  Affidavit,  April  1,  1933. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Help -WANTED  advertisements, 
Ion?  reffarri<^  as  an  imnortant 


long  regarded  as  an  important 
business  index,  have  been  ahead  of  last 
year  in  number  for  the  last  six  weeks 
in  New  York  City  newspapers,  it  was 
stated  this  week  by  William  D.  Nugent, 
vice-president  of  Media  Records,  Inc. 
Last  week  the  increase  reached  16  per 
cent,  the  highest  point  yet  recorded. 

Most  rapid  gains  have  been  found  in 
advertisements  for  female  help.  In  this 
classification  the  increase  started  in  the 
week  beginning  April  2,  and  in  one 
week,  that  of  June  11,  reached  a  high 
point  at  55  per  cent  ahead  of  the  corre¬ 
sponding  week  in  1932.  For  the  week 
beginning  June  25  the  increase  was  28 
per  cent. 

Advertisements  for  male  help  have 
increased  more  slowly.  The  first  gain 
over  last  year  was  shown  in  the  week 
of  June  11,  and  by  last  week  the  gain 
had  reached  8  per  cent. 

*  *  » 

Test  campaign  for  Ucatone,  new 
product  of  the  Nyal  line,  sponsored 
by  Frederick  Steams  &  Co.,  Detroit 
drug  firm,  is  being  carried  on  in  a  score 
of  newspapers  in  Wisconsin  and  North¬ 
ern  Michigan,  the  schedule  running 
from  June  15  to  July  13  with  seven  in¬ 
sertions.  The  product  is  a  vitamin 
tonic.  The  campaign,  in  which  news¬ 
paper  coverage  is  supplemented  with 
radio  broadcasts,  is  placed  by  Reincke- 
Ellis-Younggreen  &  Finn,  Chicago. 

*  *  * 

Radio  Manufacturers  Association, 
seeking  a  restored  prosperity  for 
an  industry  which  has  suffered  more 
than  its  share  from  price  cutting  and 
disappearing  profits,  is  organizing  local 
committees  in  all  principal  cities  in 
preparation  for  a  concerted  sales  drive 
in  September,  it  is  announced  by  Elarl 
W'hitehorne,  of  the  McGraw-Hill  Pub¬ 
lishing  Company,  New  York,  who  has 
been  given  leave  of  absence  to  act  as 
national  director.  The  September  sales 
drive  will  be  followed  by  a  Radio  Prog¬ 
ress  Week,  October  2  to  7,  featured  by 
special  broadcast  programs. 

Manufacturers,  distributors,  and  deal¬ 
ers  are  to  combine  in  the  campaign, 
while  advertising  agencies  and  advertis¬ 
ers  will  be  asked  to  join  in  arranging 
for  Radio  Progress  Week. 

Manufacturers’  advertising  efforts 
are  to  be  co-ordinated  with  the  program, 
while  display  and  advertising  material 
for  dealers  will  be  produced  by  the 
Radio  Manufacturers  Association. 


SUICIDE  of  Albert  R.  Erskine,  presi¬ 
dent  of  the  Studebaker  Corooration 


not  guarantee  any  program  would  sell 
the  cars.  Then  he  demanded  to  know 
whether  I  had  planned  to  do  everything 
to  move  the  cars  which  I  would  do  if 
they  belonged  to  me  and  it  was  neces¬ 
sary  to  get  them  off  the  market.” 

The  plan  was  revamped  and  executed. 
“It  called  for  a  full-page  advertisement 
in  every  leading  city  of  the  United 
States  once  a  week,  and  one  full  col¬ 
umn  on  all  the  other  days  of  the  week. 
It  comprehended  an  opening  double  page 
in  the  Sattirday  Evening  Post  and  a 
single  page  each  week  for  six  weeks 
following.  It  also  included  a  bombard¬ 
ment  of  daily  sales  bulletins  and  other 
devices  which  went  to  the  entire  selling 
organization  every  afternoon. 

“We  moved  the  cars — probably  the 
largest  quick  disposal  ever  accom¬ 
plished  in  the  automobile  business.  It 
was  not  my  advertising  brilli^cy  which 
accomplished  it,  but  the  sublime  audac¬ 
ity  of  Mr.  Erskine.” 


Western  Council  Elects 

The  board  of  directors  of  the  West¬ 
ern  Council  of  the  Four  A’s  met  in 
Chicago  this  week  and  elected  the  fol¬ 
lowing  officers  for  the  ensuing  year: 
Charles  Daniel  Frey,  Charles  Daniel 
Frey  Company,  chairman;  Chester 
Foust,  Erwin- Wasey  &  Co.,  Ltd.,  vice- 
chairman  and  M.  J.  Blair,  J.  Walter 
Thompson  Company,  secretary-treas- 


Sidney  Schwarts  Promoted 

Sidney  Schwartz,  of  the  New  York 
office  of  Ruthrauff  &  Ryan,  Inc.,  this 
week  assumed  the  position  of  space  buy¬ 
er  in  the  Detroit  office  of  that  agency. 


Moving  Vick  Offices 

The  advertising  offices  of  the  Vick 
Chemical  Company,  Greensboro,  N.  C., 
are  being  moved  to  New  York  City, 
according  to  a  recent  announcement. 


Dunkle  New  Space  Buyer 

R.  C.  Dunkle  has  been  made  space 
buyer  and  research  director  of  the 
Geyer  Company,  Dayton,  O.,  agency. 


L.  S.  Kelly  Resigns 

L.  S.  Kelly,  of  the  media  depart¬ 
ment.  McCann-Erickson,  Inc.,  New 
York,  has  resigned. 


^  dent  of  the  Studebaker  Corporation 
since  1915,  removes  a  vigorous  expo¬ 
nent  of  advertising  from  the  business 
scene.  Time  after  time  he  showed  a 
faith  in  advertising  and  ability  in  its 
use  which  brought  rich  successes  to  him 
and  his  company — successes  still  un- 
dimmed  by  the  succession  of  events 
which  brought  a  receivership  at  the  mo¬ 
ment  when  automobile  sales  were  begin¬ 
ning  to  show  improvement. 

The  “free-wheeling"  campaig;n  in  late 
1930  and  1931,  in  which  Studebaker  in¬ 
vested  $2,250,000,  was  probably  the 
latest  outstanding  example. 

An  earlier  instance  was  described 
some  time  ago  by  Theodore  F.  Mac- 
Manus,  Detroit  advertising  agent,  who 
for  some  years  handled  the  Studebaker 
account.  Detailing  some  history  of  auto¬ 
mobile  advertising,  in  the  Adcrafter, 
Detroit,  Mr.  MacManus  wrote; 

“Erskine.  by  the  way,  saved  Stude¬ 
baker  by  sheer  hard  nerve  and  hammer 
blows  of  executive  energy  and  preci¬ 
sion.  He  gave  me  one  such  exhibition 
of  nerve  at  a  critical  time  which  1  shall 
never  forget.” 

The  occasion  was  a  time  when  a  sur¬ 
plus  of  3,500  cars,  worth  some  $5,000,- 
000  or  $6,000,000,  had  piled  up  in  a 
“dead  market.”  Mr.  MacManus  was 
asked  to  submit  an  advertising  pro¬ 
gram. 

“I  did  so,”  he  wTote.  “In  harsh  and 
positive  terms  he  demanded  to  know 
whether  I  would  guarantee  this  program 
to  sell  the  cars.  I  replied  that  I  would 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Eyeoln^) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


NEW  GEORGIA  GROUP 


Alliance  to  Sell  Space  Co-operatively 
— J.  N.  Moore,  Chairman 

\  committee  of  editors  representing 
the  Georgia  Press  Association  meeting 
in  Savannah,  Ga.,  July  1,  formed  the 
Georgia  Newspaper  Alliance  of  Accred¬ 
ited  Newspapers  as  “a  co-operative  sales 
and  service  organization  to  promote  bet¬ 
ter  business  and  editorial  standards;  to 
act  as  foreign  advertising  directors  and 
to  enter  into  such  other  plans  as  will 
forward  the  best  interest  of  Alliance 
papers.” 

Jere  N.  Moore  of  the  Milledgeville 
Union-Recorder  was  elected  permanent 
chairman  and  Carey  Williams  of  the 
Greensboro  Herald- Journal  correspond¬ 
ing  secretary. 

O.  W.  Passavant.  h’evMan  Herald, 
Roy  McGinty,  Covington  News,  and 
Roy  N.  Emmett,  Cedartoum  Standard, 
were  chosen  as  an  executive  commit¬ 
tee,  the  officers  of  the  association 
being  ex-officio  members  of  the  com¬ 
mittee. 

The  executive  committee  was  author¬ 
ized  to  set  up  the  central  organization 
and  to  get  the  new  group  operating. 

The  visiting  newspaper  men  were  the 
guests  of  the  Savannah  Morning  Nenos 
and  Savannah  Evening  Press  at  lunch¬ 
eon  at  the  DeSoto  Hotel. 


STAFF  CHANGES  IN  OKLAHOMA 

Several  staff  changes  were  announced 
by  Oklahoma  newspapers  following  the 
appointment  of  Joe  W.  McBride  as 
business  manager  of  the  Hobart  (Okla.) 
Democrat-Chief.  McBride,  editor  and 
publisher  of  the  Elk  City  (Okla.)  Daily 
News,  sold  his  interest  in  the  daily  to 
J.  O.  Tutou,  managing  editor,  who  be¬ 
comes  editor  and  general  manager.  Al¬ 
fred  Kavanaugh,  advertising  manager  of 
the  Alva  (Okla.)  Review-Courier,  went 
to  Elk  City  as  advertising  manager  and 
W.  G.  Smith,  who  held  that  position, 
becomes  manager  of  the  commercial 
printing  and  circulation  departments. 
Myron  York  of  the  Cherokee  (Okla.) 
Republican  succeeds  Kavanaugh  as  ad¬ 
vertising  manager  of  the  Alva  paper. 
Arthur  Steed  succeeds  York  on  the 
Cherokee  paper. 


Gamble  A  Co.,  20  North  Wacker  drive, 
Chicago.  Keleaaing  orders  to  newspapers 
on  Halsey-Stuart  &  Co.,  Chicago. 

Guentlier-Brndford  Company,  15  East 
Huron  street,  Chicago.  Issuing  orders  to 
newspapers  on  Holdfast  Company,  Chi¬ 
cago. 

Gray  .4dTertiHing  gervliw,  128  West  31st 
strtH-t.  New  York.  Will  make  up  lists 
during  July  and  January  for  the  Printz- 
Blederman  Company,  Cleveland,  manufac¬ 
turers  of  coats  and  suits. 

Calkins  &  Holden.  247  Park  avenue. 
New  York.  Will  make  up  lists  this 
month  for  the  Midland  Flour  Milling 
Company.  Kansas  City.  Missouri. 

Hays  MacFarland  4t  Co..  333  North 
Michigan  avenue.  Chicago.  Releasing  or¬ 


ders  to  newspapers  on  True  Story  Maga¬ 
zine. 

Van  .\nken-B«gland.  Inc.,  400  West 
Madison  street,  Chicago.  Issuing  one¬ 
time  orders  to  newspapers  on  the  Fox- 
head  Waukesha  Corporation. 

Russel  M.  Seeds  Compan.v.  Inc.,  Lemcke 
Building.  Indianapolis.  Will  make  up 
lists  during  July,  Octolter,  January  and 
April  for  the  Nacor  Medicine  Company. 


PROGRESS 


TEXAS 


in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


Properly  to  cover  this  great  State  you  must 
use  the  leaders: 


That  accounts 
for  the  success  of 


COLUMBIAN  INKS 


Published  by  the  oldest  business  institution 
in  Texas. 


JOHN  B.  WOODWARD,  Inc. 

National  Rtpr*»*ntatio*» 

New  York  Chicago  Detroit  San  Frandaeo 


THE  L.  MARTIN  CO. 

45  East  42nd  St., 

New  York,  N.  Y. 


NEW  HANDBILL  LAW 


Alameda,  Cal.,  Ordinance  Seeks  to 
Hamper  Give-Away  Sheet 

Regulation  of  handbill  and  advertising 
literature  by  barring  the  placing  of 
freely  distributed  matter  at  homes 
posted  with  signs  reading  “No  adver¬ 
tising  matter”  or  words  of  similar  im¬ 
port  is  provided  for  Alameda,  (iL,  in 
a  regulation  recently  passed  by  the  dty 
council.  The  resolution,  effective  in 
July,  also  provides  that  all  freely  dis¬ 
tributed  advertising  matter  must  be 
wrapped  or  tied  so  that  it  will  not  be 
blown  by  the  wind. 

Another  feature  of  the  new  ordinance 
is  a  provision  that  if  property  is  vacant, 
or  if  the  previous  day’s  matter  has  not 
been  removed,  disposal  of  advertising 
material  at  such  premises  is  illegal.  The 
ordinance  does  not  apply  to  newspapers, 
magazines  or  similar  publications. 


RECEIVERSHIP  ASKED 

Seeking  appointment  of  a  receiver  to 
handle  assets  of  the  old  Portland  (()re.) 
Telegram,  four  members  of  the  ^rde 
family  have  filed  a  bill  in  equity  in 
Federal  Court  at  San  Francisco.  The 
Telegram  was  taken  over  by  the  Port¬ 
land  News  Publishing  Company  in  May, 
1931.  Herbert  Fleichhacker  and  C.  E 
Brockhagen  were  named  in  the  bill  as 
defendants.  They  were  accused  of 
fraudulently  selling  the  newspaper  with¬ 
out  consent  of  other  stockholders.  Rose, 
Edith,  Sophye  and  Hirsh  Barde,  own¬ 
ers  of  the  Telegram  building  and  min¬ 
ority  stockholders,  signed  the  complaint 


C.  OF  C.  USING  NEWSPAPERS 

The  San  Francisco  Chamber  of  Com¬ 
merce  is  using  advertising  space  in  San 
Francisco  newspapers  to  annou^e  that 
it  has  established  a  San  Francisco  In¬ 
dustrial  Recovery  Board,  in  line  wiA 
the  provisions  of  the  National  Indus¬ 
trial  Recovery  Act.  The  advertise¬ 
ments  are  being  used  as  an  invitation  to 
business  and  industrial  interests  to  avail 
themselves  of  this  new  service. 


Oxydol  Account  Placed 

Ralph  F.  Rogan,  advertising  direc¬ 
tor  of  the  Procter  &  Gamble  Company, 
Cincinnati,  has  announced  the  appoint¬ 
ment,  effective  Sept.  1,  of  Blackett- 
Sample- Hummert,  Inc.,  Chicago,  to 
handle  the  advertising  of  Oxydol 
cleansing  powder. 


Open*  Los  Angeles  Office 

Sweeney  &  James  Advertising 
Agency,  Cleveland,  has  opened  an  office 
at  Los  Angeles  to  handle  Pacific  coast 
and  western  state  advertising  for  Fire¬ 
stone.  E.  F.  Becker  is  manager  of  the 
new  office. 


GOOD  .  .  . 
COOKING  SCHOOLS 

»  >  produce  definite  reiulb 

DEFINITE  RESULTS  are  oF  interest 
to  every  Publisher.  They  are 
assured  under  our  plan  oF  opera¬ 
tion.  We  guarantee  a  definite 
amount  oF  extra  national  adver¬ 
tising  to  each  paper.  Maximum 
results  in  the  local  field  are  se¬ 
cured  through  the  cooperation  oF 
our  advance  representative.  TFie 
Publishers  with  whom  we  work 
know  they  will  secure  maximum 
linage — capacity  attendance — the 
greatest  amount  oF  good-will  with 
readers  and  advertisers. 


Leaxea  Larger  Space 

Simmonds  &  Simmonds,  Inc.,  Chicago 
agency,  observing  its  25th  anniversary, 
has  leased  new  and  larger  quarters  at 
201  North  Wells  street. 


Boohing  Now  Jor  Fall  1933 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Avc.  New  York  City 


the  Men  buy  it  .  .  . 
but  the  Women 


Read  it;  too 


More  than  80  per  cent  of 
The  Suns  are  sold  to  men;  so 
there’s  no  question  that  men 
read  The  Sun.  But  the  men 
who  bu^  The  Sun  take  it 
home  with  them,  and  so  the 
women  read  it,  too . .  .That  s 
one  of  the  reasons  wh)r  ad¬ 
vertising  in  The  Sun  is  so 
productive. 


NIW  YORK 
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_ On  The  Mechanical  Side _ 

new  data  on  newsprint  and  ink 

OBTAINED  BY  SCIENTIFIC  STUDY 

Characteristics  Desired  In  Both  Products  For  Better  Printing  Re¬ 
vealed  In  Wehmhoff  Report — Fiber,  Smoothness,  Oil 
Absorption,  Opacity  of  Paper  Studied 

New  information  on  the  qiulities  about  one-half  to  one  pound  per  inch. 

desired  in  newsprint  and  ink  to  a  appears  that  newsprint  as  now  manu- 
achieve  better  newspaper  printing  has  factored  has  a  strength  factor  of  safety 
been  obtained  as  a  result  of  an  ex-  between  10  and  ?0 
haustive  study  of  these  products  made  "Opacity. — High  opacity  is  obviously 

by  B.  L.  Wehmhoff,  technical  director,  a  desirable  property  and  it  has  been 
Government  Printing  Office,  Washing-  found  that  the  opacity  of  commercial 
too,  and  the  American  Newspaper  newsprint  varies  over  rather  wide  limits. 
Publishers  Association.  Results  of  his  A  number  of  instruments  for  measur- 
study  were  announced  at  the  recent  ing  this  property  have  recently  been 
Mechanical  Conference  of  the  A.N.P.A.  developed.  It  was  found  that  the  same 
it  Pittsburgh.  papers  when  tested  on  instruments  of 

The  report  said  in  part:  different  design  yielded  numerical  re- 

“The  study  of  materials  used  in  the  suits  which  varied  greatly.  Until  there 
manufacture  of  newsprint,  together  with  is  some  agreement  as  to  the  most 
a  study  of  the  paper  itself,  yielded  con-  desirable  type  of  instrument,  no  defi- 
siderable  information  concerning  the  nite  recommendation  on  this  point  is 
characteristics  to  be  desired  in  news-  possible. 

print  which  would  give  good  printing  “Filler — Inasmuch  as  very  little  corn- 
results  on  newspaper  presses.  It  is  mercial  newsprint  contains  clay  or  filler, 
fully  realized  that  it  may  not  be  prac-  it  has  not  been  possible  to  reach  any 
ticable  for  the  papermaker  to  meet  all  conclusions  as  to  its  effect  on  the  print- 
these  requirements,  due  to  problems  ing  quality  of  such  paper.  It  is  believed 
which  might  arise  in  the  paper  mill,  or  that  no  definite  conclusions  can  be 
tP  increased  manulacturing  costs.  drawn  from  an  ash  determination. 

“Fiber  Composition. — Tests  on  papers  “The  study  of  news  ink  and  its  re¬ 
containing  various  percentages  of  sul-  lationship  to  newsprint  shows  that  im- 
phite  pulp  indicate  that  if  the  sulphite  provement  along  some  lines  would 
content  is  r^uced  the  opacity,  surface,  overcome  to  a  considerable  extent  many 
oil  absorption,  and  general  printing  of  the  present  day  complaints  on  the 
qualities  are  improved  without  serious  quality  of  newspaper  printing, 
loss  of  tensile  strength.  It  is  believed  “Vehicle. — Mineral  oil,  the  vehicle 

that  if  newsprint  can  be  successfully  used  in  news  ink,  must  possess  the  re¬ 
manufactured  entirely  of  good  quality  quisite  characteristics  of  length  and 
ground-wood  pulp,  such  paper  would  be  flow.  The  results  obtained  with  an  ex- 
much  superior  in  printing  qualities  to  perimental  ink  indicate,  however,  that 
that  of  the  usual  fiber  composition.  possibly  too  much  attention  has  been 
Smoothness. — This  is  a  most  impor-  paid  to  these  characteristics  in  the  past, 
tant  property  from  the  printing  stand-  and  that  a  somewhat  shorter  ink  may 
point,  and  until  recently,  no  method  of  be  more  desirable.  The  amount  of  yel- 
measuring  this  property  has  been  avail-  low  stain  prodiKed  by  the  oil  has  a 
able.  Results  of  tests  made  with  the  marked  effect  on  the  quality  of  the 
Mk  Smoothness  Tester  on  many  sam-  printed  sheet,  and  should  be  kept  at  the 
pies  of  newsprint  are  re^rted  in  this  minimum. 

bulletin.  They  show  variations  in  the  “Pigment. — The  grade  of  carbon  black 

surface  of  commercial  newsprint  rang-  ordinarily  used  as  news  ink  pigment  is 
ing  from  23  seconds  to  160  seconds,  of  satisfactory  quality,  but  the  amount 
The  average  of  over  MO  samples  was  used  should  be  the  minimum  required 
43  seconds  on  the  wire  side  and  51  to  give  a  good  black  print, 
seconds  on  the  felt  side.  Such  checks  “Toner. — Whether  or  not  toner  is  to 
on  these  tests  as  we  were  able  to  make  be  used  in  a  news  ink  is  largely  a  mat- 
with  the  printed  sheets  indicate  that  ter  of  personal  preference.  The  toner 
papers  giving  the  higher  tests  with  the  and  toner  solvent,  although  present  in 
Bekk  instrument  gave  the  better  print-  but  small  amounts,  exert  a  definite  effect 
ing  on  the  printed  work.  Excessive 

"Now  that  a  method  of  measuring  amounts  of  toner  carry  the  color 
smoothness  of  paper  is  available,  news-  through  the  paper  to  a  degree  that 
print  manufacturers  will  be  enabled  to  makes  the  printing  plainly  visible  from 
measure  the  smoothness  of  their  product  the  reverse  side.  This  is  due  primarily 
in  numerical  terms.  It  is  hoped  that  it  to  the  penetrating  effect  of  oleic  acid, 
may  be  possible  in  the  future  to  establish  the  most  commonly  used  toner  solvent, 
a  smoothness  range  for  newsprint  with-  Our  work  indicates  that  other  fatty 
m  which  the  best  printing  may  be  ex-  acids  are  equally  as  good  as  oleic  acid 

in  dissolving  the  dye  toner  and  do  not 
It  hw  been  established  that  there  is  have  as  much  penetrating  effect, 
a  relationship  between  the  smoothness  of  “General. — Apart  from  the  quality  or 

newsprint  and  the  rate  of  ink  absorption  proportions  of  the  various  materials 
ns  measured  by  the  oil  absorption  test,  used,  the  manufacturing  processes  such 
Oil  absorption.— Tht  rate  of  oil  ab-  as  grinding,  etc.,  exerts  a  marked  effect 
fo^iw  of  newsprint  is  important  since  on  the  working  properties  of  the  fin- 
it  IS  dirKtly  related  to  offset,  ink  drying,  ished  ink.  This,  of  course,  has  a  de¬ 
puration,  smudging,  show-through,  finite  effect  on  the  quality  of  printing, 
mw  strike-through.  As  the  smoothness  The  users  of  ink  are  more  interested  in 
Increases,  the  rate  of  oil  absorption  de-  the  working  qualities  of  the  ink  and 
(oil  absorption  time  increases),  the  results  obtained  than  in  the  actual 
inere  IS,  therefore,  an  upper  limit  for  ingredients  used  in  its  manufacture.” 

s^thness  which  should  not  be  ex-  _ 

t«d^.  Beyond  this  point  offset  and  __  .  e  „  »  » 

®udgmg  may  be  expected.  It  is  also  AFFILIATE  WITH  S.N.P.A. 

possible  that  the  rate  of  oil  absorption  The  North  Carolina  Press  Associa- 
®*y  be  too  rapid,  which  will  result  in  tion,  meeting  in  Raleigh  on  June  30, 
ttcessive  strike-through  and  show-  voted  to  affiliate  with  the  Southern 
™ough.  A  proper  balance  between  Newspaper  Publishers’  Association. 
“noMnness  and  oil  absorption,  which  The  meeting  was  called  by  John  A. 
would  yield  paper  having  the  greatest  Park,  publisher,  Raleigh  Times,  and 
®o^ness  consistent  with  proper  oil  president  of  the  group.  Plans  for  the 
“^^lon,  is  highly  desirable.  state  association’s  annual  meeting  at 

5|rew(;//i. — It  is  believed  that  the  Manteo,  July  19-21,  were  discuss^  at 
*^*’'nKth  test  is  more  informative  length.  Decision  was  reached  that  dele- 
^^the  bursting  strength  test.  _  The  gates  will  gather  at  Raleigh  and  go 
J|**isile  strength  of  newsprint  in  in  a  body  by  special  bus  to  Manteo. 
11  ®  direction  is  approximately  Commissioner  of  Revenue  A.  J.  Max- 

width.  Such  well  told  the  group  newspapers  will 
lion  I**  available  show  that  the  ten-  not  be  required  to  pay  the  new  3  per 
»hiU°  .  P^Per  is  actually  subjected  cent  sales  tax  but  that  newsstand  own¬ 
running  through  the  press  is  ers  will.  Boys  will  be  exempt. 


BO 
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THE  MOST  POPULAR  GIRL 
on  the  Daily  Comic  Pages  Is 
NOW  A  SUNDAY  PAGE  STAR! 

“Boots,”  that  pretty,  heart-breaking  girl  of 
the  NEA  daily  comic,  “Boots  and  Her  Buddies,” 
has  a  new  role !  She  will  be  the  leading  char¬ 
acter  in  Edgar  Martin’s  full  page  comic,  “Girls.” 

There  is  no  doubt  as  to  the  daily  popularity 
of  “Boots.”  She  will  be  just  as  popular  in  the 
Sunday  field.  And  think  how  beautiful  and 
charming  she  will  be  on  the  splashy  four-color 
“Girls”  page! 


/  If 


^  On  the  "Cirls"  page, 
you  »ill  find  snappy, 
youthful  humor,  romance 
and  love-interest,  and 
splendid  color  effects — all 
rvith  a  background  of 
beautiful  girls,  as  only 
Artist  Martin  can  draw 
them.  It  is  now  being 
used  by  some  of  the  larg¬ 
est  metropolitan  papers. 

“Boots"  makes  her  de- 
out  on  this  page  with  the 
release  of  July  30.  IV e 
shall  be  pleased  to  send 
sample  proofs. 

NEA  Service,  Inc. 

Cleveland,  Ohio 
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Circulation 


SALES  TAX  CLARIFIED 
FOR  N.  Y.  PUBLISHERS 


State  Official  Say*  Levy  on  Sub* 
•criptions  May  Be  Reported 
Two  Way* — Job  Printer*’ 
Booklet*  Are  TaxaUe 

Regulations  to  clarify  the  sales  tax 
problems  of  newspaper  and  magazine 
publishers  and  distributors,  advertising 
agencies,  printers  and  engravers  were 
issued  July  2  by  Mark  Graves,  presi¬ 
dent  of  the  New  York  Tax  Commission. 

He  said  that  receipts  from  subscrip¬ 
tions  to  newspapers  and  magazines, 
which  he  previously  held  to  be  taxable 
under  the  1  per  cent  retail  sales  tax 
law  effective  May  1,  may  be  reported 
to  the  State  Tax  Department  in  two 
ways : 

"By  making  a  return  of  the  pro¬ 
portion  of  the  subscription  price  on 
all  subscriptions  representing  the 
amount  due  between  May  1,  1933,  and 
June  30,  1934,  irrespective  of  the  dates 
on  which  the  original  subscriptions  were 
received  or  expire. 

“By  excluding  from  receipts  sub¬ 
scriptions  made  prior  to  May  1,  1933, 
which  do  not  expire  until  a  time  sub¬ 
sequent  to  that  date.  But  if  this  is 
done  there  must  be  included  the  total 
amount  of  receipts  from  subscriptions 
made  between  May  1,  1933,  and  June 
30,  1934,  regardless  of  the  date  of  ex¬ 
piration  of  such  subscriptions.” 

Mr.  Graves  also  ruled  that  refunds 
for  cancellation  of  subscriptions  may 
be  deducted  from  the  taxable  receipts  of 
dealers  in  magazines  and  newspapers. 

Another  ruling  was  that  job  print¬ 
ers’  sales  of  booklets  which  are 
wrapped  up  with  packages  or  cartons 
of  merchandise  are  taxable  under  the 
new  law. 

Mr.  Graves  said  the  1  per  cent  tax 
also  applies  to  the  sales  of  typographi¬ 
cal  set-up  material.  Art  work,  electro¬ 
types,  mats  and  engravings  also  are 
taxable  when  sold  to  advertising 
agencies  as  the  ‘‘ultimate  consumer.” 

LancMter  Name-Fix  Conte*t 

The  Lancaster  (Pa.)  Intelligencer- 
Journal  is  running  a  Name-Pix  contest 
consisting  of  a  series  of  55  pictures, 
each  one  representing  the  name  of  a 
^ncaster  family.  Every  name  appears 
in  the  city  directory  and  more  than  half 
of  them  appear  in  the  telephone  book. 
The  contest  was  opened  with  three  full- 
page  advertisements,  special  window 
cards  throughout  the  city  and  county, 
truck  signs,  spot  radio  announcements 
and  a  daily  radio  program  by  the  Name- 
Pix  Editor.  Thirty-four  prizes  total¬ 
ing  $75  are  being  offered  to  contestants 
and  the  contest  will  continue  until  the 
last  day  of  August.  J.  H.  Kuntz,  cir¬ 
culation  director  of  the  newspapers,  is 
conducting  the  contest. 

5,000  Saw  Quilt  Exhibit 

Five  thousand  persons  visited  a  quilt 
exposition  sponsored  by  the  Lansing 
(Mich.)  State  Journal,  which  ended 
recently.  One  hundred  and  eighty-nine 
quilts  were  entered,  valued  at  approxi¬ 
mately  $50,000. 


Sponsoring  Tenni*  Tournament 

'The  Battle  Creek  (Mich.)  Moon- 
Journal  is  sponsoring  a  (jolden  Rac¬ 
quet  Tennis  Tournament. 


STOP  LOSSES  !! ! 

hj  diminarinf  OTcrUppinc  and 
caoetaiTe  man^powar,  antiquated 
metboda,  loat  motion  in  meeban* 
ical  and  production  departments. 

SUBSTAN’nALLy 
LOWER  COSTS 
GUARANTEED 

cScMncjr  and  prodoction  en- 
nneers  of  many  yean'  experience. 

OUR  ONLY  FEE  —  Small  per¬ 
centage  of  tbe  firet  year'*  •aving*. 

CHICAGO  PRESS 

Efieuney  mnd  PpodtieiUti  Bureau 
521  Manhattan  Bldg.  Cbicavo*  lU. 


DAILIES  SPONSOR  CHICAGO  TRIP 

.approximately  200  persons  represent¬ 
ing  35  cities  in  Texas,  New  Mexico 
and  Oklahoma  rode  a  special  sponsored 
by  the  Amarillo  (Tex.)  Globe-News 
and  the  Lubbock  (Tex.)  Avalanche- 
Journal  to  the  Chicago  Century  of 
Progress  recently.  Less  than  24  hours 
after  the  first  train  left  Amarillo,  a  sec¬ 
ond  special  train  was  announced  by 
Wilbur  C.  Hawk,  general  manager  of 
the  two  papers,  for  July  16.  Charles 
A.  Guy,  editor  and  publisher  of  the 
Lubbock  Avalanche-Journal,  was  among 
those  on  the  special  train. 


Newspaper  Boy*,  Inc.,  Move* 

Removal  of  national  headquarters  of 
the  Newspaper  Boys  of  America,  Inc., 
from  the  Architects  &  Builders  Build¬ 
ing,  Indianapolis,  to  larger  offices  _  in 
the  Merchants  National  Bank  building 
was  announced  this  week  by  (^harles  E. 
Knepper,  president.  The  appointment  of 
Stephen  H.  Anderson,  of  Atlanta,  Ga., 
former  district  representative  for  the 
South,  to  general  manager  in  charge  of 
sales  and  service  at  the  office  also  was 
announced.  Leasing  of  the  larger  of¬ 
fices  and  transfer  of  Mr.  Anderson  were 
necessitated  by  increasing  business,  Mr. 
Knepper  said. 


Amateur  Reporter  Contest 

The  Atlanta  Constitution  has  just 
completed  an  amateur  reporters’  contest 
in  connection  with  promotion  for  a  news 
picture  at  a  local  theatre.  The  contest 
rules  called  for  accurate  and  complete 
coverage  on  any  event  or  feature  item 
which  the  contestant  thought  of  news 
interest.  The  city  editor  acted  as  judge 
and  prizes  were  awarded  by  the  paper. 
All  stories  submitted  were  rechecked 
by  the  local  staff. 


Conducting  Subscription  Drive 

The  Asheville  (N.  C.)  Citizen  and 
Times  in  a  circulation  drive  are  pre¬ 
senting  a  30-minute  weekly  broadcast 
over  Station  WWNC,  a  subsidiary 
owned  by  the  pai)ers,  of  electrical  tran¬ 
scriptions  of  dramas  with  newsp»ap)er 
settings.  An  offer  of  either  the  morn¬ 
ing  or  evening  edition  free  of  charge 
for  one  week  is  made.  J.  R.  Marks 
is  circulation  director. 


Currier  Entering  West  Point 

Gale  E.  Ellis,  a  Beaver  Falls  (Pa.) 
News-Tribune  carrier,  has  passed  the 
entrance  requirements  for  admission  to 
West  Point  Military  Academy  and 
reported  there  July  1.  He  was  the 
first  alternate  appointed  by  Congress¬ 
man  J.  Howard  Swick.  He  is  a  gradu¬ 
ate  of  Beaver  Falls  high  school  and 
attended  Geneva  College.  He  has  been 
a  pai)er  carrier  for  the  past  13  years. 


Seeking  Dog  Poisoner* 

The  Salt  Lake  Telegram  hsis  started 
a  campaign  against  dog  prisoners.  In 
addition  to  using  its  news  columns  and 
editorial  page,  it  is  offering  a  $100 
reward  for  information  leading  to  the 
apprehension  and  conviction  of  anyone 
poisoning  a  dog. 


You  Con  Sell  More 


Classified 


If  You  Make  Your 
Classified  Section 
More  Readable 


IDEAL  NEWS 

in  SVz  Point  with  special 
large  figures  will  make 
your  classified  page  more 
readable — more  profitable 


, INTERTYPE 

360  Furman  St.,  Brooklyn,  N.  Y. 
Distributors  Throughout  the  World 


DAILY  ANALYZED  BEER 

The  ll'aterbury  (Conn.)  American 
last  week  had  a  chemist  analyze  1^ 
sold  in  the  city  with  the  result  that  it 
was  found  that  the  average  alcoholic 
content  was  only  half  the  legal  3.2  per 
cent.  The  highest  found  was  2.6  and 
some  were  under  2.  The  story  wjj 
used  on  page  one.  Several  brewers 
bought  quarter  and  third  page  adver¬ 
tisements  the  days  following  to  declare 
their  brews  were  up  to  maximum  legal 
strength.  The  .\merican  in  its  story 
designated  the  brews  by  A,  B,  C,  D 
and  did  not  attempt  to  test  every  brand! 
The  result  was  that  brewers  whose 
brews,  by  affidavit  of  a  chemist,  were 
up  to  3.2,  received  increased  business, 
according  to  their  own  reports,  after 
they  had  advertised  them. 


Ai<l*  Carrier’*  Family 

The  Tyler  (Tex.)  Courier-Times 
raised  approximately  $130  for  the  fam¬ 
ily  of  James  Paul  Quatlander,  a  news- 
pap)er  carrier,  accidentally  killed  when 
struck  by  a  car  June  23.  The  carrier 
lived  outside  the  city  limits  of  Tyler 
and  was  not  included  in  charity  avail¬ 
able  for  residents  of  the  town. 


“Cbuckle-Ad”  Contest 

The  Vancouver  (B.  C.)  Sun  is  con¬ 
ducting  a  “chuckle-ad”  contest  in  which 
contestants  are  required  to  clip  four 
complete  lines  from  the  Want  ad  sec¬ 
tion  in  any  one  issue  of  the  paper  and 
combine  them  into  one  ad,  preferably 
humorous.  Cash  prizes  are  being 
awarded. 


Dropped  July  3  Edition 

The  Richmond  (Vz.)  News- Leader, 
afternoon,  was  not  published  Monday, 
July  3,  but  all  editions  were  issurf 
Tuesday,  July  4.  The  Richmond  Times- 
Distmteh  published  all  regular  editions 
on  both  July  3  and  4. 

Running  M.  A.  Gill  Biography 

A  serial  story  of  the  life  of  Merle  A 
Gill,  a  ballistics  expert  and  soldier  of 
fortune,  is  running  in  the  Kansas  dtj 
Journal-Post  under  the  by-lines  (rf 
William  G.  Secrist  and  Dan  T.  Kelliher 
of  the  rewrite  staff. 


Contact  and  Copy  Man 

with  merchandising  and  mechanical  experience 


I  have  been  account  executive  for  an  advertising  agency 
on  leading  steamship  and  food  accounts  in  which 
capacity  I  have  written  or  directed  the  writing  of  all 
copy,  drawn  up  advertising  and  merchandising  plans, 
prepared  broadsides,  display  material  and  so  forth. 

The  food  account  built  distribution  on  a  packagt 
product  from  zero  to  gratifying  New  York  sales  in  the 
teeth  of  the  keenest  competition  at  low  advertising  cost 

I  am  thirty-one.  I  have  been  connected  with  a  medium 
size  New  York  agency  for  seven  years  and  have  thus 
been  able  to  acquire  intimate  experience  in  all  branches 
of  advertising  including  the  handling  of  production 
work. 

As  references  I  would  give  men  in  executive  capacities 
in  the  firms  whose  advertising  I  handled. 


S.  BARING-GOULD 

425  East  51st  Street,  New  York 
Telephone  PLaza  3-6148 


4,500  VISIT  EXHIBIT 

More  than  4,500  visitors  from  44 
states  and  10  foreign  countries  have  in¬ 
spected  the  Chicago  Tribune  historical 
museum  since  it  was  opened  on  the  20th 
floor  of  Tribune  Tower  on  June  2.  The 
exhibits  trace  the  progress  of  news¬ 
paper  making.  Front  pages  of  the 
Tribune  reporting  great  events  of  the 
last  75  years  are  a  center  of  attraction 
for  many  World’s  Fair  visitors. 

Correction 

In  the  June  24  issue  of  Editor  &  Pub¬ 
lisher  it  was  stated  that  28  carriers  of 
the  Atlanta  Constitution  had  been 
awarded  trips  to  the  World’s  Fair  for 
excellent  service.  This  was  in  error  as 
the  carriers  are  from  the  Atlanta 
Georgian.  The  paper  has  been  carry¬ 
ing  pictures  daily  of  the  boys  on  their 
outing.  They  went  by  bus. 


Sponsored  “Two-Cent  Day” 

The  New  Orleans  (La.)  Times- 
Picayune  co-operated  with  the  man¬ 
agement  of  Pontchartrain  Beach  in 
presenting  “Two-Cent  Day”  at  the 
beach  recently.  Admission  to  all  amuse¬ 
ments  was  two  cents,  and  persons  hold¬ 
ing  coupons  clipped  from  the  Times- 
Picayune  were  permitted  free  rides  on 
certain  amusement  devices. 


Roller  Skating  Derby 

The  Boston  Evening  American  is  con¬ 
ducting  a  roller  skating  derby  in 
which  prizes  are  offered.  There  are 
three  classes  of  contestants,  juvenile, 
intermediate  and  senior.  Manager 
George  V.  Brown  of  the  Boston  Arena 
is  co-operating. 


Carrier*  Win  Fair  Trip 

Ten  carriers  of  the  Harrisburg  (Pa.) 
Telegraph  will  enjoy  a  free  trip  to  the 
Century  of  Progress  as  the  result  of 
winning  high  places  in  a  subscription 
contest.  H.  Albert  Taylor,  district 
manager,  will  be  in  charge  of  the  trip. 


Circulation  Campaign 

The  Trenton  (N.  J.)  Times  is  con¬ 
ducting  a  circulation  expansion  cam¬ 
paign  with  cash  awards. 


/ 
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HEWS  MEN  COVER  Public  Ledger:  Mr.  Alexander. 

^r^KTE'*?nE<Kir^i?  L  outer  s  n  eekly:  Thomas  K.  \barra. 

[DON  CONFERENCE  American  News:  James  Mathews. 

— — — ; — ~  ,  ,  Wall  Street  Magazine:  Miss  Cecilia 

Show*  Gathering  I*  Largest  Q  W'yckoff. 

“  .  Xeii'ark  Ledger:  Dr.  Leon  S.  Lang. 

IlarpePs  Magazine:  Mrs.  M.  H.  N'orse. 
Phil^elphia  Record:  Ben  K.  Raleigh. 
Pacific  Fisherman,  Pacific  Pulp  & 
Paper  Industry,  IPestern  Canner  S’ 
Packer,  etc. :  F.  Kemper  Freeman. 

Pasadena  Star-Xeivs  and  Post,  Los 
Angeles  Daily  Illustrated  Xews:  Miss 

London.  Copies  of  the  press  ^^^^y  P.  Routt.  „  » r 

-  •  -  •  Portland  Oregonian:  John  R.  Mez. 

Ontaha  W orld-H'erald :  Claude  W. 
Stimson. 


Five  hundred  and  sixty-five  journal¬ 
ists  from  all  i»rts  of  the  world  are 
i  listed  as  accredited  correspondents  cov- 
’  tring  the  Monetary  ^d  Economic  Con- 
,  ference  in  '  .  ‘ 

roster  have  just  been  received  in  this 
:  country’. 

:  It  is  believed  that  this  represents  the 

largest  gathering  of  newspapermen  since 
f  the  Treaty  of  Versailles. 

The  United  Kingdom  leads  the  list 
with  128.  United  States  is  second  with 
109  correspondents  listed.  Other  coun- 
i  tries  with  large  representations  include 
h  Germany,  53;  France,  45;  Canada,  17; 

Hungary,  16;  Japan  and  Switzerland, 
n  15:  Italy  and  Belgium,  14;  Poland,  13; 
f  and  Netherlands,  12. 

I  United  States’  journalists  are  listed 
IS  follows : 

Chicago  Tribune:  A.  S.  Henning, 
John  S.  Steele,  Eugene  Speck,  Ed. 
Taylor. 

t-  Sew  York  Sun:  J.  W,  Grigg,  J.  W. 
■h  Grigg,  Jr-  „  ^ 

jr  Baltimore  Sun:  Paul  Patterson,  Dex- 
ter  M.  Keezer,  A.  D.  Emmart. 
id  American  Associated  Magazines: 
ly  Herbert  Lewis. 

ig  Fairchild  Publications :  B.  J.  Perkins, 
I.  \V.  Boggiss. 

The  Eastern  Underwriter:  C.  Axman. 
Barron’s  Financial  Weekly:  Leo 
'r.  pasvolsky. 

ty.  Newspaper  Enterprise  Association : 
^  Milton  Bronner. 

't-  The  Nation:  Oswald  Garrison  Villard. 
ns  Christian  Science  Monitor:  A.  God¬ 
frey  Lias,  Erwin  D.  Canham. 

Chicago  Daily  News:  Paul  Scott 
Mowrer,  George  H.  Moses,  Negley 
A-  Parson. 

.of  Liberty:  Dr.  Nandor  Fodor. 

‘fJ  Hearst  Newspapers:  William  Hill- 
oi  man,  Karl  von  Wiegand,  Thomas  C. 
^  Watson,  Hugo  Speck,  Edward  Tom¬ 
linson. 

^  Franco-American  Financial  Press 
Bureau:  Capt.  M.  Stanford  Shottland. 

International  News  Service:  George 
R.  Holmes,  Arno  Dosch-Fleurot,  Ed¬ 
ward  L.  Deuss,  Pierre  J.  Huss,  H.  K. 
Reynolds. 

Kansas  City  Star:  Marcel  Wallen¬ 
stein. 

Sew  York  Evening  Post,  Philadel- 
fhia  Ledger:  Raymond  G.  Swing,  R. 
W.  Robey,  H.  R.  Knickerbocker,  Bar¬ 
nett  Bildersee. 

Sew  York  Herald  Tribune:  Arthur 
•pl,  E.  Mann,  Keith  B.  Hutchinson.  Albert 
L  Warner,  Leland  Stowe,  John  Elliott, 
’  all  John  T.  Whitaker,  Harold  E.  Scar- 
Iwrough. 

ans,  Sew  York  Times:  F.  T.  Birchall,  H. 
Callender,  Ferdinand  Kuhn,  Jr.,  W.  T. 
Leysmith,  T.  M.  Macauley,  John 
MacCormac. 

cage  American  Newspaper  Alliance : 

fl’ J-.J-  Sargint,  William  Allen  White, 
the  United  Press  Association  of  America : 

.  *ebb  Miller,  C.  L.  Day,  W.  G.  Quisen- 
-osi.  Stewart  Brown.  Henry  Tosti 
Russell,  Lee  Willson,  Harry  L.  Percy, 
Hum  u  ^  Dowson,  Harry  Flory,  Herbert 
J°?*Ph  Baird,  Edward  Beattie, 
thus  ™ph  Heinsen,  Samuel  Dashiell,  Pierre 
Frederick  Kuh. 

iches  Wall  Street  Journal:  G.  V.  Ormsby, 

ctioo  ^^''Srove. 

Am  Francisco  Chronicle:  Miss  Char¬ 
ge  Frances  Kett. 

Associated  Press:  De  Witt  Macken- 
.  •  J  King,  Alvin  Hallman, 

Leiding,  Qaude  Jagger,  Louis  P. 
Andrue  Berding,  H.  H. 
•“oer,  F.  E.  Vosburgh,  Melvin  White- 
?*hCT,  Joseph  E.  Sharkey,  Percy  E. 
John  Evans. 

,J^oklyn  Daily  Eagle:  Guy  Hickok, 
L.  Bacon. 

msnukee  Journal:  Robert  W.  Des- 
**'?■ 

features  Syndicate:  James  J. 
“!“«■,  Henry  Major. 

_ iii*^^*^**  rfode  Journal:  Francis  Mans- 
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UR  OVN  VOR!£> 
or  LetTfeRS 


BUSINESS  GOVERN  IT- 

VJ  SELF  ?”  by  t-dgar  L.  Heermance, 
published  by  Harper  s,  has  a  title  with 
negative  implications :  “Must  Business 
be  Governed  by  Government?”  Mr. 
Heermance’s  remedy  is  close  to  the  Ad¬ 
ministration’s  plan — responsibility  for 
trade  associations.  Whether  or  not  you 
agree  with  his  prescription,  you  will 
hnd  his  description  of  the  associations 
valuable  and  critical. 

Mr.  Heermance  insists  that  “national 
planning  from  top  down  is  too  ideal  to 
be  practical.  We  need  to  begin  at  the 
bottom.”  Which  seems  to  this  reviewer 
to  be  argument  from  the  implications  of 
picturesque  phrases.  Some  trade  asso¬ 
ciations  have  passed  through  the  stage 
of  price-protection  agencies ;  they  are 
reducing  costs  and  prices  to  secure  a 
larger  volume  and  a  steady,  even  if  low, 
return.  The  trade  association  may  well 
become  a  planning  board  for  its  indus¬ 
try.  It  must  regulate  production  and 
credit  volume,  too. 

Voluntary  trade  agreements,  even  if 
allowed  by  law,  won't  solve  the  dif¬ 
ficulties.  They  did  not  solve  difficul¬ 
ties  before  the  enactment  of  the  Sher¬ 
man  Act— <»•  afterwards  as  such  agree¬ 
ments  have  been  practiced  sub  rosa. 
They  have  been  efficient  only  for  “small 
compact  groups,  with  a  staple  product 
and  a  moderate  degree  of  over¬ 
capacity,  and  able  to  retain  a  practical 
monopoly.”  Usually  competitors  don’t 
trust  ea«ih  other.  Mr.  Heermance  tells 
of  his  own  personal  knowledge  the  story 
of  one  manufacturer  who  excused  him¬ 
self  from  a  voluntary  agreement,  meet¬ 
ing  which  had  just  voted  to  cut  produc¬ 
tion — this  member  ran  out  to  ’phone  his 
plant  to  increase  its  output  while  com¬ 
petition  was  inactive.  The  Sherman 
law,  says  Heermance,  was  a  blessing  in 
disguise :  it  hindered  industry  from  such 
impractical  experiments  in  cooperation! 
He  thinks  the  German  type  of  Cartel 
^11  work  only  if  it  includes  the  entire 
industry,  and  only  in  mass  production 
industries  with  uniform  products.  Stuart 
Chase’s  recommendation — a  National 
Planning  Board  with  mandatory  power 
— seOTs  to  the  author  feasible  only  in 
wartime  with  its  excited  unity  of  pub¬ 
lic  feeling,  or  in  conditions  like  those 
of  Soviet  Russia  where  there  is  a  fanatic 
zeal — and  a  rationing  of  consumption. 

Mr.  Heermance  has  no  illusions  about 
trade  associations.  Many  of  them  have 
failed,  especially  in  small  scale  enter¬ 
prises  where  there  is  only  mediocre  tal¬ 
ent.  in  groups  of  many  small  units,  and 
wherever  the  main  purpose  is  to  beat 
the  law.  Of  over  500  national  asso¬ 
ciations  only  between  25  and  50  may  be 
classed  as  efficient;  but  that  is  not  a 
bad  record  for  a  growth  of  only  20 
y«rs.  “The  tainted  National  Electric 
Light  Association  has  given  way  to  the 
Edison  Electric  Institute.”  He  praises 
tfie  Institute  of  Carpet  Manufacturers 


tor  their  market  reports,  the  Laundry- 
Owners  National  Association  for  cost- 
hnding,  the  National  Cottonseed  Prod¬ 
ucts  Association  for  price  reporting,  the 
American  Fur  Mercliants’  Association 
and  the  Associated  Dress  Industries  for 
credit  regulation,  and  the  lumber  and 
metal  lath  associations  for  developing 
common  standards. 

So  some  associations  have  “developed 
the  machinery  and  the  mental  habits  for 
following  the  common  market,  knowing 
costs,  exchanging  price  data,  and  stand¬ 
ardizing  products  and  procedure.”  Here 
is  the  foundation  on  which  industry 
plans  can  be  built.  The  next  step  is  to 
train  the  several  concerns  in  the  indus¬ 
try  in  good  business  management.  The 
association  that  undertakes  this  pro¬ 
gram  must  keep  within  the  law.  It 
should  not  be  mandatory,  but  will  allow 
its  members  freedom  of  judgment.  And 
it  must  recognize  that  price  protection 
is  less  important  than  cost  studies — it 
must  look  forward.  Mr.  Heermance 
outlines  the  steps  such  an  association 
must  take:  an  economic  survey,  techni¬ 
cal  research,  market  study  and  business 
forecasting.  Of  less  general  interest, 
but  of  great  value  to  association  man¬ 
agers,  are  his  instructions  for  keeping 
the  course  clear  and  especially  for  edu¬ 
cating  the  outsider. 

Fifty  perhaps  out  of  500  associations 
are  prepared  for  budgeting  {M-oduction. 
Mr.  Heermance  hopes  that  these  50 
leaders  will  be  imitated  by  many  others. 
His  book  has  a  special  interest  and  im¬ 
portance  since  the  trade  association  or 
institute  seems  cast  for  so  important 
role  in  the  New  Deal — R.  W, 


ELECnON  COPY  PLACED 

California  newspapers  carried  a  heavy 
schedule  of  political  advertising  on  cer¬ 
tain  contest^  measures  brought  before 
the  voters  at  a  special  state  election 
held  June  27.  Amendment  No.  3,  an 
act  to  regulate  and  tax  horse  racing, 
was  approved  by  the  voters,  after  having 
been  passed  by  the  legislature  and  vetoed 
by  the  governor.  Full  page  copy  favor¬ 
ing  the  measure  were  used  by  the  Paci¬ 
fic  Coast  Breeders’  Association,  the 
California  Thoroughbred  Horsemen’s 
Association  and  other  friends  of  racing. 
Amendments  9  and  10,  acts  to  divert 
money  raised  by  gasoline  taxes  and  re¬ 
served  for  highways  into  the  state  gen¬ 
eral  fund,  were  bitterly  opposed  by 
motorists  in  advertising  space  and  both 
measures  defeated.  Amendment  No.  4, 
to  relieve  private  non-profit  schools 
from  state  taxation,  was  defeated. 

E.  B.  JEFFRESS  IN  HOSPITAL 

Edwin  B.  Jeffress,  publisher,  Greens¬ 
boro  (N.  C.)  Daily  News,  and  chair¬ 
man  of  the  state  highway  commission, 
who  has  been  ill  for  two  weeks,  is  now 
in  the  Duke  hospital  in  Durham. 


^;;7mOTO*b'JnS' (INDIAN*)  NEWS--^^  ^ 


©he  Chari  ts  Part  lou)e  Co. 

Circu  at'on  Buiid'ng  Experts 

Sixth  rioor,  Occidental  Building-  Indianapolis, Indiana . 


NEW  TEXAS  SHOPPING  GUIDE 

First  issue  of  a  Shoppers’  Guide 
made  its  appearance  at  G<x)se  Creek, 
Tex.,  on  June  16,  following  enactment 
of  ordinances  in  Goose  Creek  and  Pelly 
forbidding  distribution  of  circulars. 
The  Guide,  an  eight-page  tabloid  paper, 
carried  advertisements  from  nine  mer¬ 
chants  in  the  “tri-cities”  of  Baytown, 
Pelly  and  Goose  Creek.  The  Tri-Cities 
Sun,  daily  newspaper  serving  this  area, 
made  a  bid  on  printing  the  Guide,  ac¬ 
cording  to  Robert  Matherne,  business 
manager,  but  the  contract  was  awarded 
to  the  News  Publishing  Company  at 
La  Porte,  publisher  of  the  Goose  Creek 
Tribune.  Pelly  Herald  and  Baytown 
News,  free  weekly  newspapers. 


OFHCIAL  LOSES  SUIT 

Clay  Dorroh,  Oakdale,  Cal.,  city 
councilman,  was  denied  damages  in  his 
$25,000  libel  suit  against  Lee  and  Frank 
Collins,  former  publishers,  Oakdale 
Enterprise,  a  weekly,  in  a  superior 
court  decision  rendered  June  27. 


TENNESSEE  MEETING  AUG.  lO-ij 

Annual  meeting  of  the  East  Tennesstt 
Press  Association  will  be  held  in  Ath^ 
Tenn.,  August  10-12  the  executive  com¬ 
mittee,  meeting  in  Knoxville,  June  30 
decided.  Among  those  on  the  program 
will  be  Hammond  Fowler,  publisher 
Rockwood  Times;  Fred  Wankin, 
Post-Athenian,  who  will  lead  a  discus¬ 
sion  on  the  national  recovery  act  as  n 
affects  printers  and  publishers.  Miss 
Alma  Woodin,  South  Pittsburgh  Htut. 
ler;  R.  P.  Suite,  Newport  Plain  Tali 
and  Col.  J.  R.  Williams,  publisher 
Knoxville  Appalachian  Journal.  RoJ 
M.  Woodfin,  publisher,  South  Pitts, 
burgh  Hustler,  is  president  of  the  group 


DAIUES  NAME  “SPECIAL" 

DeLisser,  Boyd  &  Terhune,  Inc,  Neu 
York,  publishers’  representatives,  havt 
been  named  to  represent  the  Danhwi 
(Conn.)  News-Times  effective  July  ] 
'They  were  recently  appointed  to  repre 
sent  the  Covington  (O.)  Stillwater  Vd 
ley  News. 


If  the  Specials  .  .  . 


Could  Take  the  Editors  .  .  . 


To  Lunch  With  the  Space  Buyers 
Every  Week  .  .  . 


.  .  .  the  men  tcho  make  the  lists  might  get  almost  as 
good  an  understanding  of  newspapers  as  they  can  by 
regular  reading  of  EDITOR  &  PUBLISHER. 

For  the  newspapers*  hold  on  their  readers  is  built  up 
by  news  and  editorial  policies  and  practices.  Alert  adver¬ 
tising  men  are  keen  to  keep  in  touch  with  what  the 
newspapers  are  doing  and  thinking. 

That  is  one  reason  why — 

**Everybody  who  uses  newspapers  needs  to  read 


EDITOR  &  PUBLISHER  every  weA." 
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BENJAMIN  BAKER 


Editor  of  The  Annalitt  and  Writer 
on  Economics  Dies  at  61 

Benjamin  Baker,  editor  of  The  An- 
talist  died  at  his  home  in  Hartsdale, 

s  y..  July 

l-as  widely  known  as  a  business  ob¬ 
server  and  writer  on  economic  subjects. 

His  career  began  on  the  Boston 
ffanscril>t  where  he  wrote  special  ar¬ 
ticles.  He  went  to  Washington  in  1906 
as  editor  of  The  Navy,  returning  to 
Boston  two  years  later.  In  1916  Mr. 
Baker  came  to  New  York  as  editor  of 
a  magazine  called  Russia,  which  col¬ 
lapsed  with  the  Bolshevik  revolution. 
He  then  contributed  articles  to  maga- 
lines  and  newspapers,  and  for  a  time 
was  on  the  New  York  Evening  Post 
staff.  He  became  associated  with  the 
Annalist  in  1922  and  was  made  editor 
in  1925. 


(il^bftuani 

Gustav  a.  SCHULTZ,  so,  man¬ 
ager  of  the  Newark  (N.  J.)  Eve¬ 
ning  News  art  department,  died  sud- 
at  his  home  in  West  Orange, 
N.  j..  July  1  acute  indigestion.  Mr. 
^ultz  had  been  with  the  daily  for 
28  years  and  was  well  known  through¬ 
out  the  state  for  his  work  as  a  news 
photographer.  He  was  named  manager 
of  the  art  department  in  December, 
1930.  He  is  survived  by  his  wife,  four 
children,  three  brothers  and  four  sis¬ 
ters. 

James  Paul  Quatlander,  31,  Tyler, 
Tex.,  carrier  of  the  Dallas  (Tex.)  M''^- 
ing  News,  was  instantly  killed  June  23, 
four  miles  from  Tyler,  when  struck 
by  a  hit-and-run  driver,  while  riding 
home  on  his  bicycle.  His  body  was  found 
lying  by  the  wayside  and  the  bicycle 
150  feet  away.  He  is  survived  by  his 
wife  and  four  children. 

Jefferson  Lipscombe,  70,  printer  and 
newspaperman,  died  at  his  home  in  Par¬ 
sons,  W.  Va.,  June  24.  He  was  at 
one  time  associated  with  the  Tucker 
County  Pioneer  and  later  became  part 
owner.  Later  he  was  connected  with 
the  Parsons  Advocate.  He  served  a 
term  as  mayor  of  Parsons  and  was 
one  of  the  commissioners  in  chancery 
for  the  circuit  court.  His  wife,  a  son 
and  a  daughter  survive. 

Thomas  Forrest  Irwin,  78,  former 
financial  editor  of  the  Pittsburgh  Post 
Gazette,  died  June  27  of  a  cerebral 
hemorrhage  in  St.  Johns  Hospital.  He 
has  been  with  Pittsburgh  newspapers 
for  more  than  40  years  and  was  best 
known  for  a  market  column  he  edited 
on  the  financial  page  of  the  Pittsburgh 
Post  some  years  ago,  under  the  sobri- 
qurt  of  “The  Greengoods  Man,”  in 
which  he  discussed  market  house  mat¬ 
ters.  He  retired  about  a  year  ago. 

Rockwell  J.  Flint,  91,  publisher, 
Menomonie  (Wis.)  Dunn  County 
News  until  19(D  and  a  Civil  War 
veteran,  died  June  23  in  Menomonie. 
He  was  a  former  state  assemblyman, 
state  senator.  United  States  Marshal, 
mayor  of  Menominie  and  chairman  of 
the  county  board.  He  learned  the  print- 
trade  on  the  Portage  (Wis.)  Reg¬ 
ister. 


William  J.  Powers,  Ilion,  N.  Y„ 
correspondent  for  the  Utica  (N.  Y.) 
Daily  Press,  died  suddenly  June  29  at 
ihe  Ilion  Hospital.  He  had  been  a 
correspondent  for  the  Press  many  years, 
mid  also  for  papers  in  Syracuse  and  Al- 
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bany.  He  is  survived  by  his  wife  and 
a  daughter. 

Waltiuc  WniTCHARn,  32,  who  was 
associated  with  his  brother,  D.  J.  Whit- 
chard,  Jr.,  in  publishing  the  Greenville 
(S.  C.)  Reflector,  was  killed  June  27 
by  the  accidental  discharge  of  a  shot¬ 
gun  at  tl^e  home  of  a  friend.  Mack 
Henderson,  in  Greenville.  Henderson 
picked  up  the  gun,  believing  it  to  be 
unloaded,  and  a  charge  struck  Whit- 
chard  near  the  heart  at  close  range, 
resulting  in  immediate  death.  Authori¬ 
ties  decided  an  inquest  was  unnecessary. 
In  addition  to  his  brother,  Whitchard 
is  survived  by  his  mother,  his  wife, 
two  small  daughters  and  two  sisters. 

William  E.  Dolan,  50,  of  the  legal 
advertising  department,  Boston  Herald, 
for  the  past  20  years,  died  last  week. 
He  was  with  the  Boston  Evening  Amer¬ 
ican  before  joining  the  Herald  staff. 

Glen  E.  Rol'CH,  49,  night  wire  edi¬ 
tor,  Kokomo  (Ind.)  Tribune,  died  at 
his  home  July  1,  of  heart  trouble.  He 
was  sports  editor  and  later  became  tele¬ 
graph  editor  of  the  Kokomo  Dispatch 
before  its  merger  with  the  Tribune  in 
1930.  Rouch  is  survived  by  his  wife, 
a  son,  his  father,  a  brother  and  one 
sister. 

Mrs.  Florence  Latham  Van 
ScHOiCK,  64,  mother  of  James  Van 
Shoick,  of  the  advertising  department 
of  the  Columbus  (O.)  Citizen,  died  at 
her  home  in  Hilliards,  O.,  this  week. 

George  A.  Talbott,  79,  former  edi¬ 
tor,  Urbana  (O.)  Citizen,  died  at  his 
home  in  that  city  this  week.  He  had 
served  as  mayor  of  Urbana  and  treas¬ 
urer  of  Champaign  county. 

Mrs.  Sarah  Baker  Skillman,  98, 
widow  of  Archibald  Skillman,  who  was 
an  associate  of  Mark  Twain  on  the 
famous  Virginia  City  (Nev.)  Terri¬ 
torial  Enterprise,  died  June  28  at 
Eureka,  Nev.  Mr.  Skillman  established 
the  Eureka  Sentinel  in  the  town’s  boom 
days.  Mrs.  Skillman  is  survived  by  a 
son,  E.  A.  Skillman  of  Eureka;  two 
grandsons,  Edward  Skillman  of  the 
Nezv  York  Times  and  Willis  Skillman 
of  the  Las  Vegas  (Nev.)  Reiiew-J our- 
nal,  and  a  niece,  Mrs.  J.  H.  Sharp, 
Los  Angeles. 

Mrs.  Irene  R.  Strauss,  52,  wife  of 
Samuel  Strauss,  former  publisher  of 
the  New  York  Evening  Globe,  treas¬ 
urer  of  the  New  York  Times  and  found¬ 
er  of  the  Katonah  (N.  Y.)  Villager, 
died  in  Mt.  Kisco,  N.  Y.,  June  30,  of 
injuries  received  in  an  automobile  ac¬ 
cident  at  Armonk,  N.  Y.,  two  weeks 
before.  She  was  active  in  charity  work 
in  New  York  City. 

William  Hedinger,  a  clerk  employed 
in  the  New  York  Times'  news  depart¬ 
ment,  died  of  a  throat  infection  in  New 
York  July  1.  He  had  been  with  the 
Times  eight  years. 

Albert  Henry  Storer,  76,  formerly 
with  the  New  York  Shipping  List  and 
Price  Courant,  which  was  later  absorbed 
by  the  New  York  Commercial,  died 
at  his  home  in  Ridgefield,  Conn., 
June  28. 

Mrs.  Mary  Hubbs,  80,  wife  of  C  1* 


FOREMOST  IN  NEW  YORK 

Established  1905 

jOTALING’c 

''New  YORK  N.VV 

Dealers  and  Distributors 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFEICE 

TIMES  BUILDING 

TIMES  SQUARE 
Telaphone:  BRyant  S-0344 


r  th  Estate  for  July  8, 

Hubbs,  editor  and  publisher.  Lake  Mills 
(Wis.)_  Leader,  died  recently  at  her 
home  following  an  e.xtensive  illness. 

JOSEPH  A.  DONOVAN 

Joseph  A.  Donovan,  33,  well-known 
New  York  advertising  man  and  public¬ 
ity  director  for  the  Hearn  Department 
Store,  New  York,  died  in  New  York, 
June  30.  He  began  his  career  as  copy 
writer  for  Bloomingdale  Brothers  de¬ 
partment  store.  New  York,  was  for 
three  years  with  the  Floring-Plummer 
advertising  agency,  Detroit,  was  with 
the  advertising  department  of  the  Kresge 
store  in  Newark,  N.  J.,  advertising 
manager  of  the  Namm  store  in  Brook¬ 
lyn  for  four  years,  and  departmental 
sales  manager  of  Stems  Brothers,  New 
York.  He  joined  Hearn’s  last  January. 


EDMUND  E.  BEHR 

Edmund  E.  Behr,  39,  Universal  Ser¬ 
vice  correspondent  with  Pershing’s  pu¬ 
nitive  expedition  into  Mexico  and  for¬ 
mer  city  editor  of  the  Los  Angeles 
Examiner,  died  at  Hollywood  Hospital 
June  24.  Heart  trouble  caused  his 
death.  Mr.  Behr  went  overseas  as  a 
lieutenant  with  the  141st  Infantry  of 
the  Thirty-sixth  Division.  He  was 
wounded  and  gassed  at  St.  Etienne-a- 
Araes  Oct.  8,  1918,  and  subsequently 
decorated  for  bravery  in  the  same 
engagement  by  Commander-in-Chief 
Petain  of  the  French  army. 

ROBERT  BERRY 

Robert  Berp^,  63,  former  Associated 
Press  writer  in  Europe,  died  in  a  Lon¬ 
don  suburb  June  29.  He  was  with 
the  London  bureau  of  the  A.P.  when 
the  World  War  broke  out  and  served 
as  a  correspondent  in  the  war  zone 
throughout  the  conflict.  He  was  also 
on  the  A.P.  staff  that  covered  the  Ver¬ 
sailles  Peace  Conference.  He  subse¬ 
quently  was  chief  of  bureau  at  Madrid 
and  Vienna.  Mr.  Berry  was  widely 
known  as  a  linguist. 


ASSAULT  CASES  CONTINUED 

The  hearing  in  the  cases  of  Joe  Sny¬ 
der  and  Carl  Freyschlag,  charged  with 
beating  and  seriously  injuring  John  E. 
Tiedeman,  editor  and  Publisher  of  the 
Times  of  Morgan  Hill,  Cal.,  was  called 
June  28.  Tiedeman  was  still  confined 
in  the  county  hospital  at  San  Jose  and 
was  unable  to  appear.  The  cases  were 
continued  for  two  weeks  by  Judge  J. 
C.  Lewis. 


EXPERIENCE 


UDGMENT  by  men 
occupying  key  posi¬ 
tions  in  publishing  is 
increasingly  necessary. 


When  you  need  a  per¬ 
son  of  proved  ability^ 
write  or  wire  your 
specifications  to — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 
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DAVIS  PLEADS  NOT  GUILTY 

A  dual  plea  of  not  guilty  and  not 
guilty  by  reason  of  insanity  was  en¬ 
tered  by  Edwin  Davis,  charged  with 
the  murder  of  E.  Gail  Patterson,  busi¬ 
ness  manager  and  assistant  publisher  of 
the  Los  Angeles  Illustrated  Daily  Neivs, 
at  his  arraignment  last  week.  Davis, 
former  janitor  of  the  News,  is  accused 
of  fatally  wounding  Patterson,  and  se¬ 
riously  injuring  E.  J.  McGuire,  pur¬ 
chasing  agent  of  the  paper,  in  an  argu¬ 
ment  following  his  attempt  to  regain 
his  position  with  the  paper.  The  trial 
is  set  for  July  31. 


MARTIN’S  MEMORY  HONORED 

The  name  of  John  A.  Martin,  tenth 
governor  of  Kansas,  and  for  more  than 
30  years  editor  of  the  Atchison  Cham¬ 
pion,  was  recently  added  to  the  Kansas 
Newspaper  Hall  of  Fame,  sponsored 
by  the  University  of  Kansas  department 
of  journalism,  and  by  Sigma  Delta  Chi, 
journalism  fraternity  at  the  University. 
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MARBLE  TOURNAMENT 
FINALS  PLAYED 


Scripps-Howard  Promotion  Held  in 
Two  Sections — More  Entries 
This  Year  Than  Ever 
Before 

The  victory  last  week  of  14-year-old 
Aaron  Butash  of  Throop,  Pa.,  in  the 
finals  at  Ocean  City,  N.  J.,  brought  to 
a  close  the  eleventh  annual  national 
marble  tournament,  sponsored  by  the 
central  group  of  Scripps-Howard 
Newspapers. 

The  new  marble  king  won  his  cham¬ 
pionship  by  defeating  Billy  Matthews, 
of  Chattanooga,  Tenn.  The  winner 
represented  the  Scranton  (Pa.)  Times, 
and  the  loser  the  Chattanooga  News. 

This  year’s  tournament  was  the  great¬ 
est  ever  sponsored.  Because  of  the 
large  number  of  newspapers  participa¬ 
ting,  the  tournament  was  divided  into 
two  sections,  with  the  Eastern  games 
being  played  at  Ocean  City,  and  the 
Western  section  at  Soldiers  Field, 
Chicago. 

Forty  boys  and  one  girl  from  as  many 
cities  knuckled  down  at  Ocean  City 
under  the  direction  of  Ralph  ShurtleflF, 
Clinvland  Press,  national  director. 
Thirty -one  boys  played  in  Chicago,  with 
Paul  W.  Van  Camp,  Akron  Times- 
Press,  in  charge. 

The  tournaments  were  run  simul¬ 
taneously  the  week  of  June  26.  When 
the  Chattanooga  youth  won  the  Western 
finals  at  Soldiers  Field  on  June  29, 
he  was  taken  by  plane  to  Ocean  City, 
where  he  played  for  the  national  title 
the  following  day. 

Five  thousand  persons  crowded 
“ringer  stadium”  on  the  beach  for  the 
finals.  Ted  Husing,  sports  radio  an¬ 
nouncer,  described  the  play  over  a  na¬ 
tional  Columbia  hookup. 

League  champions  in  the  Western 
tournament  included  Billy  Matthews, 
Chattanooga  (Tenn.)  News;  William 
Glaser.  St.  Paul  (Minn.)  Pioneer  Press; 
Clarence  Rosser,  Chicago  Herald  and 
Examiner;  Marvin  Buell,  St.  Louis 
(Mo.)  Star-Times;  William  Dyer,  In¬ 
diana  f>olis  (Ind.)  Times,  and  Lawrence 
Ennis,  Ez'anxz'ille  (Ind.)  Press. 

In  the  east  the  league  winners  were 
.^aron  Butash,  Scranton  (Pa.)  Times; 
.Mbine  Poremba,  Springfield  (Mass.) 
L'nion;  Raymond  Kammauf,  Cumber¬ 
land  (Md.)  Times;  Paul  Popovich, 
li  ' heeling  (W.  Va.)  News;  John  Hona- 
fous,  Harrisburg  (Pa.)  Telegraph; 
Harry  Turner,  Columbus  (O.)  Citicen; 
Morton  Brown.  Binghamton  (N.  Y.) 
Sun  and  Torrence  Baker,  Roanoke 
(Va.)  Times-W orld. 

The  increase  from  48  to  72  entries 
in  this  year’s  tournament  was  attributed 
by  Mr.  Shurtleff  to  the  fact  that  the 
marble  tourney  is  the  only  promotion 
stunt  for  children  now  available  to 
newspapers.  It  is  estimated  that  more 
than  three  million  boys  and  girls  played 
in  the  national  tournament  throughout 
the  nation  this  year. 


CANADIAN  GROUP  ELECTS 

J.  H.  Giles,  editor  and  publisher  of 
the  Lachute  (Que.)  Watchman,  was 
elected  president  of  the  Eastern  On¬ 
tario  and  St.  Lawrence  Valley  Press 
.Association  at  the  annual  meeting  in 
Alexandria,  Ont.,  recently.  Others 
elected  were:  J.  A.  Laurin,  publisher, 
.Alexandria  (Ont.)  Times,  vice-jn’esi- 
dent,  and  C.  J.  McTavish,  ^itor,  Corn¬ 
wall  (Ont.)  Standard-Freeholder,  secre¬ 
tary-treasurer.  E.  Roy  Sales,  Renfrew 
Mercury,  managing  director.  Canadian 
Weekly  Newspaper  Association,  was 
guest  speaker. 


EDITORIAL  STAFF  MOVES 

The  editorial  department  of  the  In¬ 
dianapolis  News,  for  many  years  lo¬ 
cated  on  the  ninth  floor  of  the  News 
building,  was  moved  June  24  to  the 
fifth  floor.  .\  convenient  runway  lead¬ 
ing  from  the  new  floor  to  the  compos¬ 
ing  room  will  save  as  much  as  12 
minutes  in  make-up  under  the  new  ar¬ 
rangement,  it  was  estimated  by  Ray 
D.  Everson,  managing  editor. 


WHAT  OUR  READERS  SAY 


MANY  RATES  TOO  LOW 

To  Editor  &  Publisher: — As  pub¬ 
lisher  of  a  small  city  daily  at  Marinette, 
I  have  often  wondered  how  many  of 
the  smaller  newspapers  got  by  with  the 
national  advertisers  with  the  wide  vari¬ 
ance  in  their  rates.  From  time  to  time 
advertisements  of  groups  have  appeared 
in  your  publication  in  which  circula¬ 
tions  were  given  and  rates  were  quoted. 
A  recent  one  of  these  brings  out  some 
startling  conditions.  Where  rate  .035 
is  given  one  paper  shows  a  circulation 
of  5,528  and  another  8,667  or  58  per 
cent  greater.  Where  rate  .04  is  given 
one  paper  shows  a  circulation  of  4,982, 
one  of  5,753  and  another  of  10,301,  or 
in  one  case  106  and  in  the  other  76 
per  cent  greater.  Where  rate  .045  is 
given  one  paper  shows  a  circulation  of 
7,333  and  another  11,238  or  53  per 
cent  greater.  W'here  rate  .05  is  given 
one  paper  shows  a  circulation  of  13,684 
and  another  17,180  or  more  than  24 
per  cent  greater.  Where  rate  of  .06  is 
given  one  paper  shows  a  circulation 
of  13,101  and  another  of  18,334  or  a 
difference  of  about  40  per  cent. 

It  will  be  noted  that  one  paper  with 
a  rate  of  .05  has  over  31  per  cent  more 
circulation  than  one  with  rate  of  .06. 
The  advertisement  shows  that  two  pa¬ 
pers  in  the  .035  class  have  approxi¬ 
mately  50  per  cent  more  circulation 
than  two  papers  in  the  .04  class.  Evi¬ 
dently,  some  of  these  papers  have  a  rate 
altogether  too  low  and  one  which 
should  be  adjusted  upwards  just  as 
soon  as  business  conditions  will  war¬ 
rant. 

Frank  E.  Noyes, 

Eagle  Star,  Marinette,  Wis. 


COURT  CONFIRMS  SALE 

Sale  of  the  Woodward  (Okla.)  Dem¬ 
ocrat,  which  has  been  in  receivership 
for  the  last  year,  was  confirmed  by 
Judge  O.  C.  Wybrant  in  district  court 
recently.  The  Democrat  was  recently 
sold  to  E.  H.  Smith,  who  purchased  the 
paper  at  a  receiver’s  sale.  B.  H.  King, 
receiver,  submitted  his  report,  which 
was  approved,  and  distribution  of  funds 
was  ordered  by  the  court.  Smith  plans 
either  to  resume  the  Democrat  or  move 
the  plant  to  Fargo,  Okla.,  where  Mrs. 
Smith  owns  the  Fargo  Statesman. 


FIGHTING  CHAIN  STORE  TAX 

The  recent  granting  of  two  temporary 
injunctions  to  restrain  the  operation  of 
the  so-called  chain  store  tax  law  of 
West  Virginia,  by  Judge  Arthur  P. 
Hudson  at  Charleston,  W.  Va.,  indi¬ 
cated  that  the  Great  Atlantic  and  Pacif¬ 
ic  Tea  Company,  owner  of  198  stores 
in  the  State  and  the  Kroger  Grocery 
and  Baking  Company,  owner  of  83 
stores,  intend  to  carry  on  a  legal  battle 
in  both  state  and  federal  courts  before 
they  consent  to  pay  the  taxes. 


GOSHEN  DAILIES  MERGE 

A  merger  of  the  Goshen  (Ind.)  Daily 
Democrat  and  the  Goshen  Daily  Nexos- 
Times,  evening  papers,  was  effected  last 
week.  Dean  L.  Barnhart,  managing 
director  of  the  Democrat,  and  O.  ^1. 
Kinnison,  president-treasurer  of  the 
News  Publishing  Company,  are  co-pub¬ 
lishers  of  the  merged  publications.  The 
Democrat  was  96  years  old.  It  was 
owned  by  Mr.  and  Mrs.  Barnhart  and 
Mrs.  Benjamin  F.  Deshi.  The  merged 
publication  will  be  issued  as  an  inde¬ 
pendent  newspaper. 


CHICAGO  TRIBUNE  VETERANS 

Fanny  Butcher,  Chicago  Tribune 
literary  editor,  observed  her  2()th  an¬ 
niversary  with  Tribune  in  June.  Wal¬ 
lace  Abbey,  Tribune  picture  editor  and 
Frank  Willard,  cartoonist  and  creator 
of  “Moon  Mullins,”  each  observed  his 
tenth  Tribune  service  anniversary. 


DROPS  SUNDAY  ISSUE 

The  Keokuk  (la.)  Gate  City  has  dis¬ 
continued  its  Sunday  edition  and  started 
a  Saturday  edition.  It  is  now  pub¬ 
lished  evenings  six  days  a  week. 


BANK  PRESTIGE  DIMINISHED 


Advertising  Urged  to  Recapture  Pub¬ 
lic  Good-will  and  Confidence 

“Admittedly,  banks  have  suffered  a  tre¬ 
mendous  loss  of  prestige,  and  their  most 
precious  asset,  good-will,  has  been  seri¬ 
ously  deflated,”  states  Preston  E.  Reed, 
secretary  of  the  Financial  Advertisers’ 
Association,  Chicago,  in  the  June  Bul¬ 
letin  of  that  organization.  “A  bank 
which  advertises  will  thereby  demon¬ 
strate  its  own  belief  in  its  soundness, 
and  its  purpose  to  look  forward  and 
do  a  constructive  work  in  the  com¬ 
munity.  There  is  no  way  in  which  it 
can  regain  public  good-will  in  a  better 
manner. 

“Advertising  should  not  be  lament- 
ingly  retrospective.  Enough  has  been 
said  about  the  depression.  Advertising 
should  be  distinctly  forward-looking,  a 
new  set  of  guide  posts  set  up  for  the 
purpose.  Bank  relationships  are  in  a 
state  of  flux.  Depositors  are  in  an  un¬ 
settled  inquiring  state.  Thousands  are 
‘getting  along  without  banks  until  things 
settle  down.’  Constructive  advertising 
will  aid  the  settling  down  process.” 

PERRY  NAMED  PRESIDENT 

John  J.  Perry,  formerly  of  the  San 
Pedro  (Cal.)  Neivs-Pilot  business  staff, 
has  been  named  president  and  general 
manager  of  the  Redondo  Beach  (Cal.) 
South  Bay  Daily  Breeze,  succeeding 
(ieorge  Orgibet.  Mr.  Perry  at  one 
time  owned  the  Paducah  (Ky.)  News- 
Democrat. 


GAVE  EMPLOYES  SPACE 

.•\n  unusual  departure  in  strike  proce¬ 
dure  was  adopted  in  Hamilton,  Ont.,  by 
Mercury  Mills,  Ltd.,  of  that  city,  when 
they  provided  half-page  space  in  local 
newspapers  for  their  500  striking  em- 
plovees  to  state  publicly  their  arguments. 


WINS  ADVERTISING  AWARD 

The  Stephenville  (Tex.)  Empire- 
T ribune  has  been  announced  as  the  win¬ 
ner  of  the  Board  award  for  the  best 
set  advertisements  in  Texas  weekly 
newspapers.  The  $75  award  is  pre- 
sented  annually  by  W.  N.  Beard,  Ft 
Worth,  through  the  Texas  Press  Assq. 
ciation.  The  Beeville  Bee-Picayune 
was  awarded  second  place;  San  Marco 
Record,  third ;  Floydada  Hesperian^ 
fourth,  and  the  Wellington  Leader 
fifth. 


PAPER  REDUCED  ON  COAST 

Reduction  of  roll  newsprint  prices  by 
$5  to  $40  a  ton  for  the  Pacific  Coast 
area  is  announced  from  San  Francisco 
offices  of  Blake,  Moffitt  &  Towne  by 
O.  W.  Mielke,  general  manager.  The 
lowered  price  was  made  to  compete  with 
paper  from  foreign  mills  and  follows  a 
similar  reduction  in  the  East,  Mr. 
Mielke  told  an  Editor  &  Publisher  cor¬ 
respondent.  Contracts  calling  for  the 
reduced  price  will  be  in  effect  for  but  a 
year,  he  stated. 

WIDOW  PUBLISHING  DAILY 

Mrs.  Belle  T.  Rood,  widow  of  Harry 
L.  Rood,  for  many  years  editor  and 
publisher  of  the  New  Smyrna  (Fla.) 
Daily  Nen's,  has  announced  plans  for 
continuing  the  publishing  business  in 
which  she  had  been  associated  with  Iict 
husband.  J.  W.  Hanson,  formerly  rf 
the  Titusi’ille  (Fla.)  Star-Advocate, 
has  been  placed  in  charge  of  the  edito¬ 
rial  department  of  the  News. 

PUBLISHERS’  A  &  M  NAMED 

Publishers’  A  &  M  Service  (Com¬ 
pany,  Brooklyn,  N.  Y.,  has  been  ap¬ 
pointed  national  advertising  representa¬ 
tives  for  the  Advocate,  a  daily  evenipg 
paper,  covering  Ridgewood-Glendale, 
Nassau  Heights  and  Maspeth  in  Queens 
Borough,  New  York. 


Supplies  and  Equipment 


'  I  *HE  finest  and  most  accurate  ma- 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 
Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates. 
Seru/  for  details 

IRVING  TRUST  COMPANY.  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stajrs 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabU  AddraM  NENSCO— Worea.tar 


HOE 

PRECISION 
THINNING 
&  SHAVING 
MACHINE 
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w.  L.  DICKEY  ON  STAND 
AT  K.  C.  HEARING 


ROTARIAN  PUBUSHERS  MEET  SECRECY  REQUEST  REFUSED 


Journal-Post  Editor  Tells  Financial 
Aid  Given  Daily  by  H.  L. 
Doherty — Taking  Depo¬ 
sitions  in  Libel  Case 


(By  telegraph  to  Editok  &  Publishes) 

Kansas  City,  Mo.,  July  6. — An  ab¬ 
rupt  change  in  the  editorial  policy  of 
the  Kaitsas  City  Journal-Post  took 
place  on  the  purchase  of  a  half-interest 
in  tlie  newspaper  by  Henry  L.  Doherty 
public  utilities  magnate,  it  was  developed 
in  testimony  being  taken  as  depositions 
in  the  libel  suit  of  I.  N.  Watson,  an 
attorney  for  the  Kansas  City  Star, 
against  the  Journal-Post,  W.  Laurence 
Dickey,  its  ^itor,  and  Doherty.  Wat¬ 
son  is  seeking  $500,000  damages  for  a 
recent  article  in  the  Journal-Post, 
which,  he  alleges,  was  a  reflection  upon 
his  conduct  as  a  lawyer. 

With  Dickey’s  deposition  being  taken, 
attorneys  for  the  Journal-Post  objected 
to  testimony  regarding  the  change  in 
the  newspaper’s  policy,  but  were  over¬ 
ruled  by  W.  S.  Hogsett,  commissioner 
for  the  circuit  court.  The  policy  of  the 
Journal-Post,  it  was  shown  by  exhibits, 
had  been  vigorous  in  its  opposition  to 
high  gas  rates  in  Kansas  City  prior  to 
the  death  of  Walter  S.  Dickey,  former 
owner  of  the  paper  and  father  of  the 
present  editor.  It  was  shown,  too,  that 
on  July  30,  1931,  two  days  before 
Doherty’s  share  in  the  ownership  be¬ 
came  effective,  it  had  published  an  edi¬ 
torial  attacking  utility  practices.  Since 
that  date,  however,  the  newspaper  has 
defended  the  Doherty  gas  interests  in 
Kansas  City  and  territory. 

Questions  by  Henry  N.  Ess,  attorney 
for  \Vatson,  brought  from  Dickey  in¬ 
formation  that  since  Doherty’s  original 
investment  in  the  Journal- Post  he  had 
adianced  to  the  management  of  the 
paper  an  amount  approximating  $350,000, 
Mr.  Dickey  could  not  give  the  exact 
figure,  but  said  the  advances  were  in 
the  form  of  loans,  beginning  in  April 
or  May,  1932. 

Dickey  testified  that  Doherty  owned 
half  of  the  10,000  shares  of  common 
stock  in  the  Journal- Post  and  that  the 
balance  was  divided  among  Marion  B. 
Sharp,  1,700  shares;  Dick  Smith,  1,600 
shares,  and  himself,  1,700  shares.  In 
addition,  Doherty  had  purchased  bonds 
of  the  publication  with  a  face  value 
of  $500,000,  which,  so  far  as  the 
witness  knew,  the  gas  magnate  still 
held. 

In  connection  with  cases  concerning 
Doherty  and  the  Kansas  City  Star, 
attorneys  for  the  Star  have  filed  a 
demurrer  to  the  renewed  $30,000,000 
conspiracy  suit  of  the  Cities  Service 
Gas  Company.  The  Star’s  demurrer 
to  the  original  suit  was  sustained,  but 
the  gas  company  was  given  permission 
to  file  an  amended  petition. 


Plan  to  Draft  Code  of  Ethic*  on 
International  Scale 

Newspaper  publishers  from  many 
parts  ol  the  world  participated  in  an 
unusual  newspaper  gathering  in  Boston 
last  week  in  connection  with  the  an¬ 
nual  convention  of  Rotary  International. 

Meeting  in  the  auditorium  of  the 
Boston  Herald  and  Traveler,  the  pub¬ 
lishers  spent  three  hours  exchanging 
greetings  and  discussing  newspaper 
ethics. 

A  committee  was  appointed  to  draft 
a  code  of  ethics  in  accord  with  Rotary 
principles.  In  the  code  will  be  incor¬ 
porated  something  in  accord  with  the 
sixth  principle  of  Rotary,  which  is  a 
plank  for  international  understanding. 

Dwight  Marvin  Troy  (N.  Y.)  Rec¬ 
ord,  was  made  chairman  of  the  com¬ 
mittee.  Others  appointed  were  Thomas 
C.  List,  publisher  of  the  Taranaki  Daily 
News,  New  Plymouth,  New  Zealand; 
Justus  Craemer  of  Orange,  Cal.,  past 
president  of  the  National  Editorial  As¬ 
sociation;  Frank  Jennings,  of  St.  John, 
N.  B.,  and  Leland  D.  Case,  associate 
editor  of  The  Rotarian,  Chicago. 

James  H.  Skewes,  publisher  of  the 
Meridian  (Miss.)  Star,  presided.  Greet¬ 
ings  were  extended  by  E.  W.  Preston, 
publisher  of  the  Boston  Herald  and 
Traveler. 


EDITOR  &  PUBLISHER 
Classified  Advertising 


RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .S*  per  line 

3  Times  —  .43  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .7$  per  line 

4  Times  —  .(•  per  line 
Count  six  worils  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Lflitor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Iton’t  Wait,  Buy  Now — Prices  will  be 
higher.  1  have  real  bargains  in  dally, 
weekly  and  semi-weekly  newspapers.  Spe¬ 
cial  bargains  in  New  York,  New  Jersey, 
North  Carolina,  Pennsylvania.  J.  B. 
Shale,  Times  Building.  New  York. 


Newspapers  —  dailies,  weeklies  —  sales, 
mergers.  All  sections.  Highest  references. 
Len  W.  Feighner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  ofllce,  Murphy’s  Hotel,  Richmond, 
Va.  J.  W.  Mapoles,  representative. _ 


Capital  Wanted 


Managing  Editor  wanted  with  35,000  to 
invest  in  new,  promising  daily,  near  New 
York.  E-608,  Editor  &  Publisher. 


Insurance 


Build  Circulation  that  sticks  with  news¬ 
paper  accident  policies.  Write  Jim  G. 
Ferguson.  Vlce-Pres.,  Continental  Life  Ins. 
Co..  St.  Louis.  Mo. _ 


L.  A.  SMITH  LOSES  SUITS 


Circulation  Promotion 


Former  Editor  of  Santa  Paula  (Cal.) 

Chronicle  Brought  Four  Actions 

Leo  A.  Smith,  former  editor  and 
•nana^r  of  the  Santa  Paula  (Cal.) 
Chronicle,  lost  four  suits  seeking  back 
^r)'  and  dissolution  of  the  Santa 
Paula  Chronicle  Publishing  Company, 
Ltd.,  in  Ventura  superior  court  late 
last  week. 

Smith,  owner  of  40  per  cent  of  the 
publishing  company’s  stock,  asserted  he 
was  illegally  discharged  as  editor- 
manager  of  the  paper  last  January,  and 
sought  $2,325  the  assertedly  due  in  back 
salaries,  as  well  as  dissolution  of  the 
wnwration  and  appointment  of  a  re- 
aivtt.  The  plaintiff  alleged  that  Roy 
Hnkerton,  Martin  Jensen,  and  Curtis 
fl'ljyer,  directors  of  the  corporation, 
Wd  office  illegally  in  that  they  were 
uot  individually  stockholders. 

Evadence  at  the  trial  indicated  that 
omith  ow^  40  per  cent  of  the  (Chronicle 
*ow,  while  the  remaining  60  per  cent 
's  held  by  the  Ventura  County  Star, 
of  which  Pinkerton,  Jensen  and 

,7*'' represent  the  majority  interest. 

Sn  addition  to  denying  Smith’s  peti- 
“Oos,  costs  of  the  action  were  assessed 
*«mnst  him. 


Ask  for  aflldavlts  of  results  (both  In  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  clrcuIatlon-bulIding 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 


Promotion  now,  to  bring  “better  times.” 
Hudson  Do  Priest  &  Associates,  world’s 
record  circulation  builders,  246  6th  Ave„ 
N.  Y.  C. 


Newspapers  Wanted 


Will  pay  nearly  all  cash  for  sound  dally 
In  good  town  of  about  10,000  or  less. 
Want  New  England,  New  York,  the  North¬ 
west,  or  an  outstanding  bargain  anywhere. 
I  am  the  principal.  E-501,  Editor  &  Pub¬ 
lisher. 


Help  Wanted 


Editor  for  Democratic  dally  newspaper  in 
Missouri  city  of  about  26,000.  Young  man 
capable  of  handling  part  of  Democratic 
editorial  page.  Prefer  a  Missouri  Demo¬ 
crat  or  one  who  has  lived  in  Missouri. 
Must  be  good  contact  man.  Write  E-602, 
Editor  &  Publisher. 


Managing  Editor  afternoon  newspaper,  city 
of  400,000  population.  Address  E-607, 
Editor  &  Publisher. 


Wanted— capable  advertising  solicitor,  copy 
writer;  must  be  sober,  clean-cut;  ability  to 
create  good  will  and  sell,  essential.  Sub¬ 
mit  references,  lay-out  work.  Steady  Job 
In  good  southern  town.  Salary,  commis¬ 
sion.  E-603,  Editor  &  Publisher. 


Situation  Wanted 


Advertising  Manager  available — Man  of 
high  character,  15  years  experience,  sea¬ 
soned  In  all  branches  of  advertising.  A 
genuine  producer.  Will  consider  connec¬ 
tion  on  dally  anywhere  In  U.  S.  D-993, 
Editor  &  Publisher. 


go-getting 

•Advertising  Manager 
available. 

Equipped  to  handle  entire  advertising  de¬ 
partment  economically,  efficiently.  Contact 
and  sales  record  excellent;  layout  and 
copy  expert.  Convincing  references.  Age 
33.  E-604.  Editor  &  Publisher. 


Advertising  Manager,  age  36,  fifteen  years’ 
newspaper  experience,  now  employed,  8 
years  with  same  publication.  Changes  In 
organization  makes  new  connection  de¬ 
sirable.  Able  to  promote  and  write  de¬ 
partment  store  advertising.  Showing  gains 
on  accounts  now’  contacting.  'Will  consider 
proposition  anywhere.  Write  E-606,  Edi¬ 
tor  &  Publisher. 


Advertising  Writer — Unusual  ideas  In  lay¬ 
out  and  ropy  that  aid  the  sale  of  space. 
E-&10,  Editor  &  Publisher. 


Aerial  Photographer  and  army  trained  air¬ 
plane  pilot  wants  to  connect  with  news¬ 
paper  that  needs  his  services  In  the  gath¬ 
ering  of  Its  news  pictures.  Lieut.  W.  J. 
Chapman,  Valley,  Nebraska. 


Any  Department  Man,  26,  would  like  to 
make  connection  with  small  town  daily 
or  weekly.  Experienced  In  advertising, 
circulation,  make-up,  editing,  reporting, 
and  headline  writing.  Now  employed. 
T.  L.,  Box  997,  Columbus,  O. 


Circnlatlon — Experienced  Boy  Carrier  Or¬ 
ganization,  Promotion,  successfully  changed 
two  combinations  and  one  morning  from 
men  to  boy  carriers  under  all  kinds  of 
adverse  conditions.  Capable  of  handling 
any  position.  Fourteen  years’  experience 
Denver,  Los  Angeles,  Buffalo.  Age  33. 
D-989,  Editor  &  Publisher. 


rirrulation  Manager,  26  years’  experience, 
15  years  manager  department.  Thoroughly 
competent,  best  recommendations.  E-509, 
Editor  &  Publisher. 


Circnlatlon  Manager,  organizer  and  com¬ 
petent  Boy  Promotion  man.  10  years  with 
leading  dallies.  Experienced  combination 
newspapers.  Excellent  references.  Confi¬ 
dential  interview  if  desired.  D-9T2,  Edi¬ 
tor  A  Publisher. 


Situations  Wanted 


St.  Paul  Judge  Wouldn’t  Suppress 

Amount  of  Attorney  Fees  in  Case 

An  attempt  last  week  to  suppress 
news  regarding  a  claim  for  attorney 
fees  in  receivership  of  the  Duluth  Street 
Railway  was  denied  by  Judge  M.  M. 
Joyce  in  Federal  District  Court,  St. 
Paul. 

The  question  arose  over  a  request  pre¬ 
sented  to  the  court  by  J.  B.  Faegre, 
Minneapolis  attorney  whose  firm  was 
seeking  $20,000  in  fees.  He  asked  the 
court  to  direct  that  newspaper  re¬ 
porters  refrain  from  publishing  news  of 
the  action. 

Judge  Joyce  made  his  decision  with¬ 
out  waiting  to  hear  a  protest  from  a 
reporter  representing  the  St.  Paul  Dis¬ 
patch  and  Associated  Press  who  imme¬ 
diately  arose  to  address  the  court. 

"The  testimony  here,”  Judge  Joyce 
said,  "is  a  public  record.  Any  knowl¬ 
edge  of  it  by  parties  other  than  those 
directly  interested  here  will  not  affect 
my  determination  of  the  question  in  any 
way.” 


Classified  Advertising  Manager,  14  years 
experience,  seeks  position  with  newspaper 
that  appreciates  originality,  aggressiveness 
and  executive  ability.  Single.  35  years  of 
age.  College  graduate,  willing  to  locate 
anywhere.  Outline  of  record  and  unquali¬ 
fied  references  furnished.  Write  D-981, 
Editor  &  Publisher. 


Desk  or  Executive— Exceptionally  well- 
trained  newspaperman,  34.  real  record, 
available.  Will  drive  for  Interview.  First 
salary  nominal.  E-500,  Editor  &  Publisher. 


Contact  Han — Strong  personality,  excellent 
sales  record  with  Hearst  International 
Magazine  Co.,  Scrlpps-Howard  News¬ 
papers.  Would  except  any  position  where 
diplomacy,  salesmanship,  and  perslstance 
Is  required.  D-982,  Editor  A  Publisher. 


Editorial — College  graduate,  22,  ambitious, 
2  years  reporting  and  desk.  Wants  try¬ 
out  anywhere,  any  position.  D-991,  Editor 
A  Publisher. 


General  Manager — Business  manager; 
desires  position.  Formerly  managed  paper 
that  completely  reversed  local  situation  in 
city  of  over  100,000.  Paper  and  situation 
very  well  known  to  most  publishers. 
Address  D-979,  Editor  A  Publisher. 


ADDS  SATURDAY  EDITION 

The  Austin  (Tex.)  Dispatch  has 
added  a  Saturday  edition,  and  is  now 
published  evenings  and  Sunday. 


Magazine,  newspaper,  or  publishing  work. 
Young  woman,  22,  college  graduate.  Sec¬ 
retarial  experience,  typing,  newspaper  ex¬ 
perience,  proof  and  copy  reading.  Knowl¬ 
edge  of  French  and  German.  Excellent 
references.  W.  Cooper,  1662  St.  Agnes 
Ave..  Utica,  N.  Y. 


Advertising  Man,  age  29,  eight  years  dis¬ 
play  advertising  experience,  desires  per¬ 
manent  connection.  Willing  to  go  any¬ 
where.  Excellent  references  as  a  result 
producer,  salesman  and  copy  writer.  D- 
978,  Editor  A  Publisher. 


News  Photographer — Seven  years’  experi¬ 
ence  New  York.  Detroit  newspapers,  for¬ 
mer  Manager  Cleveland  Bureau  of  largest 
news  picture  syndicate,  desires  staff  posi¬ 
tion  or  will  equip  and  finance  own  plant 
in  conjunction  with  newspaper.  Age  25, 
own  car  and  camera  equipment.  College 
education.  Henry  W.  McAllister,  136  Rider 
Ave.,  Patchogue,  L.  I.,  N.  Y. 


Photo-News  Editor — This  Is  the  age  of 
pictures.  Man,  34,  10  years’  experience 

Photo-News  agencies.  New  York.  Fea¬ 
tures,  Roto  section  layouts,  caption  writer. 
Knowledge  and  Imaginative  selectivity. 
Magazine  or  newspaper.  E-505,  Editor  A 
Publisher. 


Publicity — Advertising  Writer:  Nine  years 
newspaper,  advertising  and  publicity  ex¬ 
perience.  backed  by  14  years  residence  In 
Latin  America  as  son  of  Consular  officer. 
Knowledge  of  Spanish,  Portuguese  and 
some  French.  Able  to  mix  with  Latin 
Americans  on  common  social  basis.  Re¬ 
cently  Assistant  Publicity  Director  for 
large  steamship  line  operating  New  York, 
California  and  South  America.  Full  Knowl¬ 
edge  copy  and  production  of  direct  mall 
and  space  advertising  as  well  as  all-round 
editorial  and  news  experience.  D-980, 
Editor  and  Publisher. 


Publisher’s  Assistant — An  ambitious.  Intel¬ 
ligent  young  man  with  valuable  experi¬ 
ence  under  a  very  successful  Publisher  Is 
looking  for  a  hard  Job.  He  has  learned 
enough  to  know  that  there  is  always 
more  to  learn.  The  starting  salary  is  not 
important.  Good  reputation  and  appear¬ 
ance;  age  29;  Protestant;  University 
Graduate;  married.  D-995,  Editor  A  Pub¬ 
lisher. 


Reporter,  Feature  Writer,  Territorial  Man¬ 
ager — 26.  capable,  personable,  four  years 
experience  on  Pennsylvania  and  New 
England  papers.  Married,  good  habits, 
and  a  thirst  for  work.  Salary  secondary, 
D-974,  Editor  A  Publisher. 


Circulation  Manager,  with  twenty  years’ 
experience  In  circulation,  morning,  evening 
and  Sunday  combination,  and  evening  Held. 
Experienced  In  every  phase  of  carrier, 
street  and  news  stand  promotion;  salary 
secondary  to  opportunity  to  prove  worth. 
D-998,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co..  480  West  Broadway,  N.  Y. 


NEWSPAPER 

PROPERTIES 


Bousht,  Sold  and  Appraised 

A//  negotiatioMS  eonfidtntial 


Palmer,  Suter  &  Palmer 


Business  Established  In  189S 


350  Madison  Ave.  New  York 


Out  of  a  Job? 


Don’t  bother  your  friends!  Run  a  Classi¬ 
fied  Ad  in  Editor  &  Publisher  and  contact 
employers  in  the  newspaper  world. 

Our  Classified  Service  is  more  than  a  name. 


•s 
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SH(iPmK%THlRE]r 


B7  MARLEN  PEW 


COPY-DESK  conversation  o  v  e  r- 
heard: 

Question;  Will  the  New  Deal  work 
in  practice? 

Answer;  That  is  on  the  lap  of  the 
gods.  We  have  believed  that  with  force¬ 
ful,  social-minded,  intelligent  political 
leadership  the  capitalist  system  might 
be  controlled  and  bring  forth  greater 
wonders  than  ever  before.  All  depends 
on  the  co-operative  spirit  of  the  people. 

Question;  But  it  is  revealed  that  a 
considerable  percentage  of  men  in  key 
positions  are  blindly  committed  to  rug¬ 
ged  individualism,  are  avaricious  and 
possess  no  social  vision.  How  do  you 
exp^  such  men  to  change  their  dis¬ 
positions  overnight,  accepting  the  New 
Deal  and  all  it  involves  in  sacrifice  not 
only  of  profit  but  of  ego? 

Answer;  Even  the  grossest  egotist 
and  most  grasping  person,  if  possessed 
of  common  sense,  must  realize  that  the 
hand  of  capitalism  was  badly  overplayed 
and  that  if  American  free  institutions 
arc  to  be  preserved,  and  a  revolution 
averted,  the  fundamental  rights  of  the 
working  and  striving  masses  must  be 
restored  to  them.  To  resist  may  mean 
the  loss  of  all,  and  enlightened  selfish¬ 
ness  knows  how  and  when  to  stop  its 
losses.  The  recovery  movement  among 
the  mass  of  the  people  has  rMched  a 
highly  emotional  stage,  proverbially  ex¬ 
plosive.  To  interpose  selfish  resistance 
at  this  time  would  be  an  act  as  insane 
as  to  play  with  fire  on  an  ammunition 
dump. 

Question;  But  don’t  you  think  that 
the  present  effort  is  largely  to  find 
means  of  getting  around  the  new  laws 
without  upsetting  the  apple-cart? 

Answer;  Whether  the  leaders  of  in¬ 
dustry  are  animated  by  self -protective  or 
patriotic  motives,  the  immediate  recovery 
result  would  be  the  same  and  noth¬ 
ing  is  gained  by  cynicism  at  this  time. 
There  are  probably  more  sincere  and 
honest-minded  people  in  this  country 
than  you  credit.  It  is  well  to  remember 
that  malfeasance  is  more  conspicuous 
than  common  honesty.  The  latter  ex¬ 
ists,  nevertheless,  and  it  is  nothing  to 
monkey  with  when  aroused. 

Question;  Are  you  not  a  sentimen¬ 
talist  ? 

Answer;  Are  you  not  a  pessimist? 

*  *  * 

Newspapermen  must  have  been 

astonished  to  read  in  Editor  & 
PuBUSHEs  last  week  that  the  tele¬ 
phone  company  had  discontinued  tele¬ 
photo  service  in  this  country,  owing  to 
the  failure  of  the  public  to  make  use  of 
it.  It  seems  strange  that  a  magnificent 
invention  in  the  communication  field, 
highly  serviceable  and  demonstrated  as 
practical,  should  be  cast  aside  for  dis¬ 
use.  Telephoto  pictures  have  been  use¬ 
ful,  particularly  on  occasions  of  impor¬ 
tant  news  breaks.  Wonderful  to  have  a 
graphic  as  well  as  verbal  account  of 
such  events  as  the  recent  California 
earthquake,  pictures  laid  down  on  the 
Atlantic  seaboard  within  a  few  hours, 
or  the  inaugural  scene  at  Washington 
spread  over  the  whole  country  in  eve¬ 
ning  newspapCTS  of  March  4th.  Tele¬ 
photo  was  quite  well  supported  by  the 
press,  from  the  start,  but  the  volume  of 
commercial  traffic  the  telephone  com¬ 
pany  expected  would  develop  never  ma- 
teriidized.  It  was  a  losing  venture. 
The  advent  of  high  speed  air  mail  ser¬ 
vice,  at  relative  small  cost,  militated 
against  the  success  of  telephoto.  But 
the  question  arises  whether  as  service¬ 
able  an  instrument  as  this  should  be  de¬ 
nied  to  the  public  for  profit  reasons. 
The  transmission  of  pictures  might  eas¬ 
ily  be  considered  a  legitimate  function 
of  the  post  office,  and  service  at  a  loss 
be  justified  on  the  same  ground  that 


has  supported  each  pioneering  develop¬ 
ment  from  stage-coach  days  to  the  era 
of  air  mail  with  the  continent  spanned 
from  dawn  to  dusk. 

lil  «  S 

For  exposing  an  alleged  racket  in  the 
Workmen’s  Compensation  Bureau, 
through  which  certain  lawyers  and  doc¬ 
tors  fattened  on  the  misery  of  injured 
workmen,  while  insurance  rates  sky¬ 
rocketed,  Emmet  Crozier,  writer  for 
Newark  (N.  J.)  Ledger,  last  week  re¬ 
ceived  an  honorable  citation  from  the 
Casualty  Underwriters’  Association  and 
had  the  pleasure  of  witnessing  state  leg¬ 
islation  quickly  enacted  to  correct  the 
abuses.  These  are  the  things  which 
make  life  glamorous  for  the  good  re¬ 
porter, 

«  *  * 

From  the  trade  paper  Brewing  In¬ 
dustry  I  learn  that  the  United  States 
Brewers’  Association  has  retained  Sut¬ 
ton  &  Schipper,  Inc.,  of  Detroit  and 
New  York,  as  “publicity  consultants.’’ 
Now,  isn’t  that  nice?  About  85  per 
cent  of  the  American  press  has  fought 
gallantly  for  15  years  to  recover  the 
lost  beer  industry,  most  editors  sincere¬ 
ly  thinking  that  the  amber  fluid  has 
a  rightful  place  in  the  great  Ameri¬ 
can  scene,  and  I  dare  say  some  busi¬ 
ness  managers  have  believed  that  with 
a  return  of  beer  there  would  be  a  re¬ 
turn  of  beer  advertising.  All  of  a  sud¬ 
den,  back  comes  the  foaming  cup,  but 
accompanied  by  a  very  disappointing 
volume  of  advertising,  less  than  half 
the  volume  that  had  confidently  been 
anticipated.  Now  press  agents  come 
on  the  job  for  the  national  beer  asso¬ 
ciation.  As  a  rule,  press  agents  do 
not  believe  in  paid  advertising.  They 
believe  in  sponged  space.  They  spend 
a  client’s  money  freely  for  proofs,  mats 
and  postage,  and  they  po^et  good 
fees.  I  see  no  comfort  in  this  situation 
for  any  newspaper  or  newspaperman. 
All  the  beer  advertising  that  40  copy¬ 
writers  could  produce,  would  not  in¬ 
fluence  newsmen  or  editorial  writers 
a  jot,  and  I  suppose  few  publishers 
give  a  hang  whether  the  brewers  spend 
their  money  on  press  agents  or  in  paid 
space,  but  nevertheless  I  am  struck 
by  the  spectacle  of  the  United  States 
Brewers’  Association  doling  out  press 
agent  dope  to  newspapers  that  have  been 
so  keenly  solicitous  in  recent  years 
over  the  fate  of  the  brewing  industry. 
There  are  able  news  writers,  regularly 
employed  on  newspapers,  capable  of  cov¬ 
ering  the  brewery  news  situation. 
Press  agents  are  no  substitute  for  them. 
V  V  * 

That  religious  fervor  is  a  corollary 
of  hard  times  is  well  known,  con¬ 
firmed  by  the  annual  statistical  report 
of  the  Christian  Herald,  showing  church 
enrollment  increased  929,252  in  a  single 
year.  While  one  out  of  every  six  banks 
was  wiped  out,  one  out  of  every  45 
hospitals  forced  to  cloM,  one  out  of 
every  22  business  and  industrial  insti¬ 
tutions  forced  into  bankruptcy,  only  one 
of  every  2,344  churches  suspended  dur¬ 
ing  the  depression,  according  to  the 
Herald.  Newspapers  seem  alive  to  the 
interest  in  the  religious  field.  The  man¬ 
aging  editor  of  the  New  York  Sun  says 
that  a  religious  pictorial  feature,  four- 
column  reproductions  of  famous  etch¬ 
ings  depicting  thrilling  episodes  in  the 
Book  of  Books,  has  brought  in  an  un¬ 
usual  volume  of  favorable  comment. 

WILLIAM  C.  STOUFFER,  man¬ 
aging  editor  of  Roanoke  (Va.) 
Times  and  World-News,  is  running  a 
new  stunt  in  his  column  “The  Observant 
Citizen.”  The  editor  asks  recognized 
authorities  to  explain  certain  things 
which  are  mystifying  to  the  average 
citizen,  publishing  their  replies.  For  in¬ 


stance,  Mr.  Stouffer  wanted  to  know 
how  American  Mercury  got  its  name. 
H.  L.  Mencken  explained  the  publish¬ 
ers  selected  the  name  because  there  are 
Mercury  magazines  in  England,  France 
and  Germany.  Mr.  Stouffer  wanted  to 
know  how  the  Camel  cigaret  got  its 
moniker,  and  an  official  of  the  R.  J. 
Reynolds  Tobacco  Co.  told  in  interest¬ 
ing  detail  that  the  cigaret  was  named 
for  “Old  Joe,’’  famous  camel  of  the 
Barnum  and  Bailey  Circus.  Louis 
Wiley  told  circumstantially  of  the  origin 
of  the  New  York  Times'  slogan  “All 
the  News  That’s  Fit  to  Print.”  It  was 
first  printed  on  the  editorial  page  Oct. 
25,  18%,  and  has  been  carried  in  a  box 
on  page  one  from  Feb.  10  of  the  follow¬ 
ing  year.  Why  they  named  a  soap  that 
floats  “Ivory”  and  a  motor  car  “Buick” 
are  other  mysteries  which  the  columnist 
is  exploring.  It  makes  good  copy. 

*  *  * 

During  one  of  the  worst  drouths 
Kansas  has  experienced  in  many 
yMrs  the  Wichita  (Kan.)  Beacon  car¬ 
ried  in  first-page  display  a  series  of 
prayers  for  rain  written  especially  by 
local  clergymen.  On  June  25,  for  in¬ 
stance,  the  Rev.  Raymond  L.  (Fortner 
prayed;  “Oh,  Thou  who  givest  rain, 
send  refreshing  showers  and  heal  our 
land,  we  ask  in  Jesus’  name.”  On  Mon¬ 
day,  June  26,  a  banner-line  in  the  Bea¬ 
con  read ;  “Gentle  Showers  Answer 
City’s  Prayers.  Week  of  Supplications 
for  Drouth  Area  Brings  Relief.” 

*  *  * 

Apiece  of  copy  that  ran  the 
gauntlet  of  Hitler  censorship,  re¬ 
ceived  in  this  office,  shows  deletions  with 
a  red  pencil.  Nice  broad  and  bloody 
strokes,  which  rip  out  the  real  meaning. 
For  instance,  one  story  concerns  the 
execution  of  a  double-murderer  named 
Friedrich  Luedicke,  beheaded  in  the  old- 
fashioned  manner  by  a  high  executioner 
wearing  full  evening  attire  and  swinging 
a  gleaming  axe.  The  German  govern¬ 
ment  did  not  want  the  English  or  Amer¬ 
ican  newspaper  reading  public  to  know 
that  the  fancy  trimmings  of  the  medie¬ 
val  block  had  been  restored  in  modem 
Germany,  so  the  censor  swung  his  red 
pencil  through  the  facts,  leaving  only  the 
unadorned  statement  that  a  double-mur¬ 
derer  had  been  executed  on  the  chopping 
block.  I  deduce  that  Germany  is  not 
proud  of  the  fact  that  she  has  turned 
back  the  pages  of  history,  in  reference 
to  capital  punishm'-'t.  1,()00  years  and 
more.  The  Nazis  want  us  to  believe 
they  are  civilized,  though  in  reality  they 
are  barbarous.  But  why  the  red  pen¬ 
cil?  Censors  proverbial^”  ^re  commit¬ 
ted  to  blue.  Red  is  highly  suggestive. 
Imagine  deleting  with  a  red  pencil  news 
that  the  Nazi  gentlemen  butchered  3,000 
men,  women  and  children  because  of 
their  religious  inheritance  and  faith  in 
the  year  1933!  For  such  purrtoses  cen¬ 
sors  should  use  only  black  pencils. 

«  *  * 

INQUIRY  from  James  K.  Arnold; 
■I  “Will  you  kindly  settle  an  argument 
over  news  values?  Suppose  a  train  is 
wrecked  and  three  persons  and  the 
famous  race-horse  Man  O’  War  are 
killed — how  would  you  phrase  a  news 
lead?” 

Answer ;  “In  a  train  wreck  here  to¬ 
day  three  persons  and  the  famous  race¬ 
horse  Man  O’  War  were  killed,”  would 
^  my  lead.  Human  beings  come  first 
in  my  view. 

*  *  * 

Another  inquiry  from  “woman  re- 
.  porter”  asks;  “What  do  you  con¬ 
sider  the  hardest  news  item  to  write?” 
Well,  usually  it  concerns  the  death  of 
some  friend.  It  is  particularly  difficult 
to  find  the  right  words  for  a  short  head¬ 
line  for  such  news.  “Dead”  seems  harsh. 
“Passes”  is  unsatisfactory.  The  com¬ 
promise  is  usually  just  a  mention  of 
the  person’s  full  name.  The  most  grace¬ 
ful  news  story  of  the  death  of  a  friend 
that  I  can  remember  was  written  a  few 
years  ago  by  William  Allen  White,  con¬ 
cerning  the  death  of  the  wife  of  Senator 
Arthur  Capper.  It  was  not  a  story  of 
grief  and  mourning,  but  a  happy,  glow¬ 
ing  account  of  the  life  of  a  lovely 
woman.  We  Americans  are  disposed 
to  torture  ourselves  unreasonably  over 
natural  death  and  funeral  ceremonies. 
Often  this  shows  in  print  in  forms  that 


grate  upon  the  nerves  of  sensith*  1 
people.  I 

♦  ♦  * 

A  KINDLY  man  and  able  editor  r* 
the  late  J.  H.  Zerbey,  boilde 
through  the  years  at  Pottsville,  Pa.  of 
the  Republican,  published  morning  and 
evening.  He  possessed  the  true  jour¬ 
nalistic  spirit,  fought  gallantly  for  every 
civic  cause,  and  the  welfare  of  die 
people  of  the  community  was  ever  hit 
personal  concern.  Years  ago  he  est^ 
lished  what  he  was  pleased  to  call  “a 
little  school  of  journalism,”  in  which 
he  trained  Pottsville  boys  in  the  ways 
of  the  newspaper  craft.  Youths  with 
aptitude  were  thus  prepared  for  service 
on  the  Zerbey  newspapers. 

In  1893  Mr.  Zerbey  took  his  son, 
J.  H.  Zerbey,  Jr.,  who  has  now  suc¬ 
ceeded  him  as  head  of  the  newspapers, 
to  the  Chicago  World’s  Fair.  A  senti¬ 
mental  repetition  of  that  trip  wu 
planned  for  1933.  Two  months  ago  the 
father  died. 

Last  week,  I  learn  from  a  mid-West 
friend,  a  group  of  Pottsville  boys,  headed 
by  Mr.  Zerbey,  Jr.,  and  composing  the 
“little  school  of  journalism,”  motored 
to  Chicago.  One  youngster,  a  boy 
has  gained  the  respect  of  the  Repub¬ 
lican’s  staff  for  good  work  achieved 
under  difficulties,  was  designated  to 
make  the  trip  in  the  place  ^  the 
founder.  The  pilgrimage  stopp^  st 
Rochester,  N.  Y.,  to  inspect  the  East¬ 
man  Kodak  plant  and  learn  about  news¬ 
paper  photography.  Then,  as  the  late 
Mr.  Zerbey  would  have  wished,  the  bow 
mingled  with  the  millions  visiting  the 
Fair. 

*  *  * 

WE  think  we  are  pretty  fast  in 
newspaper  work,  and  we  are,  but 
listen  to  the  story  of  how  the  Guemsij 
Star  recently  covered  the  annual  foot¬ 
ball  match  between  teams  representing 
the  Island  of  Guernsey  and  ^e  Island 
of  Jersey,  neighbors  in  the  English 
Channel,  as  told  by  the  editor  of  the 
St.  Thomas  (Ont.)  Times- Journal.  In 
a  desire  to  beat  the  opposition  the  man¬ 
aging  editor  of  the  Star  trained  a  fast 
linotyper  to  take  stuff  direct  on  the 
slug-caster  from  ear-phone  dictatk*. 
When  the  game  was  called  the  manag¬ 
ing  editor,  an  expert  football  reporter, 
began  to  talk  at  a  measured  speed  over 
the  telephone  and  the  machine  operator 
converted  the  report  into  lines  of  type. 
Four  columns  of  matter  was  thus  com¬ 
posed,  saving  the  whole  process  of  type¬ 
writing  and  editing,  and  the  matter  went 
direct  to  the  forms,  without  proofread¬ 
ing,  with  no  more  errors  than  aver¬ 
age  good  operator  would  be  liable  to 
make.  The  Star  was  on  the  stred 
with  a  full  report  of  the  game  within 
three  minutes  after  the  last  play,  news¬ 
boys  selling  copies  to  the  spectators  as 
they  streamed  from  the  gates  of  fl* 
park. 

This  stunt  is  not  without  precedent, 
of  course,  but  it  is  interesting  to  note 
that  the  speed  demon  also  rages  in 
those  seemingly  quiet  islands  known  to 
most  of  us  only  as  dots  on  the  map. 

ALL  CARRY  CAMERAS 

Gannett  Reporters  in  Rochester 
Equipped  With  Vest  Pocket  Devicss 

Rochester  Gannett  newspapers  plan  to 
equip  reporters  with  vest  pocket  cam¬ 
eras  to  take  snap  shots  of  people  int^ 
viewed  and  unexpected  happenings  when 
staff  photographers  are  not  available. 

Managing  Editors  Charles  A  5. 
Freeman  of  the  Times-Union,  aw 
Harold  Sanford  of  the  Democrat  o' 
Chronicle  are  experimenting  with  sam¬ 
ples.  It  is  planned  to  install  spow 
equipment  so  the  reporters  c«n  develop 
their  own  film.  Enlargements  will  aj» 
be  made  with  new  equipment,  but  this 
work  will  be  done  by  experienced  m» 
The  cameras  are  of  German  make, 
take  16  pictures  on  an  eight-«posnre 
roll  of  154  by  2)4  inches.  The  idea  was 
originated  by  Frank  E.  Tripp,  general 
manager  of  the  Gannett  Newspaper*. 

DENTAL  BILL  PASSED 

The  Illinois  legislature  has  pas^  » 
measure  which  will  prevent  the  ad^j 
tising  of  prices  and  enforce  a  code  oi 
ethics. 


II 


